
 

 

Lampiran 1. Lembar Pernyataan Kuesioner   

 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 

 
 

 

 

 

  



 

 

Lampiran 2. Skor untuk Variabel Citra Merek (X1)  

 

No. Resp 
No. Butir Pernyataan  Jumlah  

1 2 3 4 5 6 7 8 9 10 Skor  

1 4 4 4 4 4 4 4 4 4 3 39 

2 4 4 4 4 4 4 4 4 4 4 40 

3 4 4 4 4 4 4 4 4 4 3 39 

4 4 4 3 3 4 4 4 4 4 3 37 

5 3 4 4 3 4 4 4 4 4 3 37 

6 3 3 4 4 3 3 4 4 4 3 35 

7 4 4 3 3 4 4 4 3 4 4 37 

8 4 3 4 3 3 4 3 4 4 3 35 

9 3 3 4 4 4 4 4 3 3 3 35 

10 3 3 4 3 4 4 3 4 4 4 36 

11 3 3 3 4 4 3 4 3 4 3 34 

12 3 3 3 4 4 3 4 4 3 3 34 

13 4 4 3 3 4 3 4 3 3 4 35 

14 3 4 4 3 3 4 3 4 4 3 35 

15 4 4 4 4 4 4 4 3 4 3 38 

16 4 3 3 4 4 4 4 3 4 3 36 

17 4 4 3 3 3 4 4 4 4 3 36 

18 3 4 3 3 3 3 3 3 4 4 33 

19 3 3 4 3 3 3 3 3 3 3 31 

20 4 4 4 4 4 4 4 4 4 4 40 

21 3 3 3 3 3 3 3 4 4 3 32 

22 4 4 4 4 4 4 4 4 4 3 39 

23 4 4 4 4 4 4 4 4 3 3 38 

24 4 4 3 3 3 3 4 3 3 3 33 

25 4 4 4 4 4 4 4 4 4 4 40 

26 3 3 3 3 3 3 3 3 4 3 31 

27 4 4 4 4 3 3 4 4 3 3 36 

28 3 3 3 3 4 3 3 3 3 3 31 

29 4 4 4 4 4 4 4 3 4 4 39 

30 3 4 4 4 4 4 4 4 4 4 39 

31 4 3 3 3 3 4 3 4 3 3 33 

32 4 3 3 4 3 4 3 4 4 3 35 

33 2 3 4 4 3 4 4 4 3 3 34 

34 2 3 4 4 3 4 4 4 4 4 36 

35 2 2 2 2 2 2 2 2 2 2 20 

36 3 3 3 3 3 3 2 3 4 4 31 

37 3 3 3 4 3 4 4 4 4 4 36 

38 3 4 4 4 4 4 3 4 4 4 38 

39 3 3 3 4 4 4 4 4 4 4 37 

40 4 4 4 3 4 4 3 4 4 4 38 

41 4 4 4 4 3 4 4 4 4 4 39 

42 4 4 4 4 4 4 4 4 4 4 40 

43 4 4 4 4 4 4 4 4 4 4 40 

44 4 4 4 4 4 4 4 4 4 4 40 

45 1 1 1 1 2 1 1 1 2 1 12 

∑ 154 157 158 158 159 163 161 162 166 151 1589 

 

  



 

 

Lampiran 3. Skor untuk Variabel Kualitas Produk (X2)  

 

No. 

