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Lampiran 3. Kenaikan Biaya Promosi dan Volume Penjualan Kawat Las Tipe

KS-R
BIAYA YOLUME NILAI
TAHUN BULAN PROMOSI PENJUALAN PENJUALAN
(Rp.) (TON) (Rp.)

2000 JANUARI 985,809 19,670.00 105,772,968.750
PEBRUARI 1,418,968 34,700.00 186,589,625.000
MARET 2,208,148 53,390.00 287 437,125 000
APRIL 1,135,641 20,895.00 112,365,937.500
MEI 1,406,797 25,935.00 139,717.468.750
JUNI 1,924,027 27,570.00 148,724,687.500
JULI 1,210,775 18,9575.00 102.911,031.250
AGUSTUS 5,760,316 56,400.00 305,460 ,625.000
SEPTEMBER 5,445,960 83,205.00 449 337 781.250
OKTOBER 5,182,782 67.650.00 365,510,562 500
NOPEMBER 6,467 862 62.130.00 336,601,187.500
DESEMBER 20097123 20,205.00 109,397,968.750
TOTAL 35,244,208 490,725.00 2,649.826,968.750

2001 JANUARI 3,383 031 37.665.00 233,722,500.000
PEBRUARI 6,053,757 93,360.00 578,665,312.500
MARET 9,919,638 70,380.00 436,307 437.500
APRIL. 6,024,973 59,055.00 305,897,812.500
MEI 10,003,078 94 95000 588 534 375.000
JUNI 6,999.171 59,385.00 368,063,437 500
JULI 15,677,678 126,660.00 785,059.687.500
AGUSTUS 17,741 661 147,645 .00 915,151 875.000
SEPTEMBER 21,982,827 104,505.00 647.800,312.500
OKTOBER 10,550,949 75,000.00 464,784,375.000
NOPEMBER 15,593,804 90,960.00 563,732,812.500
DESEMBER 1,268,746 942000 58,389,375.000
TOTAL 125,199,313 968,985.00 6,006,109,312.500

2002 JANUARI 19,832,071 156,615.00 1,146,526,875.000
PEBRUARI 5,532323 58,860.00 430,901,250.000
MARET 28,668 000 88,215.00 645,701,062 500
APRIL 21618272 103,920.00 760,646,250.000
MEI 18,273,426 118,620.00 780,671,485.152
JUNI 16,683,082 93,420.00 683,682,187.500
JULY 7.369373 65,265.00 477,859,687.500
AGUSTUS 28,882,021 141,465.00 1,035,925.312.500
SEPTEMBER 6,918,551 47.730.00 349,574,062.500
OKTOBER 7,531,073 46,950 00 343,870,312.500
NOPEMBER 5,863 566 39,780.00 291,500,625.000
DESEMBER 21,783,717 174,990.00 1,215,886,896.204
TOTAL 188,955,475 1,135,830.00 8,162,746,006.356

Sumber : Data sekunder yang diperoleh dari PT. Lasindo Metal Nusasejati tahun 2003
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Lampiran 6. Pengaruh Biaya Promosi terhadap Volume Penjualan

BULAN BIAYA PROMOS) VOLUME NILAX
(JUTAAN) PENJUALAN (TON) | PENJUALAN (JQUTAAN)

1 0.99 19.670 105.77

2 1,42 34.700 186.59

3 2.21 53.390 287.44

4 1.14 20.895 112,37

5 1.41 25.935 139.72

6 1.92 27.570 148.72

7 1.21 18.975 102.91

8 5.76 56.400 305.46

9 5.45 83.205 449.34
10 5.18 67.650 365.51
i1 6.47 62.130 336.60
12 2.10 20.205 109.40
13 3.38 37.665 233.72
14 6.05 93.360 378.67
15 8.92 70.380 436.31
16 6.02 59.055 365.90
17 10.00 94.950 588.53
18 7.00 59.385 368.06
19 15.68 126,660 785.06
20 17.74 147.645 915.15
21 21.98 104.505 647.80
22 10.55 75.500 464.78
23 15.59 90.960 563.73
24 1.27 9.420 58.39
25 19.83 156.615 1,146.53
26 5.53 58.860 430.90
27 28.67 88.215 645.70
28 21,62 103.920 760.65
29 18.27 118,620 780.67
30 16.68 93.420 683.68
31 7.37 65.265 477.86
32 28.88 141.465 1,035.93
33 6.92 47.730 349.57
34 7.53 46.950 343.87
35 5.86 39.780 291.50
36 21.78 174.990 1,215.89
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Descriptive Statlstics ‘

