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Abstract— Technological developments have brought new media related to the internet. The internet is currently 

a necessity for many people around the world because with the internet, information can be conveyed quickly and 

easily. In the world of business is also entered by the internet. The internet creates something new, one way of 

marketing product. A businessman finds the latest marketing strategy by creating digital content for the products 

they offer and they will distribute it on social media so that more people and potential consumers will see and 

know about the product. Social Media is an application that provides video making features along with very 

interesting and easy to use effect features. That way, not a few online business people take advantage of the golden 

opportunity to use the application. Social Media as a platform to develop their business a through digital content.  
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1. Introduction  

 

In this modern era, the development of technology and information is increasingly advanced, which 

has changed the habits of many people. It can be seen by the number of internet users among parents, 

teenagers and children. Every day many people around the world who cannot be separated from the internet. 

Because with the internet, people can find the information they are looking for quickly. The internet is an 

advancement of technology that can affect various sectors such as social, cultural, educational, and economic. 

The number of internet users around the world is increasing every year. Indonesia is the 4th country with the 

most internet users in the world after China, India and America. This can be proven by data according to 

(Kominfo, 2017), states that 66.3% of Indonesians own smartphones and 45% of internet users. In 2020 

internet users will increase to 73.7% of the population or the equivalent of 196.7 million, where almost all 

Indonesians use smartphones from a total population of 266.9 million (Central Statistics Agency, 2020 in the 

Association of Indonesian Internet Service Providers, 2020.). Then for internet user data using all media 

divided into computers, laptops, tablets and smartphones in 2019 amounted to 47.9% (BPS, 2020). 

The use of smartphones by modern society, namely as a medium for transaction activities or 

shopping for daily needs which can be done by downloading the application. Applications that are 

downloaded by the community vary according to the needs of each individual. There are several applications 

that people use, including online shopping, online transportation and social media. But social media is the 

number 1 most downloaded application by most people. According to Philip Kolter and Kevin Keller in 

(Zuhri, Syarifudin, 2020) said that social media is a medium used by individuals to share text, images, sounds 

and videos of individual information. Social media users can communicate with each other, exchange 

information, share and many other activities. There are several examples of social media, namely Instagram, 

Youtube, Facebook, Whatssapp, Twitter and others (Rahmawati, Endis Citra Pradinda., 2020). 

The presence of the internet has made activities more effective and efficient, both those of 

government agencies, companies, and individual communities. Along with the existence of social media, the 

formation of a new advertising model through the internet or online media platform which is then commonly 

referred to as digital marketing (Digital Marketing) is caused by the potential for the business market to 

become so broad. According to (Sudaryo et al., 2019), the definition of digital marketing is an effort to do 

marketing using electronic / internet devices with various marketing methods and social media in a timely, 

relevant and personal manner. There are various ways to get potential consumers to see the company's 

offerings, such as websites, blogs and social media. Digital marketing is a way to promote certain products 
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using internet media such as social media (Facebook, Instagram, YouTube, line or other social media 

(Warmayana, 2018).   
Digital marketing or marketing products or brands on social media platforms is packaged in an 

attractive way, namely by using various applications such as Instagram, WhatsApp, Line, Twitter, YouTube, 

and others. Most of the Indonesian people have downloaded and used the social media application which is 

used in the creation of interesting content and used as a platform by companies and individuals who are used 

in marketing their products. Social media platforms are useful for increasing sales of online businesses.  

A businessman must have many marketing strategies in order to increase sales. Marketing is one of 

the most important activities in the business world. The importance of knowledge about online marketing so 

that online business sales run stably and competition is increasingly widespread, which requires 

entrepreneurs to have a marketing strategy in order to develop their business. The strategy for each sale is 

different, but nowadays, in modern times people have to make sure the conditions and desires of the people 

are easy and fast. From this, this research was conducted to provide information related to digital marketing 

using social media 

  

2. Literature Review 

 