Resp 

No. Butir Pernyataan  Jumlah  

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 Skor  

1 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 64 

2 3 3 3 3 3 4 3 3 2 3 4 3 3 3 3 4 50 

3 3 3 3 3 4 4 4 4 3 3 4 3 3 4 3 4 55 

4 3 3 4 2 3 3 3 3 3 3 2 3 1 4 3 4 47 

5 3 3 2 2 3 3 3 3 2 3 1 3 4 4 3 3 45 

6 3 3 3 2 3 3 4 4 3 3 4 3 2 4 3 4 51 

7 4 4 3 3 3 3 3 3 3 3 4 3 4 4 3 4 54 

8 4 4 4 3 4 4 4 4 3 4 4 3 4 4 4 4 61 

9 4 4 3 4 4 4 4 3 3 3 2 3 1 2 3 3 50 

10 3 3 4 4 4 4 4 3 3 4 3 4 4 4 2 3 56 

11 3 3 3 4 4 4 3 3 3 4 3 4 4 4 4 3 56 

12 4 4 4 4 4 4 3 3 3 4 3 4 3 4 3 3 57 

13 4 4 4 3 4 4 4 4 3 4 2 4 4 4 3 3 58 

14 3 3 3 3 3 3 3 3 3 4 3 2 3 2 3 3 47 

15 3 3 3 3 4 4 4 4 3 4 3 3 3 3 2 2 51 

16 4 4 4 2 4 4 4 4 3 4 3 3 4 3 3 3 56 

17 3 3 4 4 3 4 3 4 4 4 4 4 3 4 1 3 55 

18 3 3 3 3 3 4 4 3 3 4 3 4 3 4 3 3 53 

19 4 4 3 3 3 4 4 3 3 4 3 4 4 4 3 4 57 

20 3 3 3 3 4 4 4 4 3 4 3 3 3 3 3 2 52 

21 4 4 3 2 3 4 4 4 3 4 3 3 3 3 3 3 53 

22 3 4 4 4 4 4 4 4 3 3 4 4 3 4 3 4 59 

23 4 3 3 4 3 4 4 4 4 4 3 4 4 4 4 4 60 

24 3 4 4 4 4 4 4 4 3 4 3 4 3 4 4 4 60 

25 4 3 3 2 4 4 4 4 3 4 4 4 4 3 4 4 58 

26 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 63 

27 4 4 4 4 4 4 4 4 4 4 3 4 3 3 4 3 60 

28 4 4 4 4 4 4 4 4 4 4 3 3 4 3 4 3 60 

29 4 4 4 4 4 4 4 4 4 4 4 3 3 4 3 3 60 

30 4 4 4 4 4 4 4 4 4 4 4 3 3 3 4 3 60 

31 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 63 

32 4 4 3 3 3 3 3 3 3 4 4 4 4 4 4 4 57 

33 4 4 4 3 4 4 4 4 3 3 4 4 4 4 4 4 61 

34 4 3 3 4 4 4 4 4 4 4 4 4 4 4 4 4 62 

35 1 2 1 2 2 1 1 2 2 1 1 1 2 2 2 2 25 

36 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 64 

37 3 3 3 3 3 3 3 2 3 3 3 3 3 2 3 2 45 

38 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 64 

39 3 4 4 4 3 3 4 3 3 4 4 4 3 4 4 4 58 

40 4 3 3 2 4 4 4 4 3 4 4 3 4 4 4 4 58 

41 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 63 

42 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 62 

43 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 64 

44 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 64 

45 1 1 1 1 2 1 1 1 2 1 1 1 2 1 1 2 20 

∑ 158 158 154 147 162 166 164 160 147 163 150 155 151 159 149 155 2498 

 

  



 

 

Lampiran 4. Skor untuk Variabel  Keputusan Pembelian (Y)  

 

No. Resp 
No. Butir Pernyataan  Jumlah  

1 2 3 4 5 6 7 8 9 10 Skor  

1 4 4 4 4 4 4 2 4 4 4 38 

2 4 3 4 3 4 3 3 3 4 4 35 

3 4 3 4 3 3 4 4 4 3 4 36 

4 4 3 2 4 4 3 3 3 3 4 33 

5 4 3 4 3 3 4 4 3 4 2 34 

6 4 2 4 3 4 3 4 4 4 4 36 

7 3 4 4 4 4 4 3 4 3 3 36 

8 3 4 4 4 3 3 4 3 4 3 35 

9 3 4 4 4 1 2 4 2 2 4 30 

10 4 4 4 4 3 4 3 4 4 3 37 

11 3 2 3 3 4 4 4 3 3 3 32 

12 3 3 1 3 4 4 4 4 3 3 32 

13 3 3 3 4 4 4 4 3 4 4 36 

14 4 4 3 4 3 3 3 3 2 3 32 

15 3 3 3 3 3 4 4 4 3 3 33 

16 3 4 3 3 3 3 3 3 4 3 32 

17 3 4 4 3 4 3 4 4 4 4 37 

18 2 4 3 3 3 4 3 3 3 3 31 

19 3 4 4 4 4 3 4 4 4 2 36 

20 4 4 4 4 4 4 4 4 4 4 40 

21 2 2 3 3 3 3 2 2 3 3 26 

22 3 2 4 2 2 4 3 4 3 4 31 

23 4 3 4 4 4 4 3 4 3 3 36 

24 3 4 4 4 4 4 4 4 4 4 39 

25 3 3 4 4 3 4 3 4 4 4 36 

26 4 4 4 4 4 4 4 4 4 4 40 

27 4 4 4 4 4 4 4 4 4 4 40 

28 4 4 4 4 4 4 4 4 4 4 40 

29 4 4 4 4 4 4 4 4 4 4 40 

30 4 4 4 4 4 4 4 4 4 4 40 

31 4 4 4 4 4 4 4 4 3 3 38 

32 4 4 4 4 3 3 4 3 3 3 35 

33 4 4 4 4 1 2 4 2 4 3 32 

34 4 4 4 4 3 4 3 4 4 4 38 

35 2 1 3 1 1 1 2 2 4 4 21 

36 2 2 3 3 3 3 2 2 4 4 28 

37 3 2 4 2 2 4 3 4 4 4 32 

38 4 3 4 4 4 4 3 4 4 4 38 

39 3 4 4 4 4 4 4 4 4 4 39 

40 3 3 4 4 3 4 3 4 4 4 36 

41 4 4 4 4 4 4 4 4 4 4 40 

42 4 4 4 4 4 4 4 4 4 4 40 

43 4 4 4 4 4 4 4 4 4 4 40 

44 4 4 4 4 4 4 4 4 4 4 40 

45 1 2 1 1 1 1 1 1 1 1 11 

∑ 153 152 163 158 150 159 155 157 161 159 1567 

 