Mean |Std. Deviation| N

VOlume perdagangan ?2 1003 42.32000 36

{Biaya Promosi : 970_50 814122136

Correlations

Vo!ume perdagangan Biaya Promosi%

“ _[vel 1.000 843,
Pearson Correlation Volume perdagangan e ;

BiayaPromosi =~ .843 1000

Sig. (1-tailed) volume "e"daga"ga“ O R 4
Biaya Promosi ; | 000

Volume perdagangan “ 36 36

Variables Entered [Removed(b)
EModel Varlables Entered Variables Removed fMethod

1 Blaya Promos;(a) \Enter _

‘a AII requested vanahles entered
1b Dependent Vanable Volume perdagangan :

o Model Summary(b__)

;.MOdel} R! e AdJu < 4 S B et Durbm-
. | Square |  Square I Estimate Watson

1 \843(3)5 711. C3) 23 03133 1781
E_a Predtctos (Constant), B|aya Promosi ;

b Dependent Variable: Volume perdaganégn

_ ANOVA(b) ]
‘Model | Sum oquuares |df {Mean Square. F | 8ig E
|

tlhesresion| w0563 1| w5700 53052 0006)

...........
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Residual |

" 18113.427 534 B

Total

62684.390 35

S48

a Predictors: (Constant), Biaya Promosx

'b Dependent Variable: Volume perdagangan B

Coefficients(a)
* Unstandardized = Standardized | - 95% Confidence
- Coefficients Coefficients 3 Interval forB8
b sig.
'Model B Std. Beta _  Lower | Upper |
Ervor Bound Bound
 |(Constant)  29.560]  6.036' 4.898'.000 17.294?; 41.826
IBlaya : : : :
 'Promosi 4.383 .4792 843 9.147:.090 34091 5.3_571
_-__a Dependent Vanable Volurne perdagangan
| ] ' Residuals Stéti.stia;.(a).
Minimum Maxamum Mean 'Std. Deviation’ N,.
.Préd:éfed Value | 33.8997| 1561503 721003  35.68552 36
Resndual - -67.0098) 4_1_9.9612_ .0000 22, 74921 36;
Std. Predicted Value| -1.070] 2355 .00 1000 36
‘sw Residual -2.903] 2165 .000 .986:36
a Dependent Vanabie Vc_)!ume perdagangan



Lampiran 7. Pengaruh Biaya Promosi terhadap Nilal Penjualan

| Descriptive Stztisﬂcs |

| Mean sw. Deviation N |

Nilai Penjualan 67, 1856'  301.15318 36|
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{Biaya Promosi 97osoi 8.14122 |36
o Ceonattons
%Nilai Penjualan |Biaya Promosi
Pearson Correlation ﬁNiIm PenJuaIani 1.000 877
‘Biaya Promosi | 877 1.000!
Sig. (1-tailed) %anal Pen;ualan | .000
'Biaya Promasi | 000 :
N ‘Nilai Penjualan 36 36
Biaya Promosi | 36 36!
Vanables Enteredf Removed(b)
%.Moc_!_elé\(anables Entered |Variables Removed | Method
‘1 Biaya Promosi(a) Enter

.a All requested variables entered

b Dependent Vanabie Nltat Pen]ualan

Madel Summary(b) S
Change Statistics

O Adju std. - g i
Model R R Rsted Error of . - Durbin-
Square Square the R F Sig. F ‘watson

Estimate | Square . Cha nge’ .dfl1df2 {Change.

- Change =
1 le77a)] .769]  .762|146.93683| .75_9; 505 1) 34] 000, 1901

a Predictors: (Constant), Braya Promosi

b Dependent Variable: Nilai Penjualan




ANOVA(b)

'Model

Sum of Squares

df Mean Square

F

5ig..._._\

60

Regression'

2440188.632 1?}

2440188.632

Residua!l

734074.692 {34

21590.432

113. 022 OOO(a)

Total

3174263.325(35

1

|a Predictors: (Constant), Biaya Promosi

_b_ Dependent Variable: Nilai Penjuala_n -

Coefficients(a)

Unstandardized
Coefficients |

Standardized'
Coefficients

a Dependent Vaﬂable Nlla{ pen]ua|an

i'
8 I std.

