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Lampiran 1. Kuesioner Pra Survei  

 

Saya yang bertanda tangan dibawah ini : 

Nama  : Ari Supriyadi 

NIM  : 20170101243 

Program Studi : Manajemen 

Fakultas : Ekonomi dan Bisnis, Universitas Esa Unggul. 

 

Sehubungan dengan penyusunan skripsi yang sedang saya lakukan, saya ingin 

membuat suatu penelitian dengan judul “Peningkatan Kepuasan Konsumen dan 

Customer Loyalty Melalui Product Quality Dan Brand Trust Pada Industri 

Makanan Skala Kecil.” 

Maka dengan ini saya meminta mohon ketersediaan Bpk/Ibu/Saudara/i untuk 

berpartisipasi dalam pengisisan kuesioner pra-survei dengan menjawab beberapa 

pertanyaan yang ada di bawah ini. Penelitian ini tidak akan menimbulkan 

kecemasan bagi responden. Semua informasi responden akan dijadikan data dalam 

penelitian dan akan dijaga kerahasiaannya. 

Atas perhatian dan ketersediaan waktunya menjadi responden. Saya ucapkan terima 

kasih. 

   

 

 

 

 

 

Hormat saya, 

 

 

 

( Ari Supriyadi ) 
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No Pertanyaan Jawaban Responden 

Product Quality   
Kurang Baik Baik 

1 Bagaimana kualitas produk 

Keripik Singkong Widury cabang 

Kebayoran Lama, cukup baik 

sesuai yang diinginkan ? 

 

 

 

 

Brand Trust   
Tidak Percaya Percaya 

1 Apakah anda percaya terhadap 

brand Keripik Singkong Widury 

cabang Kebayoran Lama ? 

  

Kepuasan Konsumen 

  Tidak Puas Puas 

1 Apakah anda merasa puas 

terhadap produk yang ditawarkan 

oleh usaha Keripik Singkong 

Widury ? 

 

 

 

 

Customer Loyalty 

  Tidak Pernah < 3 

Kali 

> 3 Kali 

1 Berapa kali Anda membeli produk 

Keripik Singkong Widury di 

Kebayoran Lama ? (jangka waktu 

1 bulan terakhir) 
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Lampiran 2. Kuesioner Penelitian  

 

Peningkatan Kepuasan Konsumen Dan Customer Loyalty 

  Melalui Product Quality Dan Brand Trust Pada Industri 

  Makanan Skala Kecil 

 

Yth. Bpk/Ibu/Saudara/i  

di tempat 

 

Saya yang bertanda tangan dibawah ini : 

Nama  : Ari Supriyadi 

NIM  : 20170101243 

Program Studi : Manajemen 

Fakultas : Ekonomi dan Bisnis, Universitas Esa Unggul. 

 

Sehubungan dengan penyusunan skripsi yang sedang saya lakukan, saya ingin 

membuat suatu penelitian dengan judul “Peningkatan Kepuasan Konsumen dan 

Customer Loyalty Melalui Product Quality Dan Brand Trust Pada Industri 

Makanan Skala Kecil.” 

Maka dengan ini saya meminta mohon ketersediaan Bpk/Ibu/Saudara/i untuk 

berpartisipasi dalam pengisisan kuesioner sebagai pencarian data primer skripsi 

dengan menjawab beberapa pertanyaan yang ada di bawah ini. Penelitian ini tidak 

akan menimbulkan kecemasan bagi responden. Semua informasi responden akan 

dijadikan data dalam penelitian dan akan dijaga kerahasiaannya. 

Atas perhatian dan ketersediaan waktunya menjadi responden. Saya ucapkan terima 

kasih. 

   

 

 

 

 

 

Hormat saya, 

 

 

 

( Ari Supriyadi ) 
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Data Responden 

 

Petunjuk Pengisian : 

Isilah data responden di bawah ini dengan memberi tanda silang (X) salah satu 

jawaban yang tersedia. 

 

Nama Responden : 

 

1. Usia responden 

a. 15-20 tahun 

b. 21-25 tahun 

c. 26-30 tahun 

d. 31 tahun > 

 

2. Pekerjaan responden 

a. Pelajar/ Mahasiswa 

b. Wirausaha 

c. Pegawai Negeri Sipil 

d. Karyawan Swasta 

e. Lainnya 

 

3. Penghasilan per bulan 

a. < Rp 1.000.000 

b. Rp 1.000.001 – Rp 2.000.000 

c. Rp 2.000.001 – Rp 4.000.000 

d. Rp 4.000.000 > 

 

4. Berapa kali anda membeli Kripik Singkong Widuri (jangka waktu 1 bulan) 

terakhir? 

a. Tidak Pernah 

b. < 3 kali 

c. > 3 kali 

 

Cara Pengisian  

Isilah pernyataan di bawah ini yang sesuai dengan pengalaman responden mengenai 

produk Keripik Singkong Widury di Kebayoran Lama dengan memberikan tanda 

ceklis (√) pada kolom yang tersedia. 