  



 

 

Lampiran 5. Output SPSS Uji Frekuensi Jawaban Responden Citra Merek  

 

 

Frequencies 
 

1 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1,00 1 2,2 2,2 2,2 

2,00 3 6,7 6,7 8,9 

3,00 17 37,8 37,8 46,7 

4,00 24 53,3 53,3 100,0 

Total 45 100,0 100,0  

 

 

2 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1,00 1 2,2 2,2 2,2 

2,00 1 2,2 2,2 4,4 

3,00 18 40,0 40,0 44,4 

4,00 25 55,6 55,6 100,0 

Total 45 100,0 100,0  

 

 

3 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1,00 1 2,2 2,2 2,2 

2,00 1 2,2 2,2 4,4 

3,00 17 37,8 37,8 42,2 

4,00 26 57,8 57,8 100,0 

Total 45 100,0 100,0  

 

 

4 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1,00 1 2,2 2,2 2,2 

2,00 1 2,2 2,2 4,4 

3,00 17 37,8 37,8 42,2 

4,00 26 57,8 57,8 100,0 

Total 45 100,0 100,0  

 

 

5 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 2,00 2 4,4 4,4 4,4 

3,00 17 37,8 37,8 42,2 

4,00 26 57,8 57,8 100,0 

Total 45 100,0 100,0  

 

6 



 

 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1,00 1 2,2 2,2 2,2 

2,00 1 2,2 2,2 4,4 

3,00 12 26,7 26,7 31,1 

4,00 31 68,9 68,9 100,0 

Total 45 100,0 100,0  

 

 

7 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1,00 1 2,2 2,2 2,2 

2,00 2 4,4 4,4 6,7 

3,00 12 26,7 26,7 33,3 

4,00 30 66,7 66,7 100,0 

Total 45 100,0 100,0  

 

 

8 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1,00 1 2,2 2,2 2,2 

2,00 1 2,2 2,2 4,4 

3,00 13 28,9 28,9 33,3 

4,00 30 66,7 66,7 100,0 

Total 45 100,0 100,0  

 

 

9 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 2,00 2 4,4 4,4 4,4 

3,00 10 22,2 22,2 26,7 

4,00 33 73,3 73,3 100,0 

Total 45 100,0 100,0  

 

 

10 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1,00 1 2,2 2,2 2,2 

2,00 1 2,2 2,2 4,4 

3,00 24 53,3 53,3 57,8 

4,00 19 42,2 42,2 100,0 

Total 45 100,0 100,0  

 

 

 

Lampiran 6. Output SPSS Uji Frekuensi Jawaban Responden Kualitas Produk  

 

 

Frequencies 



 

 

 
 

1 
 Frequency Percent Valid Percent Cumulative Percent 

Valid 1,00 2 4,4 4,4 4,4 

3,00 16 35,6 35,6 40,0 

4,00 27 60,0 60,0 100,0 

Total 45 100,0 100,0  

 

 

2 
 Frequency Percent Valid Percent Cumulative Percent 

Valid 1,00 1 2,2 2,2 2,2 

2,00 1 2,2 2,2 4,4 

3,00 17 37,8 37,8 42,2 

4,00 26 57,8 57,8 100,0 

Total 45 100,0 100,0  

 

 

3 
 Frequency Percent Valid Percent Cumulative Percent 

Valid 1,00 2 4,4 4,4 4,4 

2,00 1 2,2 2,2 6,7 

3,00 18 40,0 40,0 46,7 

4,00 24 53,3 53,3 100,0 

Total 45 100,0 100,0  

 

 

4 
 Frequency Percent Valid Percent Cumulative Percent 

Valid 1,00 1 2,2 2,2 2,2 

2,00 8 17,8 17,8 20,0 

3,00 14 31,1 31,1 51,1 

4,00 22 48,9 48,9 100,0 

Total 45 100,0 100,0  

 

 

5 
 Frequency Percent Valid Percent Cumulative Percent 

Valid 2,00 2 4,4 4,4 4,4 

3,00 14 31,1 31,1 35,6 

4,00 29 64,4 64,4 100,0 

Total 45 100,0 100,0  

 