152423 [
]

'F Error |
3.051

877 10 6311.000

Zero-
order

1 B

Correlations

.................................................................................................................

Coll inearltv
Statistics

‘Partial Part

877

Collmearlty Dlagnostlcs(a)

229

aDependent Vanab]e N|{a| Pemua{an

Residuals Statistics(a)

Variance Proportions

-
1
1
3

{

11
89;

"- Minimum 15 Maximum

Mean

184 5313 1089.0897

R e pal B e R,

467. 1856*

877 877

Shd. Deviatuon{ N

Tolerance VIF

1.000 1.000°

(Constant) 1 Biaya Promosi%

11
89|

!
"‘r i '—i

|
4

264.04484 36r
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Re51dual

—436 5788‘

37.0751]  oooo]

144,82252

Std Predléféd Value |

-1. 070

2.355

1.000

Std Residual

-2. 971

2.430

986

a Dependent Variable: Nllaa Pen]ualan
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Lampiran 8. Pengaruh Biaya Promosi, Nilai Bahan Baku Impor, Kurs Rupiah
terhadap US$ dan Potongan Harga terhadap Volume Penjualan

BULAN BIAYA BIAYA BAHAN | KURS RUPIAH | POTONGAN VOLUME NILAI
PROMOSI | BAKU IMPOR | TERHADAP US$ HARGA PENJUALAN | PENJUALAN
{JUTAAN) (JUTAAN) (RIBUAN) (%) (TON) (JUTAAN)

1 0.99 2157 7.43 18.20 19.67 105.77

2 1.42 - 7.51 18.73 34.70 186.59

3 2.21 - 7.59 18.66 53.39 287.44

4 1.14 197.68 7.95 18.20 2090 112.37

5 1.41 48.51 8.62 18.63 25.94 139.72

6 1.92 248 99 8.74 18.56 27.57 148.72

7 1.21 - 9.00 17.00 18.98 102.91

8 5.76 107.59 8.29 18.34 56.40 305.46

9 5.45 110.36 8.78 20.10 83.21 449.34
10 5.18 - 9.40 18.57 67.65 36551
11 6.47 128.61 9.53 18.32 62.13 336.60
12 2.10 238.49 9.60 17.00 20.21 109.40
13 3.38 79.47 9.45 18.00 37.67 233.72
14 6.05 - 9.84 20.52 93.36 578.67
15 9.92 139.54 10.40 20.51 70.38 436.31
16 6.02 68.97 11.68 18.54 59.06 365.90
17 10.00 73.42 11.06 20.52 94.95 588.53
18 7.00 135.62 11.44 20.52 59.39 368.06
19 15.68 - 9.53 20.52 126.66 785.06
20 17.74 103.65 8.87 20.52 147.65 915.15
21 21.98 - 9.68 2051 104.51 647.80
22 10.55 84.51 10.44 20.53 75.00 464.78
23 15.59 59.52 10.43 20,52 90.96 553.73
24 1.27 - 10.40 20.52 9.42 58.39
25! 15.83 354.76 10.32 24.29 156.62 1,146.53
26 5,53 280.04 10.19 17.23 58.86 430.90
27 28.67 270.79 9.66 20.00 88.22 £45.70
28 21.62 290.54 §.32 24.30 103.92 760.65
29] 18.27 79.05 8.79 32.73 118.62 780.67
30 16.68 312.96 8.73 24.32 93.42 683.68
31 7.37 251.32 8.96 18.40 65.27 477.86
32 28.88 194,47 8.93 24.00 141.47 1,035.93
33 6.92 292.62 8.95 16.00 47.73 349.57
34 7.53 352.13 9.14 16.00 46.95 343.87
35 5.86 264.40 9.08 16.50 39.78 291,50
36 21.78 179.31 8.92 34.00 174.99 1,215.89

Suraber : Data sekunder yang diperoleh dari PT. Lasindo Metal Nusasejati tahun 2003




'Descﬁbtive Stéﬁstics

Mean

1Std. Deviation

Volume Penjualan

72,1003

42.32000

36

Biaya Promosi

9.7050

8.14122

36

Biaya Bahan Baku

138.0247

36

Kurs

9.3514

1.01189

36

Potongan Harga

20.2836

3.88591

36

Correlatlons
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Volume
Penjualan

SO

Biaya
Promosi

| Baku

Biaya
Bahan

R—
|

Kurs |

i

Potongan
Harga |

Pearson
-Correlation

Volume

iPenjualan
Biaya
Promosi

1.000

843

1.000

843 § |

31 .178

286 .179 .

