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Background: Consumption of fruits and vegetables of the Indonesian population is still 

below the recommended consumption, especially in school-age children or adolescents. 

Purpose: Know the effect of audiovisual media about vegetables and fruit of knowledge, 

attitudes and the intake of vegetables and fruits in adolescents SMPN 4 Setu, Bekasi. 

Methods: This research is a quasi experiment with the design of the two group pre-test and 

post-test. The respondents are the students at SMPN 4 Setu, number of respondents as much 

as 64 respondents. The data collected by the questionnaire pre-test and post-test and food 

recall 2x24 hours and analyzed with test Paired Sample T-test and test the Independent 

Sample T-test with alternative Wilcoxon test. 

Results: The research results using Paired Sample t-test of effect media video against the 

knowledge level (p<0.05) and the attitude of (p<0.05) on the group treatment. Whereas in the 

control group no influence with the value of the knowledge (p>0.05) and the attitude of 

(p>0.05). For fruit intake on the treatment group there was an increase in the value of 

p=0,002, while for the intake of vegetables using wilxocon test there are increased with the 

value of p=0.001. While in the control group there was no significant difference between the 

intake of fruit and vegetables with the value (p>0.05). On the Independent t-test there is a 

difference between the knowledge (p=0,0001) and the attitude of (p=0,0001) between 

treatment groups with control groups. 

Conslusion: There is the effect of media video to knowledge, attitudes and the intake of 

vegetables and fruit on adolescents in SMPN 4 Setu. 
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