 

 

6 
 Frequency Percent Valid Percent Cumulative Percent 

Valid 1,00 2 4,4 4,4 4,4 

3,00 8 17,8 17,8 22,2 

4,00 35 77,8 77,8 100,0 

Total 45 100,0 100,0  



 

 

 

 

7 
 Frequency Percent Valid Percent Cumulative Percent 

Valid 1,00 2 4,4 4,4 4,4 

3,00 10 22,2 22,2 26,7 

4,00 33 73,3 73,3 100,0 

Total 45 100,0 100,0  

 

 

8 
 Frequency Percent Valid Percent Cumulative Percent 

Valid 1,00 1 2,2 2,2 2,2 

2,00 2 4,4 4,4 6,7 

3,00 13 28,9 28,9 35,6 

4,00 29 64,4 64,4 100,0 

Total 45 100,0 100,0  

 

 

9 
 Frequency Percent Valid Percent Cumulative Percent 

Valid 2,00 4 8,9 8,9 8,9 

3,00 25 55,6 55,6 64,4 

4,00 16 35,6 35,6 100,0 

Total 45 100,0 100,0  

 

 

10 
 Frequency Percent Valid Percent Cumulative Percent 

Valid 1,00 2 4,4 4,4 4,4 

3,00 11 24,4 24,4 28,9 

4,00 32 71,1 71,1 100,0 

Total 45 100,0 100,0  

 

 

11 
 Frequency Percent Valid Percent Cumulative Percent 

Valid 1,00 3 6,7 6,7 6,7 

2,00 3 6,7 6,7 13,3 

3,00 15 33,3 33,3 46,7 

4,00 24 53,3 53,3 100,0 

Total 45 100,0 100,0  

 

 

12 
 Frequency Percent Valid Percent Cumulative Percent 

Valid 1,00 2 4,4 4,4 4,4 

2,00 1 2,2 2,2 6,7 

3,00 17 37,8 37,8 44,4 

4,00 25 55,6 55,6 100,0 

Total 45 100,0 100,0  

 



 

 

 

13 
 Frequency Percent Valid Percent Cumulative Percent 

Valid 1,00 2 4,4 4,4 4,4 

2,00 3 6,7 6,7 11,1 

3,00 17 37,8 37,8 48,9 

4,00 23 51,1 51,1 100,0 

Total 45 100,0 100,0  

 

 

14 
 Frequency Percent Valid Percent Cumulative Percent 

Valid 1,00 1 2,2 2,2 2,2 

2,00 4 8,9 8,9 11,1 

3,00 10 22,2 22,2 33,3 

4,00 30 66,7 66,7 100,0 

Total 45 100,0 100,0  

 

 

15 
 Frequency Percent Valid Percent Cumulative Percent 

Valid 1,00 2 4,4 4,4 4,4 

2,00 3 6,7 6,7 11,1 

3,00 19 42,2 42,2 53,3 

4,00 21 46,7 46,7 100,0 

Total 45 100,0 100,0  

 

 

16 
 Frequency Percent Valid Percent Cumulative Percent 

Valid 2,00 5 11,1 11,1 11,1 

3,00 15 33,3 33,3 44,4 

4,00 25 55,6 55,6 100,0 

Total 45 100,0 100,0  

 

 



 

 

Lampiran 7.  Output SPSS Uji Frekuensi Jawaban Responden Keputusan Pembelian  

  

 

Frequencies 
 

1 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1,00 1 2,2 2,2 2,2 

2,00 4 8,9 8,9 11,1 

3,00 16 35,6 35,6 46,7 

4,00 24 53,3 53,3 100,0 

Total 45 100,0 100,0  

 

 

2 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1,00 1 2,2 2,2 2,2 

2,00 7 15,6 15,6 17,8 

3,00 11 24,4 24,4 42,2 

4,00 26 57,8 57,8 100,0 

Total 45 100,0 100,0  

 

 

3 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1,00 2 4,4 4,4 4,4 

2,00 1 2,2 2,2 6,7 

3,00 9 20,0 20,0 26,7 

4,00 33 73,3 73,3 100,0 

Total 45 100,0 100,0  

 

 

4 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1,00 2 4,4 4,4 4,4 

2,00 2 4,4 4,4 8,9 

3,00 12 26,7 26,7 35,6 

4,00 29 64,4 64,4 100,0 

Total 45 100,0 100,0  

 

5 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1,00 4 8,9 8,9 8,9 

2,00 2 4,4 4,4 13,3 

3,00 14 31,1 31,1 44,4 

4,00 25 55,6 55,6 100,0 

Total 45 100,0 100,0  

 

6 



 