Marketing is the process of distributing goods that have been produced by the company to 

consumers. According to (Kotler, 2018), marketing can run effectively and can increase profits by using 

customers, which is like having a good relationship with customers and can easily create value for customers, 

so that customers feel satisfied. According to the Big Indonesian Dictionary (KBBI), marketing is a method 

or process to market a product. The purpose of marketing is to meet the needs of consumers than other 

producers (Firmansyah, Anang 2019). The success of doing business in marketing is influenced by two 

factors, namely the product market and the consumer market. The consumer market will get a variety of 

brands. The success of doing business in marketing is influenced by two factors, namely the product market 

and the consumer market. The consumer market will get a variety of brands. One of the communications 

made by producers to consumers is advertising. Advertising in the modern era is the usual use of social 

media. The effectiveness of advertising can be measured using 3 criteria, namely: sales, remembrance and 

persuasion. The effectiveness of advertising by selling can be seen with research on the impact of sales, the 

impact of communication can have something to do with the effectiveness of advertising (Premita Lesawati, 

2016). So the notion of marketing is an activity that takes advantage of the sales factor to bring in consumers, 

maintain good relationships and increase sales so that transactions that occur can be continuously and always 

connected to each other 

 

A. E-Marketing 

E-Marketing (Electronic Marketing) according to (Tjiptono, 2016) is a strategic process, developing, 

distributing, promoting, and setting prices for goods and services in target markets via the internet or digital 

devices such as smartphones. . At this time e-marketing is one of the promotional media that is considered 

effective and efficient, especially digital products, such as music, videos and the like. The growth of internet 

use in Indonesia in 2017 according to a survey from the Association of Indonesian Internet Service Users 

(APJII) in 2017 as shown in Figure 2. 143.26 million users which means an increase from 2016 which 

reached 132.7 million users from the total population of Indonesia's current population has reached 262 

million people. This means that the growth penetration of internet users in Indonesia in 2017 was 54.68% 

compared to 2016 which was 51.03%. 

The increasing number of internet users in Indonesia has a huge impact on companies. Many 

companies have made changes with the marketing of their business, so that products easily reach the hands of 

the public. The company seeks to accelerate the distribution process by utilizing the internet as a means used 

to market and sell its products. This is because the internet network can connect computer users from one 

place to another in various parts of the world. Internet, which stands for internet and networking, is a 

collection of computer networks that communicate with each other from various types of computer networks 

(Dewi, Nugraha, 2017). Above, we have explained several types of online marketing, including e - 

marketing, video marketing, social media marketing. The three types of online marketing have in common 

that they use the same media, namely the internet. The difference between the three types of online marketing 

is that e-marketing uses email as a tool to disseminate product information, video marketing uses video, for 

example YouTube, avlog, while social media used for marketing uses social media as a means of marketing 

products, social media include Facebook, Twitter, Instagram, WhatsApp, and online. With these differences, 

each type of online marketing will have its advantages and disadvantages. Of the three types of online 

marketing, social media marketing is the type often used by companies to market their products.  
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Social media is a form of online marketing that uses the latest technology created by humans. Social 

media has several advantages, especially in its ability to communicate in two ways that are interactive, and 

make it easier for users to access various kinds of information. Marketing through social media (social media 

marketing) is a form of direct or indirect marketing to build awareness, and action for a brand or brand, 

business, person, or other entity and is done using tools from the social web, such as blogging, 

microblogging. , social networking, social bookmarking, and content (Gunelius, 2011). Several social media 

that can be used like Facebook have. 

Effectiveness is a measure that states how far the target (quantity, time and quality) has been achieved 

by management, where the target has been determined in advance. Marketing media that can be run by 

companies are now widely available and complete, these media can be selected by companies to market their 

products. With these many choices, companies can choose several media that can be used, or even a 

Literature Study of Product Marketing Effectiveness by Using an Online Marketing System using all of these 

media. Some of these media include Facebook, Instagram, Twitter, line, and others. How effective is the use 

of these media for the success of the company's online marketing. Several studies, including Prisma Lisawati, 

were conducted to test the effectiveness of advertising through social networks as a marketing strategy for 

UKMa products using the EPIC method (Emphaty, Persuasion, Impact, Communication).  

