Abstract

Acknowledgement

TABLE oF CONTENTS

Table of contente

Chapter I

Chapter 11

+3 )
£ it 3

M3

Chapter III
3.1
a2

F.3

INTRODUCTION

Authorization of facts
Statement of the problem
Bignificance of the problem
Purposes of the study
Assumptions and limitations

Methodology

THEORETICAL BACKGROUND

Marketing concept and strategy

Market Segmentation, Targeting and Positioning
Evaluating The Market Segments

Establishing The Trade Fromotion Budget

FRESENTATION AND ANALYSIS OF FACTS
Background of the company
Company Objectives

Organization Structure

iiii

Fage

ii

iiii

10
10
14

15



Chapter

4.3%.3

4.3.4

4.4

4.4.1

4,4.2

Production & Raw Material
Froduction

Raw Material

Channel Distribution
International

Local Market

Pricing and Promotion Policy
Campetition

Human Resources

DATA ANALYSIS

Marketing Analysis

Target Market and Promotion Budget

Competition

Channel Distribution
Financial Analysis

Financial Hecommendation
Liquidity Ratios

Efficiency Ratios

Leverage Ratios
Profitability Ratios
Stategic Management Analvsis
ETOF Analysis

SAF Analvsis

i3

15

17

18

18

19

20

21

21

29

30

31

32

33



Chapter V SUMMARY ANMD RECOMMENDATION
9.1 Summary
J.1.1 Marketing
5.1.2 Financial
S.2 Recommendation
BIBLIOGRAFHY
Apendices
Flnancial Statement
Organization Structure

Biographical Data

1131311%