 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1,00 2 4,4 4,4 4,4 

2,00 2 4,4 4,4 8,9 

3,00 11 24,4 24,4 33,3 

4,00 30 66,7 66,7 100,0 

Total 45 100,0 100,0  

 

 

7 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1,00 1 2,2 2,2 2,2 

2,00 4 8,9 8,9 11,1 

3,00 14 31,1 31,1 42,2 

4,00 26 57,8 57,8 100,0 

Total 45 100,0 100,0  

 

 

8 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1,00 1 2,2 2,2 2,2 

2,00 5 11,1 11,1 13,3 

3,00 10 22,2 22,2 35,6 

4,00 29 64,4 64,4 100,0 

Total 45 100,0 100,0  

 

 

9 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1,00 1 2,2 2,2 2,2 

2,00 2 4,4 4,4 6,7 

3,00 12 26,7 26,7 33,3 

4,00 30 66,7 66,7 100,0 

Total 45 100,0 100,0  

 

 

10 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1,00 1 2,2 2,2 2,2 

2,00 2 4,4 4,4 6,7 

3,00 14 31,1 31,1 37,8 

4,00 28 62,2 62,2 100,0 

Total 45 100,0 100,0  

 

 

 

 

Lampiran 8. Output SPSS Uji Validitas dan Reliabilitas Citra Merek  

 

 

 
Correlations 



 

 

 1 2 3 4 5 6 7 8 9 10 
Total 
Skor 

1 Pearson Correlation 1 ,747** ,442** ,442** ,528** ,589** ,548** ,462** ,447** ,402** ,723** 

Sig. (2-tailed)  ,000 ,002 ,002 ,000 ,000 ,000 ,001 ,002 ,006 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 

2 Pearson Correlation ,747** 1 ,663** ,507** ,600** ,651** ,661** ,568** ,546** ,595** ,838** 

Sig. (2-tailed) ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 

3 Pearson Correlation ,442** ,663** 1 ,688** ,511** ,724** ,583** ,694** ,503** ,523** ,809** 

Sig. (2-tailed) ,002 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 

4 Pearson Correlation ,442** ,507** ,688** 1 ,569** ,671** ,782** ,641** ,503** ,523** ,809** 

Sig. (2-tailed) ,002 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 

5 Pearson Correlation ,528** ,600** ,511** ,569** 1 ,599** ,623** ,390** ,449** ,507** ,733** 

Sig. (2-tailed) ,000 ,000 ,000 ,000  ,000 ,000 ,008 ,002 ,000 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 

6 Pearson Correlation ,589** ,651** ,724** ,671** ,599** 1 ,650** ,760** ,673** ,599** ,881** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 

7 Pearson Correlation ,548** ,661** ,583** ,782** ,623** ,650** 1 ,574** ,419** ,447** ,807** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,004 ,002 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 

8 Pearson Correlation ,462** ,568** ,694** ,641** ,390** ,760** ,574** 1 ,587** ,507** ,789** 

Sig. (2-tailed) ,001 ,000 ,000 ,000 ,008 ,000 ,000  ,000 ,000 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 

9 Pearson Correlation ,447** ,546** ,503** ,503** ,449** ,673** ,419** ,587** 1 ,631** ,724** 

Sig. (2-tailed) ,002 ,000 ,000 ,000 ,002 ,000 ,004 ,000  ,000 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 

10 Pearson Correlation ,402** ,595** ,523** ,523** ,507** ,599** ,447** ,507** ,631** 1 ,726** 

Sig. (2-tailed) ,006 ,000 ,000 ,000 ,000 ,000 ,002 ,000 ,000  ,000 

N 45 45 45 45 45 45 45 45 45 45 45 

Total 
Skor 

Pearson Correlation ,723** ,838** ,809** ,809** ,733** ,881** ,807** ,789** ,724** ,726** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 45 45 45 45 45 45 45 45 45 45 45 

**. Correlation is significant at the 0.01 level (2-tailed). 

Reliability 
Case Processing Summary 

 N % 

Cases Valid 45 100,0 

Excludeda 0 ,0 

Total 45 100,0 

a. Listwise deletion based on all variables in the 
procedure. 