 

 

Keterangan: 

 

Jawaban Skor 

Sangat Setuju (SS) 

Setuju (S) 

Cukup Setuju (CS) 

Tidak Setuju (TS) 

Sangat Tidak Setuju (STS) 

5 

4 

3 

2 

1 
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No Pernyataan SS S CS TS STS 

Product Quality 

1 Produk Keripik Singkong Widury 

memberikan kenyamanan 

     

2 Produk Keripik Singkong Widury 

bertahan cukup lama 

     

3 Produk Keripik Singkong Widury 

memiliki desain sesuai keinginan 

     

4 Produk Keripik Singkong Widury 

menggunakan bahan berkualitas 

     

5 Produk Keripik Singkong Widury jarang 

mengalami kecacatan 

     

6 Produk Keripik Singkong Widury 

mempertahankan secara konsisten 

     

Brand Trust 

7 Reputasi usaha Keripik Singkong Widury 

yang baik 

     

8 Brand Keripik Singkong Widury 

memberikan kebebasan memilih pada 

konsumen 

     

9 Brand Keripik Singkong Widury mampu 

dalam mengatasi masalah terhadap 

konsumen 

     

10 Usaha Keripik Singkong Widury dikenal 

secara adil dalam menghadapi konsumen 

     

11 Usaha Keripik Singkong Widury menjalin 

hubungan kepada konsumen 

     

12 Suka terhadap brand Keripik Singkong 

Widury yang ditawarkan 

     

13 Brand Keripik Singkong Widury yang 

ditawarkan sesuai yang diinginkan 

konsumen 

     

Kepuasan Konsumen 

14 Membeli kembali produk Keripik 

Singkong Widury dalam waktu yang 

dekat 

     

15 Membeli kembali produk Keripik 

Singkong Widury dalam jumlah yang 

sama 

     

16 Mengatakan hal yang positif tentang 

Keripik Singkong Widury kepada 

konsumen lain  

     

17 Mengungkapkan kesenangan terhadap 

produk Keripik Singkong Widury 

     

18 Tidak memperhatikan merek lain selain 

produk Keripik Singkong Widury 
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19 Produk Keripik Singkong Widury aman 

untuk dikonsumsi 

     

20 Produk Keripik Singkong Widury praktis 

dikonsumsi 

     

21 Memutuskan akan mebeli produk Keripik 

Singkong Widury dengan jangka waktu 

dekat 

     

Customer Loyalty 

22 Merekomendasikan produk Keripik 

Singkong Widury kepada orang lain 

     

23 Mempromosikan produk Keripik 

Singkong Widury 

     

24 Melakukan pembelian pada produk 

Keripik Singkong Widury dalam jumlah 

banyak 

     

25 Membeli produk Keripik Singkong 

Widury 

     

26 Tidak berpindah tempat ke usaha lain 

selain usaha Keripik Singkong Widury 

     

27 Tidak mudah terpengaruh dengan produk 

sejenis 

     

28 Akan membeli semua produk Keripik 

Singkong Widury yang ditawarkan 

     

29 Akan membeli produk tambahan Keripik 

Singkong Widury yang ditawarkan 

     

30 Mendemonstrasikan produk Keripik 

Singkong Widury kepada orang lain 

     

31 Ingin menjadi reseller usaha Keripik 

Singkong Widury 

     

32 Ingin membantu mengembangkan usaha 

franchise Keripik Singkong Widury 
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Lampiran 3. Tabulasi Pre-Test 30 Responden 

 

No 

Respon 

Product Quality (X1) Brand Trust (X2) 

PQ.

1 

PQ.

2 

PQ.

3 

PQ.

4 

PQ.

5 

PQ.

6 

Total 

PQ 

BT.

7 

BT.

8 

BT.

9 

BT.1

0 

BT.1

1 

BT.1

2 

BT.1

3 

Total 

BT 

1 5 5 4 5 4 5 28 5 5 5 5 5 5 5 35 

2 5 5 4 5 4 4 27 5 4 5 4 4 4 4 30 

3 4 5 4 5 5 5 28 5 5 5 5 5 5 5 35 

4 4 5 4 4 4 5 26 5 5 5 4 4 5 5 33 

5 5 4 5 5 4 5 28 5 4 5 5 4 4 5 32 

6 4 4 4 4 4 4 24 4 4 4 4 4 4 4 28 

7 5 4 5 5 4 5 28 4 4 4 5 4 5 5 31 

8 5 4 5 5 5 4 28 5 4 5 5 4 5 4 32 

9 4 4 5 5 5 5 28 5 5 4 5 5 5 5 34 

10 5 3 4 4 5 4 25 4 5 5 4 4 5 5 32 

11 2 3 2 3 2 3 15 3 3 2 2 3 3 3 19 

12 4 4 4 5 3 4 24 4 4 3 3 4 4 4 26 

13 5 4 5 4 5 5 28 5 4 5 4 5 5 5 33 

14 4 4 4 5 3 4 24 4 5 4 4 4 4 4 29 

15 3 3 3 3 3 3 18 3 3 3 3 3 4 3 22 

16 5 5 5 5 5 5 30 5 5 5 5 5 5 5 35 

17 4 4 5 5 5 5 28 4 4 4 4 4 5 4 29 

18 1 1 1 1 1 1 6 1 1 1 1 1 1 1 7 

19 5 5 5 5 4 5 29 5 5 4 5 4 5 5 33 

20 4 4 4 4 4 4 24 4 4 4 4 4 4 5 29 

21 4 4 5 5 4 5 27 5 4 4 5 4 4 4 30 

22 4 4 3 3 3 4 21 5 4 3 5 3 2 2 24 

23 5 5 5 5 5 5 30 5 5 5 5 5 5 5 35 

24 4 3 3 4 5 4 23 5 4 5 5 4 4 4 31 
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25 4 3 2 4 4 4 21 4 4 2 3 4 4 4 25 

26 5 4 4 5 4 4 26 4 4 4 5 4 4 4 29 

27 5 5 5 5 5 5 30 5 5 5 5 5 5 5 35 

28 5 5 5 5 5 5 30 5 5 5 5 5 5 5 35 

29 4 5 4 5 4 4 26 4 5 4 4 5 5 5 32 

30 5 4 5 4 5 4 27 5 4 5 4 4 5 5 32 

 

Kepuasan Konsumen (Z) Customer Loyalty (Y)  

