
https://digilib.esaunggul.ac.id

SUMMARY

THE COMPARISON OF EFFECTIVENESS SOCIAL MEDIA
ON PURCHASE DECISION

Case Study in Garuda Indonesia Airlines

Created by IIN INDRIAWATI

Subject :  PURCHASE DECISION, EFFECTIVENESS SOCIAL MEDIA

Subject Alt :  PURCHASE DECISION

Keyword : :  social networks, social media, purchase decision

Date Create :  02/11/2015 

Type :  Text

Language :  Indonesian

Identifier :  UEU-Undergraduate-2011-11-052

Collection :  2011-11-052

Full file - Member Only
If You want to view FullText...Please Register as MEMBER

 

Contact Person : 
Astrid Chrisafi (mutiaraadinda@yahoo.com)

 

Thank You,

 

 

Astrid ( astrid.chrisafi@esaunggul.ac.id )

Supervisor

Page 1