726

;§Sig. (1-
‘tailed)

g?x Bahan 131 286!  1.000  .030 029!
] - T T o
et SO SO .4 IU-Lid IR 8
z;?;;ga“ 726 627 029 .024! 1.000
::L‘;:‘;an 000 223 149 000!
Biave e -
. ‘ .000 046 .148 000
Promosi i
Biaya Bahan 223 046 A2 433!
ks [ 149l 48] am 46|
:‘;‘:_;';ga“ 000 000 433 446
oWarga T T e |
::lnl;lTa?an 36 % o® *

Biaya
Promosl

36




Biaya Bahan e

Baku 36 36 36.;: 36 36

Kurs 36 36 36 36 36

Potongan _'f

Harga 36 36 | 36:2 36 36 |
S _ | __Variables Entered/Removed(b) | -
éModel Variables Entered ;:::wm:: Method
1 Potongan Harga, Kurs, Biaya Bahan Baku, Biaya \Enter
- Promosi(a) _ :

a All requested variables entered.
b Dependent Variable: Volume Penjualan |
Medel Summary(b)

: 'i Change Statistics

EAd'u Std, :

Model| R | JR“":e" Error of __ Durbin-

' Square | Square the R Sig.F  watson
| Estimate | Square - ‘Change dfl{df2|Change .
iChange

1 les4@)| 782 .754] 20.99654 782 27, 797, al3t] 000 1867

-a Predictors (Constant), Potongan Harga, Kurs Baaya Bahan Baku, Blaya Promosa

b Dependent Vanable Voiume Penjualan

ANOVA(b)
Model | Sum of Squares |df MeanSquare | F | Sig.
. Regression 49017.900] 4 12254.475| 27.797| .000(a)
1 Residual 13666.490( 31  440.855
Total | 62684.390{ 35~ |
a Predlctors (Constant), Potongan Harga, Kurs, Blaya Bahan Baku, Blaya Promos:
b Dependent Variable: Volume Penjualan




| “Coefﬁciénts(a)

65

'Unstandardized Standardized . Coltinearity '
~ Coefficients : Coefficients Correlations . Statistics
- Beta : t  |Sig. : ' :
Std. : Zero- . . :
Moadel B Error {order Partial Pa:t_-:ToIerance- VIF |
E(Constant) 49.051| 42.000' olasy
‘Biaya
Protosi 3.400 610, .654;%5.572 .000] .843 .?07_ 467 '510:1'959\3
‘Biaya ' 2.497¢- [ _ _'
‘Bahan “ P 033 -.066: -.7431.463! 131 -.132 | 879 1.137:
| 02 062 _
Baku : : :
Kurs  2321] 3.503 055° .646/.523| .178] .115{.054 .953 1.049
'::°t°“93“ © 3441] 1206 316°2.853].008] .726] .4s6!.239 573 1.745
Harga " ; R
;a Dependent Varlabie Volume Pen]ualan
) Collinearity Diagnostics(@)
Variance Proportions ‘
Dimension | Eigenvalue Index Biaya Biaya Potongan |
Modet (Constant) Promosi Bahan | Kurs Harga |
o : Baku )
1 4.351)  1.000: oo ot 01] .00 00
2 3370 3594 00 05 .66 .00 00
1 3 - .2901  3.875; .00 52{ .25| .00 .00
4 1.790E-02]  15.589 .01 237 .04 19, .70
's 4291E03]  31.844] .99 190 03] .80 30,
2 Dependent Vanable Volume Penjualan
' Residuals Statlstlcs(a) '
j Minimum Maximum Mean . Std Devnation Nl
i e o st
1 !’redtcbed Value __3_1.1990 158 3513 72 1003 37 42341 36‘