KK

.14 

KK

.15 

KK

.16 

KK

.17 

KK

.18 

KK

.19 

KK

.20 

KK

.21 

Ttl 

KK 

CL

.22 

CL

.23 

CL

.24 

CL

.25 

CL

.26 

CL

.27 

CL

.28 

CL

.29 

CL

.30 

CL

.31 

CL

.32 

Ttl 

CL 

5 5 5 4 4 5 5 5 38 5 5 5 5 4 4 5 5 5 5 4 52 

5 4 5 5 4 5 4 5 37 4 4 5 5 5 5 4 4 4 4 5 49 

5 5 5 5 5 5 5 5 40 5 5 5 5 5 5 5 5 5 5 5 55 

5 5 4 4 5 5 5 4 37 5 5 4 4 5 5 5 4 5 5 5 52 

4 4 4 4 4 5 4 5 34 5 5 5 5 5 5 5 5 4 4 5 53 

4 4 4 4 4 4 4 4 32 4 4 4 4 4 4 4 4 4 4 4 44 

5 5 5 4 5 4 5 4 37 4 4 5 5 5 5 4 4 4 4 5 49 

5 5 5 5 4 4 4 5 37 5 5 5 5 4 5 4 5 5 4 5 52 

5 4 5 5 4 5 5 5 38 5 5 5 5 4 4 4 4 5 5 5 51 

4 5 4 4 5 4 5 4 35 5 4 5 4 5 4 5 5 4 5 5 51 

3 3 3 3 3 3 3 3 24 3 3 3 3 3 3 3 3 3 3 3 33 

2 3 3 4 3 4 4 3 26 5 4 3 4 3 3 3 3 4 3 3 38 

5 4 5 5 5 5 5 5 39 5 4 5 5 5 5 5 5 4 5 4 52 

3 4 4 4 3 4 5 4 31 4 4 3 5 3 4 4 4 4 5 4 44 

3 4 4 3 3 3 3 3 26 3 3 3 3 3 4 3 3 3 3 4 35 

5 5 5 5 4 5 5 4 38 5 4 5 5 4 4 4 4 5 5 5 50 

5 5 5 5 5 5 5 5 40 5 5 4 4 4 5 4 4 4 4 4 47 

1 1 1 1 1 1 1 1 8 1 1 1 1 1 1 1 1 1 1 1 11 

4 4 4 4 4 5 5 5 35 4 4 4 4 4 4 4 4 4 4 4 44 
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5 4 4 4 5 4 4 4 34 5 4 4 4 4 4 4 4 5 4 4 46 

5 4 4 4 4 4 4 4 33 4 4 4 4 4 4 4 5 4 5 4 46 

3 2 1 2 2 3 5 2 20 2 1 1 3 1 2 1 1 2 2 1 17 

5 5 5 5 5 5 5 5 40 5 5 5 5 5 5 5 5 5 5 5 55 

4 4 4 4 4 4 4 4 32 4 4 4 4 4 4 4 4 4 4 4 44 

4 4 4 4 3 5 4 4 32 4 4 3 4 4 4 4 4 4 3 4 42 

3 4 4 4 3 5 5 3 31 4 4 3 4 3 4 4 4 4 5 4 43 

5 5 5 5 5 5 5 5 40 5 5 5 5 5 5 5 5 5 5 5 55 

5 5 5 5 5 5 5 5 40 5 5 5 5 5 5 5 5 5 5 5 55 

4 4 5 5 4 5 5 4 36 5 4 4 4 4 4 4 4 5 4 4 46 

5 4 5 4 4 5 5 4 36 4 5 4 5 4 5 4 5 4 5 5 50 
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Lampiran 4. Tabulasi 160 Responden 

 

No 

Respon 

Product Quality (X1) Brand Trust (X2) 

PQ.1 PQ.2 PQ.3 PQ.4 PQ.5 PQ.6 

Total 

PQ BT.7 BT.8 BT.9 BT.10 BT.11 BT.12 BT.13 

Total 

BT 

1 4 4 5 5 5 5 28 4 5 4 3 4 3 4 27 

2 4 4 4 4 4 5 25 4 4 4 3 5 5 5 30 

3 4 5 4 4 4 4 25 5 5 4 4 5 4 3 30 

4 4 5 5 5 4 4 27 4 3 4 4 5 4 4 28 

5 5 5 3 4 5 5 27 4 5 5 4 5 4 5 32 

6 4 3 5 5 5 5 27 3 4 3 4 4 5 4 27 

7 5 5 5 5 5 5 30 5 5 5 5 5 5 5 35 

8 5 5 5 5 5 5 30 5 5 5 5 5 5 5 35 

9 5 5 5 5 5 5 30 5 3 5 5 5 4 5 32 

10 5 5 5 5 5 4 29 5 4 4 4 5 4 5 31 

11 5 4 4 5 5 5 28 5 5 4 5 4 5 5 33 

12 4 4 4 4 4 4 24 3 4 4 5 5 4 3 28 

13 4 4 4 4 4 4 24 4 4 3 4 4 5 5 29 

14 4 5 4 5 5 4 27 5 5 5 5 5 5 5 35 

15 5 5 5 5 5 5 30 5 5 5 5 4 5 4 33 

16 5 4 5 4 4 4 26 4 4 3 4 4 5 4 28 

17 5 4 4 4 5 4 26 5 4 4 5 4 3 4 29 

18 5 5 5 5 5 5 30 5 5 5 4 5 3 4 31 

19 4 4 4 5 4 4 25 4 4 4 4 4 4 5 29 

20 5 4 5 5 5 5 29 5 5 5 5 5 5 5 35 

21 4 5 3 5 4 5 26 3 4 5 5 4 3 4 28 

22 4 4 4 5 4 5 26 4 4 5 4 5 4 4 30 

23 3 4 4 5 4 5 25 4 5 4 4 3 4 4 28 

24 4 3 4 4 5 4 24 4 5 3 4 5 5 5 31 
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25 5 4 5 5 3 4 26 5 4 5 4 5 4 5 32 

