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Thank you for submitting your article to the BRAWIJAYA International Conference on 
Economics, Business and Finance 2020 (BICEBF 2020). 
 
The article is accepted to be presented at our symposium on December 4–5, 2020 [online]. The 
final conference program will be sent to registered participants 7 days before the conference 
date. 
 
Please upload your payment slip to https://member.SSBRN.com or email to 

secretariat@ssbrn.com along with the paper ID. The invoice for the registration is sent to your 

email. Please contact secreatariat@ssbrn.com if you have not received it. 

 

If you have any other inquiries, please do not hesitate to contact us. 
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