44.8787

47.7007. 0000,

66

Std, Predicted Value|

-1.095

235w

1.000 36|

Std. Residual

-2.137

2272000

941 36|

H

a Dependent Variable: Volume Penjualan |

i
]

i
o
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Lampiran 9. Pengaruh Biaya Promosi, Nilai Bahan Baku impor, Kurs Rupiah
terhadap Doltar dan Potongan Harga terhadap Nilai Penjualan

-Pearson
Correlation

 Descriptive Statistics

- Mean Std. Deviation|N |

|Nitai Penjualan  467.1856

301.15318 36

gBiélya Promosi

97050

8.14122136!

‘Biaya Bahan Baku 138.0247  115.86476

36!

Kurs

9.3514

1.01189

3

‘Potongan Harga = 20,2836

3.88591

36!

Nilai
Penjualan

Correlations

Nitai

Biaya

| Penjualan  Promosi

Biaya
Bahan
Baku

-Kurs

Potongan |
Harga

Biaya

Biaya Bahan
Baku

Kurs

Potongan
Harga

877"

877

248 179

734;

1.000°

286 .179

527

248

286

179

734

627

179

1.000. .030

030 1.000]

.029. .024

“Sig. (1-
tailed)

Penjualan

Biaya
Promosi

Biaya Bahan |

Ba_ku
Kurs

Harga

.000°

072" 149

046 .148

432

Nilai
Penjualan

433 446

36!

D

36

L
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2:"’““0;? 36 36 | 36 36 3%
Blaya Bahan 36 36 35 36 36!
Kos | 36 36 6 36 3 _é"l
- Variables Entered/ Removed(b) _______ N

1 |Potongan Harga, Kurs, Biaya Bahan Baku, Biaya |

i Promosi(a)

a AH requested vanabies entered

o]
1

b Dependent; Vanable Nlla{ Pen]ualan o o i | _ _
o Modelsummary®) |
l Change Statistics
| Std
Model | R (AUSRd] e rorof R .  Durbin-
! Square ! the R = | Sig.F watson
| Square | g ate | Square | ChaFn dflldfthhange
* ! Change ge. L
‘. ’ ol i f
‘1 911(a) __ 829; o 8_07T 132 14464{ 829 37 695 _4' 3_1, B ‘900 1 890_
‘a Prednctors (Constant), Potongan Harga, Kurs, Biaya Bahan Baku, B|aya Prom051 _ ,
=t_3 Dependent Vanable anas P_en]ualan j'

i . ANOVA)
%f_dodel __ Sum of Squanes ) df Mean Square , F B | Slg
| Regression | 2632934.046] 4  658233.737] 37695 .000(a)
1 Residual | 541328.378/31 17462 206[ o
| Totat ' 3174263.325{ 35 1
ja Pred:ctors (Constant), Potongan Harga, Kurs, Biaya Bahan Baku, B|aya Promosu




)

Coefﬁclents(a)

Unstandardized Standardlzed

Coefﬁuents Coefﬁments

Swl

. Efror |

Beta

Sig.
Zero-
jorder

Correlations

|
|

69

| Collmeanty :

Partial |Part Tolerance VIF

(C°“‘ta"t) 442, 546

24.009:

1 264, 333

Harga

135
Potongan : 75, 121;

3.840

16741

052

649 6.2521.

657 1.

................................................................

7592;

‘ .734;

511 .245

510 1.959°

879 1.137

.'.953 1 049

Model

Dimension

1 790{-3-02

Index

4, 291E—03

a Dependent Vanable Nulal Penjualan

........................................................................

Variance Proportions

Biaya i
Promaosi:
.011 |
.{Z}SZ=
.52=

'Bahan '
Bak

03| 80} .

701
[

.23 L

Kurs ,

00

19

Potongan |
Harga

Mmlmum Maximum{ Mean 'Std. Deviation; N |
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!

1
Predicted Value  156.5153 11003920 [467.1856|  274.2748936|
Residual 2925084 290.9472] 0000  124.36448[36
Std. Predicted Value  -1.133  2.309]  .000| 1.000{36/
'Std. Residual 2214 2202]  .000| .941]36
ngpendent Vanable Nllal Pen]ualan o )