 

Reliability Statistics 
Cronbach's Alpha N of Items 

,930 10 

 



 

 

Lampiran 9. Output SPSS Uji Validitas dan Reliabilitas Kualitas Produk   

 
 

Correlations 

 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 
Total 
Skor 

1 Pearson Correlation 1 ,815** ,676*

* 
,444*

* 
,658*

* 
,765*

* 
,754*

* 
,687*

* 
,651*

* 
,728*

* 
,581*

* 
,653*

* 
,539*

* 
,485*

* 
,664*

* 
,532*

* 
,860*

* 

Sig. (2-tailed)  ,000 ,000 ,002 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,001 ,000 ,000 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 

2 Pearson Correlation ,815** 1 ,789*

* 
,570*

* 
,604*

* 
,645*

* 
,684*

* 
,606*

* 
,549*

* 
,609*

* 
,521*

* 
,627*

* 
,378* ,487*

* 
,600*

* 
,485*

* 
,807*

* 

Sig. (2-tailed) ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,010 ,001 ,000 ,001 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 

3 Pearson Correlation ,676** ,789** 1 ,647*

* 
,707*

* 
,727*

* 
,710*

* 
,673*

* 
,680*

* 
,681*

* 
,606*

* 
,701*

* 
,310* ,553*

* 
,460*

* 
,460*

* 
,840*

* 

Sig. (2-tailed) ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,038 ,000 ,001 ,001 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 

4 Pearson Correlation ,444** ,570** ,647*

* 
1 ,553*

* 
,571*

* 
,468*

* 
,405*

* 
,695*

* 
,513*

* 
,464*

* 
,635*

* 
,262 ,380*

* 
,386*

* 
,261 ,673*

* 

Sig. (2-tailed) ,002 ,000 ,000  ,000 ,000 ,001 ,006 ,000 ,000 ,001 ,000 ,082 ,010 ,009 ,083 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 

5 Pearson Correlation ,658** ,604** ,707*

* 
,553*

* 
1 ,805*

* 
,748*

* 
,735*

* 
,558*

* 
,613*

* 
,490*

* 
,571*

* 
,410*

* 
,394*

* 
,524*

* 
,283 ,776*

* 

Sig. (2-tailed) ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,001 ,000 ,005 ,007 ,000 ,060 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 

6 Pearson Correlation ,765** ,645** ,727*

* 
,571*

* 
,805*

* 
1 ,866*

* 
,785*

* 
,563*

* 
,801*

* 
,578*

* 
,739*

* 
,443*

* 
,534*

* 
,464*

* 
,385*

* 
,862*

* 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,002 ,000 ,001 ,009 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 

7 Pearson Correlation ,754** ,684** ,710*

* 
,468*

* 
,748*

* 
,866*

* 
1 ,824*

* 
,582*

* 
,755*

* 
,593*

* 
,681*

* 
,386*

* 
,529*

* 
,563*

* 
,466*

* 
,856*

* 

Sig. (2-tailed) ,000 ,000 ,000 ,001 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,009 ,000 ,000 ,001 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 

8 Pearson Correlation ,687** ,606** ,673*

* 
,405*

* 
,735*

* 
,785*

* 
,824*

* 
1 ,655*

* 
,662*

* 
,622*

* 
,560*

* 
,414*

* 
,549*

* 
,506*

* 
,468*

* 
,818*

* 

Sig. (2-tailed) ,000 ,000 ,000 ,006 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,005 ,000 ,000 ,001 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 

9 Pearson Correlation ,651** ,549** ,680*

* 
,695*

* 
,558*

* 
,563*

* 
,582*

* 
,655*

* 
1 ,592*

* 
,586*

* 
,568*

* 
,355* ,369* ,476*

* 
,354* ,747*

* 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,017 ,013 ,001 ,017 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 

10 Pearson Correlation ,728** ,609** ,681*

* 
,513*

* 
,613*

* 
,801*

* 
,755*

* 
,662*

* 
,592*

* 
1 ,529*

* 
,695*

* 
,516*

* 
,506*

* 
,492*

* 
,300* ,811*

* 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,001 ,045 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 

11 Pearson Correlation ,581** ,521** ,606*

* 
,464*

* 
,490*

* 
,578*

* 
,593*

* 
,622*

* 
,586*

* 
,529*

* 
1 ,559*

* 
,440*

* 
,512*

* 
,500*

* 
,647*

* 
,758*

* 

Sig. (2-tailed) ,000 ,000 ,000 ,001 ,001 ,000 ,000 ,000 ,000 ,000  ,000 ,002 ,000 ,000 ,000 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 

12 Pearson Correlation ,653** ,627** ,701*

* 
,635*

* 
,571*

* 
,739*

* 
,681*

* 
,560*

* 
,568*

* 
,695*

* 
,559*

* 
1 ,521*

* 
,729*

* 
,523*

* 
,569*

* 
,843*

* 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 

13 Pearson Correlation ,539** ,378* ,310* ,262 ,410*

* 
,443*

* 
,386*

* 
,414*

* 
,355* ,516*

* 
,440*

* 
,521*

* 
1 ,504*

* 
,465*

* 
,364* ,601*

* 

Sig. (2-tailed) ,000 ,010 ,038 ,082 ,005 ,002 ,009 ,005 ,017 ,000 ,002 ,000  ,000 ,001 ,014 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 