26 5 4 4 3 4 4 24 4 5 2 5 2 2 5 25 

27 5 5 5 5 5 5 30 4 4 5 5 4 3 5 30 

28 5 4 5 5 3 4 26 5 4 5 4 5 4 5 32 

29 4 4 5 4 4 5 26 3 4 4 5 4 4 4 28 

30 5 2 2 5 4 4 22 2 4 4 4 2 5 5 26 

31 4 3 3 3 5 4 22 4 5 3 4 5 5 4 30 

32 3 3 3 3 5 3 20 5 4 3 5 4 4 4 29 

33 3 3 3 3 5 3 20 3 3 4 5 5 4 4 28 

34 5 5 5 5 5 5 30 5 5 5 5 5 5 5 35 

35 5 5 4 5 4 5 28 4 5 4 4 4 4 4 29 

36 4 5 4 4 4 4 25 4 5 4 4 4 3 4 28 

37 3 3 5 3 5 3 22 3 4 4 5 3 4 4 27 

38 5 5 5 5 5 5 30 5 5 5 5 5 5 5 35 

39 5 5 5 5 5 5 30 5 5 5 5 2 5 5 32 

40 5 5 5 5 5 5 30 5 4 5 5 5 5 5 34 

41 3 4 4 5 4 5 25 4 5 2 4 4 4 4 27 

42 4 4 5 5 4 5 27 5 4 4 5 4 5 4 31 

43 4 5 5 5 4 4 27 5 4 5 2 4 4 5 29 

44 5 5 5 4 5 4 28 4 5 2 4 5 5 4 29 

45 4 5 2 5 3 5 24 4 3 4 5 4 5 5 30 

46 3 4 3 5 4 4 23 4 4 4 4 4 3 4 27 

47 4 5 3 4 4 4 24 5 4 3 4 4 5 4 29 

48 4 5 3 4 3 4 23 5 5 3 4 2 4 5 28 

49 4 3 4 4 4 4 23 4 5 4 4 4 3 4 28 

50 4 4 4 4 4 4 24 4 5 4 4 4 2 4 27 

51 4 5 3 4 4 4 24 5 3 3 4 4 5 4 28 

52 4 3 3 4 5 4 23 5 4 5 5 4 4 4 31 

53 3 3 5 5 5 5 26 3 5 4 3 4 5 4 28 
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54 5 5 4 5 4 5 28 4 5 5 5 4 5 5 33 

55 5 5 5 5 5 5 30 5 5 5 5 5 5 5 35 

56 3 4 2 4 3 5 21 3 4 4 4 5 5 4 29 

57 5 5 5 5 5 5 30 5 5 5 5 5 5 5 35 

58 3 4 4 4 4 4 23 4 5 3 4 4 4 4 28 

59 5 4 5 5 3 5 27 4 4 4 5 3 4 5 29 

60 4 5 4 4 4 4 25 4 3 4 5 5 4 4 29 

61 4 4 4 4 4 4 24 4 5 4 4 4 4 4 29 

62 5 5 5 5 5 5 30 5 5 5 5 5 5 5 35 

63 3 3 5 5 2 4 22 3 4 3 5 5 5 5 30 

64 4 3 4 4 4 4 23 4 5 5 3 4 4 4 29 

65 5 5 5 5 5 5 30 5 5 4 5 4 5 2 30 

66 5 5 4 5 5 4 28 5 5 5 4 4 4 5 32 

67 4 3 5 3 2 5 22 4 5 5 2 3 4 4 27 

68 4 4 4 4 4 4 24 4 5 4 2 4 4 3 26 

69 4 4 4 4 4 4 24 4 4 3 5 4 4 5 29 

70 4 4 3 4 4 4 23 5 5 5 4 4 4 4 31 

71 4 3 2 4 5 5 23 3 4 5 5 4 4 5 30 

72 5 5 5 5 5 5 30 5 5 5 5 5 5 5 35 

73 5 5 4 4 5 5 28 5 4 4 5 4 5 4 31 

74 5 4 4 5 4 4 26 4 5 4 4 4 4 4 29 

75 5 4 4 4 5 5 27 5 4 5 4 4 4 4 30 

76 5 5 5 5 5 5 30 5 4 5 4 5 5 5 33 

77 5 5 4 5 4 5 28 5 5 4 4 4 5 4 31 

78 4 4 4 4 3 4 23 4 4 4 4 4 4 4 28 

79 4 4 4 4 4 4 24 4 4 5 4 5 4 4 30 

80 4 4 4 4 4 4 24 4 4 4 4 4 4 4 28 

81 5 5 5 5 5 5 30 5 5 5 5 5 5 5 35 

82 4 4 5 4 3 4 24 4 4 4 4 4 5 5 30 
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83 5 5 5 5 5 5 30 5 5 5 5 5 5 5 35 