The results of the study show that the strategy for marketing product advertisements through social 

networks is very effective. The analytical tool was then developed by A.C. Nielsen, which is in the form of 

an EPIC model, consists of the following four dimensions: The empathy dimension informs whether 

consumers like a form of marketing communication and describes how consumers see the relationship 

between a form of marketing communication and their personal. The persuasion dimension informs what a 

form of marketing communication can provide to strengthen the character of a brand, so that marketers gain 

an understanding of the impact of marketing communication on consumers' desire to buy. (Prisma Lisawati, 

2017).  

Companies are required to provide complete information about products, be able to lure consumers 

well, and be able to serve well (Kotler, 2017). One of the good communication tools at this point is the 

internet network that companies can take full advantage of. To be able to establish good communication with 

consumers, companies must be able to see the profile of the competition that is happening. The competition 

profile includes: 1. Who will compete today or in the future, 2. How do business competitors work, and what 

abilities do they have to encourage them to achieve, 3. How does each competitor place their position in the 

market, the last one is what competition is based on. (Hermawan Kertajaya, 2000). By knowing this profile, 

the communication that the company runs through online marketing will be successful in influencing 

consumers to buy its products. In addition, companies in carrying out communication should convey 

information clearly. Because the clear information factor has an influence on consumers to buy products 

offered by producers.  

 This is in line with the results of research conducted by Nia Purwati and her friends, who found that 

there was a strong influence between the clarity of information and the consumer's decision to buy online. 

Some of the media that can be used to run online marketing include Facebook, IG, and Twitter. If we look at 

the media Facebook as an online marketing tool, it has a strong enough dominance to run online marketing 

effectively. According to 2014 data, Facebook's monthly active use has now passed the 1.19 billion mark. Of 

these, 874 million of them access Facebook from mobile devices (Ita Suryani, 2014). With 126 Teguh 

Suriptoas the increasing number of Facebook users, it will provide convenience for companies to market their 

products. As time goes by, Instagram can be used to run online marketing. The data shows that there are 1 

billion active Instagram users. (Kompas.com). This number is still below Facebook, but the ability of 

millennial Instagram is also good, because many young people are now more interested in using Instagram 

than Facebook. By knowing what the user profile is, the use of online marketing for the company will run 

effectively. 

 

A. Social Media 

According to (Drury Veby Zilfania, 2014) states that the use of social media is often used in marketing, 

public communication, offices or departments that are directly related to consumers or stakeholders. In 

business as well as social media is one of the channels that support communication in marketing merchandise 

quickly and profitably compared to selling directly to the market. The combination of social media with 

marketing is to support marketing performance along with technological and information developments. 

Social media marketing is a process that empowers individuals and companies to promote their websites, 

products or services online and through social channels to communicate with a much larger community that 

may not be available through traditional advertising channels. 
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Social media marketing is a strategy for marketing activities using social media such as Facebook, 

Twitter, YouTube and so on. Social media is one of the most powerful ways to promote the products and 

services we have through internet marketing.aThe method is easy, simple, but has a very ordinary effect. In 

addition, social media marketing ear is a marketing technique or tactic that uses social media as a means to 

promote a product (link to an online business website page) or a service, or other product more specifically. 

Social media marketing focuses on the development and utilization of social media areas as a means or place 

to build the target market of online businesses. In the development of social media marketing, it is necessary 

to remember that business people must build groups or target markets with mutual respect and always 

communicate with the target market.  

There are several social media marketing that are popular among the community, such as Facebook, 

Twitter, Pinterest, Youtube, Myspace, aDigg, Google Plus, Linkedin, Instagram and many others. In each 

social media that is used has different usage procedures, such as Instagram, for example, which can only 

share photos and videos that can be used. filled with links, descriptions, tags and hashtags. Another case with 

a facebook which has various features that can be used, such as creating anaFanpage, Group, aStatus Video, 

Link Status, Photo Status and others. Social media marketing techniques should be done by the owners of 

websites and online businesses, because social media marketing techniques are easier, cost efficient. The 

social work of media marketing is to build a market area and online business website links that are shared 

with various social media. The link that has been shared is able to provide an impact to attract many new 

visitors who are interested and who may become regular visitors of the online business website. 