14 Pearson Correlation ,485** ,487** ,553*

* 
,380*

* 
,394*

* 
,534*

* 
,529*

* 
,549*

* 
,369* ,506*

* 
,512*

* 
,729*

* 
,504*

* 
1 ,399*

* 
,665*

* 
,704*

* 

Sig. (2-tailed) ,001 ,001 ,000 ,010 ,007 ,000 ,000 ,000 ,013 ,000 ,000 ,000 ,000  ,007 ,000 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 

15 Pearson Correlation ,664** ,600** ,460*

* 
,386*

* 
,524*

* 
,464*

* 
,563*

* 
,506*

* 
,476*

* 
,492*

* 
,500*

* 
,523*

* 
,465*

* 
,399*

* 
1 ,612*

* 
,704*

* 

Sig. (2-tailed) ,000 ,000 ,001 ,009 ,000 ,001 ,000 ,000 ,001 ,001 ,000 ,000 ,001 ,007  ,000 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 

16 Pearson Correlation ,532** ,485** ,460*

* 
,261 ,283 ,385*

* 
,466*

* 
,468*

* 
,354* ,300* ,647*

* 
,569*

* 
,364* ,665*

* 
,612*

* 
1 ,644*

* 

Sig. (2-tailed) ,000 ,001 ,001 ,083 ,060 ,009 ,001 ,001 ,017 ,045 ,000 ,000 ,014 ,000 ,000  ,000 

N 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 

Total 
Skor 

Pearson Correlation ,860** ,807** ,840*

* 
,673*

* 
,776*

* 
,862*

* 
,856*

* 
,818*

* 
,747*

* 
,811*

* 
,758*

* 
,843*

* 
,601*

* 
,704*

* 
,704*

* 
,644*

* 
1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 45 

**. Correlation is significant at the 0.01 level (2-tailed). 
*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

 
 
 
 
Reliability 



 

 

 
Case Processing Summary 

 N % 

Cases Valid 45 100,0 

Excludeda 0 ,0 

Total 45 100,0 

a. Listwise deletion based on all variables in the 
procedure. 

 

 

Reliability Statistics 
Cronbach's Alpha N of Items 

,952 16 

 

 

 

 

 

 



 

 

Lampiran 10. Output SPSS Uji Validitas dan Reliabilitas Keputusan Pembelian   

 
 

Correlations 

 1 2 3 4 5 6 7 8 9 10 
Total 
Skor 

1 Pearson Correlation 1 ,516** ,559** ,646** ,489** ,477** ,561** ,585** ,377* ,366* ,781** 

Sig. (2-tailed)  ,000 ,000 ,000 ,001 ,001 ,000 ,000 ,011 ,013 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 

2 Pearson Correlation ,516** 1 ,417** ,773** ,391** ,344* ,521** ,405** ,204 ,076 ,663** 

Sig. (2-tailed) ,000  ,004 ,000 ,008 ,021 ,000 ,006 ,178 ,620 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 

3 Pearson Correlation ,559** ,417** 1 ,490** ,218 ,389** ,425** ,514** ,565** ,441** ,690** 

Sig. (2-tailed) ,000 ,004  ,001 ,150 ,008 ,004 ,000 ,000 ,002 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 

4 Pearson Correlation ,646** ,773** ,490** 1 ,570** ,504** ,527** ,468** ,323* ,280 ,792** 

Sig. (2-tailed) ,000 ,000 ,001  ,000 ,000 ,000 ,001 ,031 ,062 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 

5 Pearson Correlation ,489** ,391** ,218 ,570** 1 ,684** ,432** ,673** ,401** ,282 ,739** 

Sig. (2-tailed) ,001 ,008 ,150 ,000  ,000 ,003 ,000 ,006 ,061 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 

6 Pearson Correlation ,477** ,344* ,389** ,504** ,684** 1 ,434** ,818** ,382** ,341* ,762** 

Sig. (2-tailed) ,001 ,021 ,008 ,000 ,000  ,003 ,000 ,010 ,022 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 

7 Pearson Correlation ,561** ,521** ,425** ,527** ,432** ,434** 1 ,506** ,324* ,231 ,697** 

Sig. (2-tailed) ,000 ,000 ,004 ,000 ,003 ,003  ,000 ,030 ,127 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 

8 Pearson Correlation ,585** ,405** ,514** ,468** ,673** ,818** ,506** 1 ,472** ,427** ,827** 

Sig. (2-tailed) ,000 ,006 ,000 ,001 ,000 ,000 ,000  ,001 ,003 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 

9 Pearson Correlation ,377* ,204 ,565** ,323* ,401** ,382** ,324* ,472** 1 ,528** ,627** 

Sig. (2-tailed) ,011 ,178 ,000 ,031 ,006 ,010 ,030 ,001  ,000 ,000 

N 45 45 45 45 45 45 45 45 45 45 45 

10 Pearson Correlation ,366* ,076 ,441** ,280 ,282 ,341* ,231 ,427** ,528** 1 ,539** 

Sig. (2-tailed) ,013 ,620 ,002 ,062 ,061 ,022 ,127 ,003 ,000  ,000 

N 45 45 45 45 45 45 45 45 45 45 45 

Total 
Skor 

Pearson Correlation ,781** ,663** ,690** ,792** ,739** ,762** ,697** ,827** ,627** ,539** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 45 45 45 45 45 45 45 45 45 45 45 

**. Correlation is significant at the 0.01 level (2-tailed). 
*. Correlation is significant at the 0.05 level (2-tailed). 