84 4 4 5 4 5 5 27 4 4 4 5 4 4 5 30 

85 4 4 4 4 5 5 26 4 4 5 4 5 5 5 32 

86 4 5 3 5 1 4 22 5 5 4 5 5 4 2 30 

87 5 5 5 5 4 4 28 4 5 4 5 4 4 4 30 

88 5 5 4 5 3 4 26 5 4 5 4 5 4 4 31 

89 5 4 4 5 4 5 27 5 5 5 5 5 2 5 32 

90 5 3 5 4 5 4 26 4 5 4 5 4 5 4 31 

91 5 5 4 5 4 5 28 5 5 5 5 5 5 5 35 

92 5 5 4 5 4 4 27 5 4 5 4 4 4 4 30 

93 4 5 4 5 5 5 28 5 5 5 5 5 5 5 35 

94 4 5 4 4 4 5 26 5 5 5 4 4 5 5 33 

95 5 4 5 5 4 5 28 5 4 5 5 4 4 5 32 

96 4 4 4 4 4 4 24 4 4 4 4 4 4 4 28 

97 5 4 5 5 4 5 28 4 4 4 5 4 5 5 31 

98 5 4 5 5 5 4 28 5 4 5 5 4 5 4 32 

99 4 4 5 5 5 5 28 2 5 4 5 3 5 5 29 

100 5 3 4 4 5 4 25 4 5 5 4 4 5 5 32 

101 4 4 2 5 2 5 22 3 5 2 5 5 3 5 28 

102 4 4 4 5 3 4 24 4 4 3 5 4 4 4 28 

103 5 4 5 4 5 5 28 5 4 5 4 5 5 5 33 

104 4 4 4 5 3 4 24 4 5 4 4 4 4 4 29 

105 4 3 4 3 4 4 22 4 4 3 4 3 4 5 27 

106 5 5 5 5 5 5 30 5 5 5 5 5 5 5 35 

107 4 4 5 5 5 5 28 4 4 4 4 4 5 4 29 

108 5 5 5 5 5 5 30 5 5 5 5 5 5 5 35 

109 5 5 5 5 4 5 29 5 5 4 5 4 5 5 33 

110 4 4 4 4 4 4 24 4 4 4 4 4 4 5 29 

111 4 4 5 5 4 5 27 5 4 4 5 4 4 4 30 
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112 4 4 3 3 3 4 21 5 5 4 5 4 2 2 27 

113 5 5 5 5 5 5 30 5 5 5 5 5 5 5 35 

114 4 3 3 4 5 4 23 5 4 5 5 4 4 4 31 

115 4 3 2 4 4 4 21 4 4 2 5 4 4 4 27 

116 5 4 4 5 4 4 26 4 4 4 5 4 4 4 29 

117 5 5 5 5 5 5 30 4 5 5 4 5 4 4 31 

118 5 5 5 5 5 5 30 5 5 5 5 5 5 5 35 

119 4 5 4 5 4 4 26 4 5 4 4 5 5 5 32 

120 5 4 5 4 5 4 27 5 4 5 4 4 3 5 30 

121 5 5 5 5 5 5 30 5 5 5 5 5 5 5 35 

122 5 5 5 5 5 5 30 5 4 5 5 5 4 5 33 

123 4 5 3 4 4 4 24 4 5 4 4 4 5 5 31 

124 3 3 3 5 4 5 23 4 3 4 4 5 3 5 28 

125 4 5 3 4 4 4 24 5 4 4 4 5 4 4 30 

126 4 4 3 4 2 3 20 5 4 2 4 4 5 4 28 

127 4 4 3 4 4 4 23 4 4 4 4 4 4 4 28 

128 5 5 5 5 5 5 30 5 5 5 5 5 5 5 35 

129 5 5 5 3 4 4 26 2 4 4 3 4 5 4 26 

130 5 5 3 4 5 5 27 5 5 4 2 4 4 4 28 

131 5 4 4 5 3 4 25 5 4 5 4 5 4 4 31 

132 4 4 4 5 4 4 25 5 5 4 4 5 4 4 31 

133 4 4 4 4 4 4 24 5 4 5 5 4 5 4 32 

134 5 3 5 5 3 4 25 5 5 5 5 4 4 4 32 

135 5 5 5 5 3 5 28 4 5 4 4 4 4 4 29 

136 5 5 5 5 5 5 30 5 5 5 5 5 5 5 35 

137 5 4 5 5 5 5 29 5 4 4 4 4 4 4 29 

138 4 4 3 4 2 3 20 4 4 2 4 3 4 4 25 

139 5 5 4 5 5 5 29 5 5 5 5 5 5 5 35 

140 5 5 5 5 5 5 30 5 3 5 5 4 5 5 32 
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141 5 4 3 3 3 4 22 4 4 3 4 4 4 4 27 

142 5 5 5 5 3 5 28 4 5 4 4 4 4 4 29 

143 4 5 3 4 2 4 22 4 5 4 4 5 4 3 29 

144 5 5 5 4 4 5 28 5 5 4 5 5 4 5 33 

145 5 4 5 5 5 5 29 4 4 5 5 5 4 4 31 

146 5 4 4 4 5 4 26 5 4 4 5 4 3 4 29 

147 5 5 4 5 4 5 28 5 4 4 5 5 4 5 32 

148 4 4 4 4 4 4 24 5 4 5 4 5 4 5 32 

149 4 4 3 4 4 3 22 4 4 4 2 5 5 4 28 

150 4 3 3 4 3 4 21 5 3 4 5 5 4 3 29 

151 5 5 5 5 5 5 30 5 5 5 5 5 5 5 35 

152 5 5 5 5 5 5 30 5 5 4 5 4 5 5 33 

153 5 5 5 4 3 4 26 4 4 5 5 5 4 5 32 

154 4 4 5 4 4 4 25 5 5 5 5 4 4 4 32 

155 4 4 4 4 4 5 25 4 4 5 5 4 4 4 30 

156 5 3 4 5 3 4 24 5 4 4 3 4 4 4 28 

157 5 4 4 5 5 5 28 4 5 4 5 4 4 4 30 

158 4 5 4 4 5 4 26 4 4 5 5 4 4 4 30 

159 5 5 5 5 3 5 28 4 5 4 4 4 4 4 29 

160 5 5 5 5 5 5 30 5 5 5 5 5 5 5 35 

  710 688 674 720 673 714   703 710 680 705 691 687 703   

 

Kepuasan Konsumen (Z) Customer Loyalty (Y)  

KK

.14 

KK

.15 

KK

.16 

KK

.17 

KK

.18 

KK

.19 

KK

.20 

KK

.21 

Ttl 

KK 

CL

.22 

CL

.23 

CL

.24 

CL

.25 

CL

.26 

CL

.27 

CL

.28 

CL

.29 

CL

.30 

CL

.31 

CL

.32 

Ttl 

CL 

2 4 4 5 4 5 5 4 33 4 3 3 4 4 4 5 5 4 5 5 46 

5 5 4 4 3 4 4 3 32 5 4 3 5 3 3 4 4 4 3 3 41 

4 4 5 4 2 4 4 4 31 5 4 3 4 4 4 4 4 3 3 4 42 

4 5 4 4 2 4 5 4 32 5 4 3 4 3 3 4 3 4 4 4 41 
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3 4 5 5 4 5 4 5 35 4 4 4 4 4 3 3 3 3 5 5 42 