Social media marketing has various dimensions, namely as follows: 1. online communities are built by 

companies in order to offer products using social media. Where a group can create loyalty and encourage 

business development. 2. Interaction through Facebook and Twitter can provide a notification to all followers 

or a subject quickly and continuously. By using asocial networks can create interactions using the latest 

broadcasting, and consumers can easily get information. 3. sharing of Content Dimensions That are used as a 

medium for exchanging information, distributing, and obtaining content through social media. 4. 

Accessibility Social media can be accessed easily with relatively cheap costs, even if it does not cost money 

to use it. a In addition, social media also does not require skills or knowledge to access the site. 5. Credibility 

has a relationship about how a company makes and delivers messages clearly to consumers, motivates 

consumers to make purchases, builds credibility about what the company says and seeks to build emotional 

relationships with target applications and encourage consumer loyalty. In addition, social media is a platform 

for a business and can connect with consumers directly on a large scale and increase the confidence of 

participants in responding to suggestions or criticism from consumers. 

   

3. Method  

 

Method a The research used in this study is a systematic literature review (SLR). The method of 

systematic literature review is research that examines existing research and the researchers do not interact 

directly with the research subjects, but only examine secondary data or it can be said that the data generated 

from previous research. This study examines research journals that have the same focus (Irfannudin, 2019). 

This method is carried out by collecting data and information related to predetermined key words such as 

digital marketing, marketing and social media. The data used comes from national and international research 

journals, articles, magazines and supporting books. This literature study has the objective to find out the 

digital marketing strategies used to increase online-based sales through social media.  

 

4. Result and Discussion  

 

Social media is a plateform that is used to share problems and opinions. The marketing strategy of a 

good online businessman can communicate smoothly with their consumers or potential consumers so that the 

social media platform becomes a good marketing strategy because business players will easily share various 

information about their products through digital content. Socialamedia has positive and negative influences in 

business (Shankhdhar & Abhimanyu, 2016) 

a. Positive influence in online business 

1. Through social media, business people are able to know the audience / market through a 

number of likes and dislikes 

2. Helping business people in promoting merchandise 

3. Can reach the market without a budget 

4. Helping to increase insight to consumers in the market 

5. Surpass your competitors with online networking 
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b. Negative influence in online business 

1. Negative comments can be accepted by business people 

2. Risk of experiencing a failure 

3. Some big business people have fallen victim to hackers. 

4. The wrong online brand marketing strategy can hurt a company 

5. Takes longer time than offline business 

6. Most companies have a hard time measuring the results of social media advertising. 

Therefore, in an online business, the ability to do digital marketing is required. Digital 

marketing is marketing that uses the internet in carrying out marketing activities to reach target 

consumers, besides that digital marketing can also be referred to as online marketing. The definition of 

online marketing is the marketing of products or services via the internet. There are two main points of 

the benefits of digital marketing described by, namely (Pwinterest,2015): 

a. The promotion or marketing of a product if using digital marketing does not cost a lot, which means 

that the low cost alone can deliver the product to the general public and can reach potential buyers 

more widely compared to conventional marketing.. 

b. The advantage of using digital marketing is that information is conveyed more quickly to target 

consumers. Also related to the information presented to consumers or supervisors is more complete 

than conventional advertisements such as print media, television, and radio. 

Other studies also mention some of the advantages of using digital marketing, namely (Nadara, at al. 

2013): 

a. The main advantage of social media marketing is that it relates to costs. Compared to other 

marketing, using social media marketing is quite low financial barrier. The majority of social media 

sites are free to access, create profiles and post information. 

b. One of the most prominent new media phenomena is how to make improvements and create new 

forms of social interaction. People spend more than one-fourth of their time online engaged in 

communication activities (for example, e-mail, IM chat, and social networking), which is equivalent 

to the total time spent online for entertainment and general entertainment. 

c. Interactivity can be broadly described as the extent to which users participate in modifying the form 

and content of a realatime-mediated environment. 

 

5. Conclussion 

 

Changes in people's behavior towards the presence of social media by the internet have forced 

business leaders to implement an online marketing system to determine the right marketing strategy in order 

to maintain and even expand the business they are running. Making digital content is an appropriate 

marketing strategy to be targeted at many people. Social media is one of the platforms for marketing digital 

content about a product they offer. 
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