 

 
Reliability 
 

Case Processing Summary 
 N % 

Cases Valid 45 100,0 

Excludeda 0 ,0 

Total 45 100,0 

a. Listwise deletion based on all variables in the 
procedure. 

 

 

Reliability Statistics 
Cronbach's Alpha N of Items 

,892 10 

 

 Lampiran 11. Output SPSS Uji Asumsi Klasik 

 

One-Sample Kolmogorov-Smirnov Test 



 

 

 
Unstandardized 

Residual 

N 45 

Normal Parametersa,b Mean ,0000000 

Std. Deviation 2,88480478 

Most Extreme Differences Absolute ,072 

Positive ,054 

Negative -,072 

Test Statistic ,072 

Asymp. Sig. (2-tailed) ,200c,d 

a. Test distribution is Normal. 
b. Calculated from data. 
c. Lilliefors Significance Correction. 
d. This is a lower bound of the true significance. 
 

 

 

 
  



 

 

 
 

 

 

 
 



 

 

Lampiran 12.  Output SPSS Korelasi Parsial dan Simultan  

 
 

VARIABEL X1 TERHADAP Y  

 

Correlations 

Control Variables 
Citra Merek 

(X1) 
Keputusan 

Pembelian (Y) 

Kualitas Produk 
(X2) 

Citra Merek (X1) Correlation 1,000 ,528 

Significance (2-tailed) . ,000 

df 0 42 

Keputusan Pembelian 
(Y) 

Correlation ,528 1,000 

Significance (2-tailed) ,000 . 

df 42 0 

 

 

VARIABEL X2 TERHADAP Y  

 

 

Correlations 

Control Variables 
Kualitas Produk 

(X2) 
Keputusan 

Pembelian (Y) 

Citra Merek (X1) Kualitas Produk (X2) Correlation 1,000 ,571 

Significance (2-tailed) . ,000 

df 0 42 

Keputusan Pembelian 
(Y) 

Correlation ,571 1,000 

Significance (2-tailed) ,000 . 

df 42 0 

 

 

VARIABEL X1 DAN X2 TERHADAP Y  

 

 

Model Summaryb 

Model R R Square 
Adjusted R 

Square 
Std. Error of the 

Estimate Durbin-Watson 

1 ,854a ,730 ,717 2,95269 1,749 

a. Predictors: (Constant), Kualitas Produk (X2), Citra Merek (X1) 
b. Dependent Variable: Keputusan Pembelian (Y) 

 



 

 

Lampiran 13.  Output SPSS Regresi, Koefisien Determinasi dan Hipotesis (uji t dan uji F) 

 
 
 
Regression 
 
 

Variables Entered/Removeda 

Model Variables Entered 
Variables 
Removed Method 

1 Kualitas Produk (X2), Citra Merek (X1)b . Enter 

a. Dependent Variable: Keputusan Pembelian (Y) 
b. All requested variables entered. 

 

 

Model Summaryb 

Model R R Square 
Adjusted R 

Square 
Std. Error of the 

Estimate Durbin-Watson 

1 ,854a ,730 ,717 2,95269 1,749 

a. Predictors: (Constant), Kualitas Produk (X2), Citra Merek (X1) 
b. Dependent Variable: Keputusan Pembelian (Y) 

 

 

 

ANOVAa 
Model Sum of Squares df Mean Square F Sig. 

1 Regression 988,405 2 494,203 56,685 ,000b 

Residual 366,172 42 8,718   
Total 1354,578 44    

a. Dependent Variable: Keputusan Pembelian (Y) 
b. Predictors: (Constant), Kualitas Produk (X2), Citra Merek (X1) 

 

 

Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. 

Collinearity 
Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) ,967 3,246  ,298 ,767   
Citra Merek (X1) ,479 ,119 ,440 4,026 ,000 ,539 1,855 

Kualitas Produk (X2) ,305 ,068 ,492 4,505 ,000 ,539 1,855 

a. Dependent Variable: Keputusan Pembelian (Y) 

 

 

 

 

 

 



 

 

Lampiran 14.  Lembar plagiarisme cheker
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