
https://digilib.esaunggul.ac.id

SUMMARY

PENGARUHLOCATION, BRAND IMAGE, PRODUCT
KNOWLEDGE TERHADAP PURCHASE INTENTION

(STUDI KASUS BOUTIQUE BONIA DI GRAND INDONESIA, KOTA
KASABLANKA DAN KEMANG VILLAGE)

Created by YULI DWI ASTUTI

Subject :  PENGARUHLOCATION,  BRAND IMAGE,  PRODUCT
KNOWLEDGE

Subject Alt :  PURCHASE INTENTION

Keyword : :  produk knowledge, lokasi, brand image, purchase intention

Date Create :  13/09/2015 

Type :  Text

Format :  pdf

Language :  Indonesian

Identifier :  UEU-Undergraduate-2010-11-065

Collection :  2010-11-065

Source :  Undergraduate these economy of faculty

Relation COllection:  Universitas Esa Unggul

COverage :  Civitas Academika Universitas Esa Unggul

Right :  Copyright@2015

Full file - Member Only
If You want to view FullText...Please Register as MEMBER

 

Contact Person : 
Astrid Chrisafi (mutiaraadinda@yahoo.com)

 

Thank You,

 

 

Astrid ( astrid.chrisafi@esaunggul.ac.id )

Supervisor

Page 1


