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ABSTRAKSI 

TERRY SILVIANTO, Pengaruh Kualitas Produk, Harga dan Citra Merek 

Terhadap Keputusan Pembelian Produk Smartphone Xiaomi. Studi Kasus di 

Wilayah Duri Utara, Tambora, Jakarta Barat. (dibimbing oleh Jatmiko) 

Tujuan penelitian ini adalah untuk menganalisis pengaruh Kualitas Produk 

(X1), Harga (X2) dan Citra Merek (X3) terhadap Keputusan Pembelian (Y). 

Hipotesis penelitian sesuai penelitian terdahulu yang menemukan bahwa masing-

masing variabel bebas pada penelitian ini memiliki pengaruh terhadap keputusan 

pembelian. Penelitian menggunakan data primer dengan instrumen kuisioner 

online. Teknik pengambilan sampel menggunakan non-probability sampling 

dengan jumlah 150 responden. Data akan dianalisa melalui uji validitas, uji 

realibilitas, uji normalitas, uji multikolonieritas, uji heteroskedastisitas dan 

analisis linear berganda dengan menggunakan software statistik. 

Hasil penelitian menyimpulkan bahwa Kualitas produk,harga dan citra 

merek memiliki pengaruh positif terhadap keputusan pembelian produk 

smartphone Xiaomi di wilayah Duri Utara,Tambora, Jakarta Barat. Hasil 

penelitian tersebut sesuai dengan hipotesis yang menyatakan bahwa masing-

masing variabel baik terpisah (parsial) maupun bersama-sama (simultan) 

berpengaruh positif  terhadap keputusan pembelian produk smartphone Xiaomi di 

wilayah Duri Utara,Tambora, Jakarta Barat. 

Kata Kunci : Kualitas Produk, Harga, Citra Merek, Keputusan Pembelian, 

Smartphone Xiaomi 
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ABSTRACT 

TERRY SILVIANTO, Influence of Product Quality, Price and Brand Image on 

the Purchasing Decision of Xiaomi Smartphone Products. Case Study in North 

Duri Region, Tambora, West Jakarta (supervised by Jatmiko) 

  

 The purpose of this study was to analyze the effect of Product Quality 

(X1), Price (X2) and Brand Image (X3) on Purchase Decisions (Y). The research 

hypothesis is in accordance with previous research which found that each 

independent variable in this study had an influence on purchasing decisions. The 

study used primary data with an online questionnaire instrument. The sampling 

technique uses non-probability sampling with a total of 150 respondents. Data 

will be analyzed through validity test, reliability test, normality test, 

multicollinearity test, heteroscedasticity test and multiple linear analysis using 

statistical software. 

 

 The results of the study conclude that product quality, price and brand 

image have a positive influence on the purchase decision of Xiaomi smartphone 

products in the North Duri region, Tambora, West Jakarta. The results of the 

study are in accordance with the hypothesis which states that each variable 

(partial) and together (simultaneously) has a positive effect on the purchase 

decision of Xiaomi smartphone products in the North Duri region, Tambora, West 

Jakarta. 

 

Keywords: Product Quality, Price, Brand Image, Purchase Decision, Xiaomi 

Smartphone 

 

 

 

 

 

 

 

 

 

 

 