4 3 3 3 2 5 4 3 27 3 4 4 5 2 5 5 5 5 2 3 43 

4 5 5 4 5 2 4 5 34 5 5 5 5 5 5 5 5 5 5 5 55 

5 4 5 4 5 5 4 5 37 5 5 5 5 5 5 5 5 5 5 5 55 

5 4 2 5 5 5 4 5 35 5 5 5 5 5 5 5 5 5 5 5 55 

5 4 5 4 4 4 4 4 34 4 4 4 4 5 4 4 5 4 3 3 44 

5 5 5 5 5 5 5 5 40 5 5 4 5 4 5 4 5 4 5 4 50 

3 2 4 5 4 4 4 3 29 5 4 4 3 2 3 2 3 3 4 3 36 

4 4 5 5 4 4 5 5 36 4 5 4 4 5 5 4 5 4 4 5 49 

3 5 4 4 2 4 5 4 31 4 4 3 4 2 2 2 3 4 3 3 34 

5 5 4 4 4 4 5 5 36 4 4 3 4 4 4 3 3 4 2 3 38 

3 4 4 4 2 5 4 3 29 3 3 4 3 4 5 5 5 5 2 3 42 

5 5 4 4 5 3 4 4 34 4 4 4 4 4 4 4 4 4 5 4 45 

5 4 4 5 5 4 5 4 36 4 5 5 5 4 4 4 4 4 5 4 48 

4 4 4 5 4 5 4 2 32 4 4 4 4 4 4 4 4 4 4 4 44 

5 4 5 4 5 5 4 3 35 5 5 4 5 4 5 5 4 5 5 5 52 

3 4 5 4 3 4 4 3 30 3 3 3 4 4 4 3 4 3 4 4 39 

3 4 4 5 4 5 4 4 33 4 4 4 4 4 4 4 4 4 4 4 44 

4 4 4 4 4 4 4 4 32 4 4 4 4 4 4 3 4 4 4 4 43 

4 4 4 4 4 3 4 4 31 5 4 4 4 4 4 4 4 4 4 4 45 

4 5 4 5 4 5 5 4 36 4 4 5 4 4 4 5 4 5 4 5 48 

4 5 3 4 4 4 4 2 30 4 4 2 4 2 4 4 2 4 5 5 40 

4 4 5 2 4 4 5 5 33 5 4 4 4 4 5 4 4 5 3 3 45 

4 5 3 5 4 5 5 4 35 4 4 5 4 4 4 5 4 5 4 5 48 

4 4 4 4 3 4 5 4 32 5 5 3 5 4 5 3 4 4 5 5 48 

4 4 3 4 4 3 4 5 31 2 4 3 4 5 3 4 5 4 3 5 42 

4 5 4 4 3 5 5 4 34 4 4 4 5 3 4 2 3 3 3 2 37 

4 2 4 4 2 4 4 4 28 4 4 4 3 4 3 4 3 4 5 3 41 

5 4 4 4 2 4 4 4 31 4 4 4 3 4 3 4 3 4 5 3 41 
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5 4 2 4 5 4 5 4 33 5 5 5 5 5 5 5 5 5 5 5 55 

5 3 4 4 5 5 5 4 35 4 4 4 5 4 2 4 4 4 3 4 42 

4 3 4 4 2 4 4 3 28 4 4 3 4 3 4 5 2 3 5 3 40 

4 4 4 4 2 3 3 3 27 5 3 5 3 5 2 5 3 5 2 5 43 

5 5 5 4 5 5 4 5 38 5 5 5 5 5 5 5 5 5 5 5 55 

4 5 5 5 3 5 5 5 37 5 5 5 5 5 5 5 5 5 5 5 55 

4 4 5 5 4 5 5 5 37 5 5 5 5 5 5 5 5 5 5 5 55 

4 4 4 4 4 4 4 4 32 4 4 4 4 4 4 3 4 4 4 4 43 

5 4 5 4 5 4 4 5 36 5 4 4 5 4 5 4 5 4 5 5 50 

4 4 4 5 4 5 4 5 35 5 4 4 5 4 4 4 5 4 4 5 48 

4 4 5 4 4 4 5 4 34 5 5 4 5 5 5 4 4 5 4 4 50 

5 4 5 3 5 5 4 5 36 5 5 5 5 5 5 5 4 4 3 3 49 

4 4 5 4 2 4 4 4 31 5 4 3 4 3 3 3 3 5 5 5 43 

4 5 4 5 2 4 4 3 31 5 4 4 5 3 2 3 3 5 4 4 42 

4 4 4 4 3 5 5 4 33 5 5 3 4 3 3 3 3 4 4 4 41 

4 5 4 4 4 4 4 4 33 4 3 4 4 3 3 4 4 3 4 4 40 

4 4 5 4 2 5 4 4 32 4 4 4 5 4 4 4 4 4 4 4 45 

3 5 5 5 2 4 4 3 31 5 4 4 5 3 2 3 3 5 4 4 42 

4 4 4 4 4 4 4 4 32 4 4 4 4 4 4 4 4 4 4 4 44 

2 4 4 4 5 4 4 4 31 4 3 4 4 5 3 5 5 3 5 3 44 

5 5 5 5 4 5 5 5 39 5 4 4 5 4 4 4 5 4 5 5 49 

5 5 5 5 5 5 5 5 40 5 5 5 5 5 5 5 5 5 5 5 55 

3 4 3 5 5 5 5 3 33 3 3 4 3 2 3 4 3 3 3 3 34 

5 4 5 5 4 5 5 3 36 5 5 5 5 5 5 5 5 5 5 5 55 

3 4 4 2 4 5 5 4 31 4 4 3 4 3 4 3 4 4 4 4 41 

2 2 4 4 2 5 5 5 29 5 5 4 4 3 2 2 2 5 4 4 40 

5 5 5 5 4 4 5 5 38 5 4 5 5 5 5 5 4 4 4 4 50 

4 4 4 4 4 5 5 4 34 4 4 4 4 4 4 4 4 4 4 4 44 

5 5 5 5 5 5 5 5 40 5 5 5 5 5 5 5 5 5 5 5 55 
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3 4 4 4 4 4 4 3 30 5 3 5 3 5 3 5 3 5 4 4 45 

