DAFTAR PUSTAKA

Arnould E., Price L., Zinkhan G., 2004, Consumer, Second Ed., McGraw-Hill, USA.

Budi Santosa, P. & Ashari, 2005, Analisis Statistik dengan Microsoft Excel & SPSS,
Edisi Pertama, Penerbit Andi, Yogyakarta.

Cravens, D.W. & Piercy, N.F., 2006, Strategic Marketing, Eighth Ed., McGraw-Hill,
USA.

Durianto D., Sugiarto, Budiman L. J., 2004, Brand Equity Ten Strategi Memimpin
Pasar, Ed. Pertama, PT. Gramedia Pustaka Utama, Jakarta.

Goldsmith R. E., Kim D, Flynn L. R., 2005, Price Sensitivity and Innovativeness for
Fashion Among Korean Consumers, The Journal of Social Psychology, 145(5),
pgs. 501-508.

Griffin J, 2005, Customer Loyalty Menumbuhkan & Mempertahankan Kesetiaan
Pelanggan, Ed. Rev., Penerbit Erlanggan, Jakarta.

Hitt, Ireland, Hoskisson, 2006, Strategic Management, Sixth Ed., South-Western
Thomson Coorporation, USA.

Hsieh An Tien & Chang Wen Ting, 2004, The Effect of Consumer Participation on
Price Sensitivity; The Journal of Consumer Affairs; Vol. 38, No. 2, ISSN 0022-
0078, Taiwan, ROC, pgs. 282-296.

Kleinsteuber F. & Sutojo S., 2007, Effective Price Strategy to Increase Your Profit,
Edisi Kedua, PT. Damar Mulia Pustaka, Jakarta.

Kotler P., 2003, Marketing Management, Eleventh Ed., Prentice Hall, USA.
Mabholtra N.K., 2004, Marketing Research, Fourth Ed., Prentice Hall, USA.

Nagle T. T. & Holden R. K., 2002, The Strategy and Tactics of Pricing, Third Ed.,
Prentice Hall, USA, pgs. 109.

Porter, M.E., 1994, Keunggulan Bersaing, Ed. Pertama, Binarupa Aksara, Jakarta.
Rangkuti F., 2005, Marketing Analysis Made Easy Teknik Analisis Pemasaran dan

Analisis Kasus Menggunakan Excel dan SPSS, Ed. Pertama, PT. Gramedia
Pustaka Utama, Jakarta.



Salvatore D., 2004, Managerial Economics in Global Economy, Fifth Ed., South-
Western Thomson Coorporation, USA.

Sarwono J., 2006, Analisis Data Penelitian Menggunakan SPSS-13, Ed. Pertama,
Penerbit Andi, Yogyakarta.

Shankar V. & Krishnamurthi, 1996, Relating Price Sensitivity to Retailer Promotional
Variable and Pricing Policy: An Empirical Analysis; Journal of Retailing; Vol.
72, No.3, USA, ISSN 0022-4359, pgs. 249-272.

Simamora B., 2001, Remarketing for Business Recovery, Ed. Pertama, PT. Gramedia
Pustaka Utama, Jakarta.

Simamora B., 2004, Riset Pemasaran, Edisi Pertama, PT. Gramedia Pustaka Utama,
Jakarta.

Simamora B., 2005, Analisis Multivariat Pemasaran, Edisi Pertama, PT. Gramedia
Pustaka Utama, Jakarta.

Sitinjak T., Durianto D., Sugiarto Yunarto H.I., 2004, Model Matriks Konsumen untuk
Menciptakan Superior Customer Value, Ed. Pertama, PT. Gramedia Pustaka
Utama, Jakarta.

Stevenson W. J., 2005, Operations Management, Eighth Ed., McGraw-Hill, USA.

Sudarmanto R. G., 2005, Analisis Regresi Linier Ganda dengan SPSS, Edisi Pertama,
Penerbit Graha Ilmu, Yogyakarta.

Supramono & Utami 1., 2004, Desain Proposal Penelitian Akutansi & Keuangan,
Edisi Pertama, Penerbit Andi, Yogyakarta.

Thomas C. R. & Maurice S.C., 2005, Managerial Economics, Eighth Ed., McGraw-
Hill, USA.

Umar, H., 2005, Riset Pemasaran & Perilaku Konsumen, Cetakan Ke-empat, PT.
Gramedia Pustaka Utama Bekerja-sama dengan Jakarta Business Research
Center (JBRC), Jakarta.

Uyanto, S.S., 2006, Pedoman Analisis Data dengan SPSS, Edisi Pertama, Penerbit
Graha Ilmu, Yogyakarta.



