PREFACE

This thesis is written as o final sssignment to obtain
an  MBA degree from the Indonesisn European University
Institute of Management - Semarsng.

This psper desals with an analysis of PT. Suars Merdeks
Press marketing strstegy for "Susrs Merdeks”. The marketing
strategy is = gronp of strategic plans to sachieve the
strategic objectives in the frame of relstionship with the
customers.
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God the Fsther in the name of Jesus Christ for His grace Lo
undertake the MBA progrsm and His blessing to complete this
thesis.
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lectufes, collesgnes, friends snd the management of L[ED  who
have helped me o write this thesis. Their help,
cooperation, sand support during the MBA program sre very
much apprecisted.

I would like also'to express my specigl thanks and
spprecistion to my promotor Drs. Hendrswan Suprstikno, HBA
for +the  help hs=s been given during the s=study snd the
completion of fhe HMBA progrsm.

I =8m very thankful to Mr Ir. Badi Santbso, General
Director of FT. Susras Herdeks Press, for letting me to tLake
the company as the object of writing. Also to Mr. BSssongko

Tedjc, SE, Editorisl Vice Hesd of PT. Suars Merdeks Press;

ii



Mr. Drs. Sudadi, MBA, Msrketing Mansger of PT. Susra Merdeks
Press, and Mr. Dre. Dodhy Julisnto Widodo, the executive of
Circulstion Department, for their helipful cooperstion 1in
wmaking the ﬂat& svailable that hss wmade the writing of this
thesis possible,

My special sapprecistion is due to Mitra Prasetys
Foundstion for Ziving me opportunity snd support Lo
undertake and complete this MBA progrsm.

Last but not lesst, wy specizl thanks snd deep feeling
of grestitute is zlso due to my desr wife Veronicsa Widijsati
and to wy beloved family for their continons prayers sand
loving encoursgement during the MBA study, preparstion sand
completion of thi=z thesis.

May the good Lord bless you snd keep vou sl1l],

Semsrang, Janusry 1983

Petrus Mshsaresi, SE
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