4 4 4 4 3 4 4 4 31 4 3 3 3 3 3 3 3 3 3 3 34 

5 5 5 5 4 5 5 3 37 5 5 4 5 5 5 4 4 4 4 5 50 

4 4 2 4 5 5 5 5 34 5 4 4 4 5 5 5 5 5 4 5 51 

2 4 4 3 4 4 4 4 29 2 3 4 2 4 2 3 3 3 4 2 32 

4 4 4 4 2 4 4 3 29 4 4 3 3 2 2 3 3 4 4 4 36 

4 4 4 4 4 4 3 3 30 3 3 3 3 3 3 3 3 3 4 3 34 

4 5 4 4 3 4 5 3 32 4 3 3 4 4 4 3 4 4 3 3 39 

2 4 4 4 5 3 4 2 28 4 4 4 4 5 3 5 2 5 3 5 44 

5 5 4 4 4 5 4 5 36 4 4 5 5 3 3 5 4 4 4 5 46 

4 4 5 5 5 5 4 4 36 5 4 5 4 4 5 4 5 4 5 5 50 

4 4 4 4 3 4 5 3 31 4 4 4 4 3 3 3 4 4 4 4 41 

4 5 4 5 4 4 5 4 35 5 4 5 4 4 4 4 4 4 5 4 47 

5 5 5 5 5 5 5 5 40 5 5 5 5 5 5 5 5 5 5 5 55 

5 4 4 5 4 5 4 4 35 5 5 5 5 4 3 5 4 4 5 4 49 

4 4 5 4 3 5 4 4 33 5 4 4 4 5 5 5 5 5 5 5 52 

4 4 4 4 4 4 4 4 32 4 4 4 4 4 4 4 4 4 4 4 44 

4 4 3 4 4 3 5 4 31 4 4 4 4 4 4 4 4 4 4 4 44 

5 5 5 5 5 5 5 5 40 5 5 5 5 5 5 5 5 5 5 5 55 

4 4 4 2 4 4 5 4 31 5 5 5 5 5 5 5 4 4 4 4 51 

4 4 5 4 5 4 4 4 34 5 5 5 5 5 5 5 5 5 5 5 55 

5 4 4 4 5 3 4 4 33 5 4 5 5 5 4 4 4 4 5 4 49 

4 5 3 5 4 5 4 5 35 5 5 5 4 4 5 5 4 5 5 5 52 

4 2 5 4 2 4 4 5 30 5 5 1 4 2 1 3 2 4 4 4 35 

3 4 4 4 5 5 4 4 33 5 5 3 5 4 4 4 5 5 5 5 50 

4 4 4 4 4 4 4 4 32 5 5 5 5 5 5 5 5 5 5 5 55 

4 4 5 5 4 4 5 5 36 5 5 5 5 5 5 5 5 5 5 5 55 

4 5 4 4 4 4 4 4 33 4 5 4 4 5 4 4 5 4 5 5 49 

5 5 5 4 4 5 5 5 38 5 5 5 5 4 4 5 5 5 5 4 52 
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5 4 5 5 4 5 4 5 37 4 4 5 5 5 5 4 4 4 4 5 49 

4 5 4 5 5 5 4 2 34 5 5 5 5 5 5 5 5 5 5 5 55 

5 5 4 4 5 2 5 4 34 5 5 4 4 5 5 5 4 5 5 5 52 

3 4 4 4 4 5 4 5 33 5 5 5 5 5 5 5 5 4 4 5 53 

4 4 4 4 4 4 4 4 32 4 4 4 4 4 4 4 4 4 4 4 44 

5 5 5 4 5 4 5 4 37 4 4 5 5 5 5 4 4 4 4 5 49 

5 5 5 5 4 4 4 5 37 5 5 5 5 4 5 4 5 5 4 5 52 

5 4 5 5 4 5 2 5 35 5 5 5 5 4 4 4 4 5 5 5 51 

4 5 4 4 5 4 5 4 35 5 4 5 4 5 4 5 5 4 5 5 51 

4 3 5 4 4 5 5 3 33 3 3 3 3 4 4 4 4 4 3 5 40 

5 3 3 4 5 4 4 3 31 5 4 3 4 3 3 3 3 4 3 3 38 

5 4 4 5 5 5 3 5 36 5 4 5 5 5 5 5 5 4 5 4 52 

3 4 4 4 3 4 5 4 31 4 4 3 5 4 4 4 4 4 5 4 45 

3 4 4 3 3 3 4 3 27 3 4 4 4 3 4 4 4 3 3 4 40 

5 5 4 5 4 5 4 4 36 5 4 5 5 4 4 4 4 5 5 5 50 

5 5 5 5 5 5 5 5 40 5 5 4 4 4 5 4 4 4 4 4 47 

5 5 5 5 2 5 5 4 36 5 5 4 5 5 5 5 5 5 5 5 54 

4 4 4 4 4 5 5 5 35 4 4 4 4 4 4 4 4 4 4 4 44 

5 4 4 4 5 4 4 4 34 5 4 4 4 4 4 4 4 5 4 4 46 

5 4 4 4 4 4 4 4 33 4 4 4 4 4 4 4 5 4 5 4 46 

5 2 1 2 2 4 5 5 26 2 4 4 3 4 2 5 5 2 2 4 37 

5 5 5 5 5 5 5 5 40 5 5 5 5 5 5 5 5 5 5 5 55 

4 4 4 4 4 4 4 4 32 4 4 4 4 4 4 4 4 4 4 4 44 

4 4 4 4 3 5 4 4 32 4 4 3 4 4 4 4 4 4 3 4 42 

3 4 4 4 3 5 5 3 31 4 4 3 4 3 4 4 4 4 5 4 43 

5 4 5 5 4 5 5 5 38 5 5 5 5 5 5 5 5 5 5 5 55 

5 5 4 5 5 5 5 5 39 5 5 5 5 5 5 5 5 5 5 5 55 

4 4 5 5 4 5 5 4 36 5 4 4 4 4 4 4 4 5 4 4 46 

5 4 5 4 4 5 5 4 36 4 5 4 5 4 5 4 5 4 5 5 50 
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5 5 5 5 5 5 5 5 40 5 5 5 5 5 5 5 5 5 5 5 55 

5 5 5 5 5 4 5 5 39 5 5 5 5 5 5 5 5 5 5 5 55 

3 3 3 3 2 4 4 4 26 4 3 5 4 3 5 3 5 5 5 2 44 

3 4 4 3 5 3 4 3 29 3 5 4 5 3 4 4 4 3 4 3 42 

5 2 4 4 2 5 5 3 30 4 3 4 5 3 3 3 4 4 2 2 37 

3 2 4 4 2 4 4 5 28 4 5 5 4 3 2 3 5 3 4 4 42 

3 3 5 4 3 4 4 3 29 3 4 3 4 4 4 2 3 2 4 4 37 

5 5 5 5 5 5 5 5 40 5 5 5 5 5 5 5 5 5 5 5 55 

3 4 4 5 2 5 5 3 31 5 3 5 4 2 4 3 5 2 4 4 41 

4 4 4 4 3 5 5 4 33 4 4 4 4 3 5 5 3 3 3 3 41 

4 4 5 3 4 3 4 5 32 5 5 4 4 5 4 5 4 5 5 4 50 

5 4 4 5 5 5 4 4 36 4 4 4 4 5 5 5 5 5 4 4 49 

5 5 4 4 4 5 5 4 36 4 5 4 5 4 4 5 5 5 5 5 51 

4 4 5 5 5 5 4 3 35 5 5 4 4 5 5 5 5 5 4 4 51 

5 5 5 5 4 4 4 3 35 4 4 4 4 5 4 4 3 4 5 4 45 

5 4 5 4 3 5 5 5 36 5 5 4 5 5 4 4 4 5 3 3 47 

4 4 5 5 5 5 5 5 38 5 5 5 5 5 5 5 5 5 5 5 55 

5 2 4 5 2 4 4 3 29 4 3 5 4 3 2 5 3 5 3 5 42 

5 4 4 5 4 5 5 5 37 5 4 4 5 4 5 4 4 4 4 4 47 

5 3 4 4 5 4 5 5 35 5 5 5 5 4 5 5 5 5 5 5 54 

3 4 4 4 2 4 4 3 28 4 5 2 3 4 4 4 3 3 4 4 40 

5 5 5 5 4 3 4 3 34 4 4 4 4 5 4 4 3 4 5 4 45 

2 4 5 4 1 4 4 3 27 4 4 3 4 2 2 2 4 4 5 3 37 

5 5 5 4 5 4 5 4 37 5 5 4 5 5 5 4 5 5 4 5 52 

3 4 5 4 3 4 5 5 33 5 4 5 5 5 5 5 4 4 5 5 52 

5 5 4 4 5 4 3 4 34 4 4 4 4 4 4 4 4 4 5 4 45 

4 5 4 5 3 5 3 5 34 4 4 5 5 5 4 5 4 4 4 4 48 

4 4 5 5 5 4 4 4 35 4 4 4 4 5 5 5 5 4 4 4 48 

3 5 4 4 2 4 4 3 29 4 3 3 4 2 2 2 3 3 2 3 31 
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4 4 4 4 3 5 5 4 33 4 4 3 4 4 4 3 4 4 4 5 43 

5 5 5 5 5 5 5 5 40 5 5 5 5 5 5 5 5 5 5 5 55 

5 5 2 5 5 5 5 2 34 5 5 5 5 5 5 5 5 5 5 5 55 

5 4 4 4 3 4 4 4 32 5 5 3 4 4 5 5 5 4 4 4 48 

4 4 4 5 4 5 4 5 35 5 5 5 5 4 5 3 3 4 4 4 47 

4 5 3 5 4 5 4 5 35 4 4 5 4 4 4 5 5 4 3 4 46 

4 5 4 3 4 4 5 4 33 5 5 5 5 4 4 3 3 5 4 5 48 

5 4 4 5 4 4 4 5 35 5 4 4 4 5 5 4 4 4 4 5 48 

5 4 4 4 4 5 4 4 34 4 5 4 5 4 4 4 4 5 4 4 47 

5 5 5 5 4 4 4 3 35 4 4 4 4 5 4 4 3 4 5 4 45 

5 3 5 5 5 4 5 5 37 5 5 5 5 5 5 5 5 5 5 5 55 

670 669 680 686 614 700 704 651   709 685 664 697 657 654 664 662 679 675 677   
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Lampiran 5. Hasil Uji Validitas 30 Responden 

1. Product Quality 

Correlations 

 PQ.1 PQ.2 PQ.3 PQ.4 PQ.5 PQ.6 TOTAL.PQ 

PQ.1 Pearson 

Correlation 

1 .703** .798** .776** .778** .774** .905** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 .000 

N 30 30 30 30 30 30 30 

PQ.2 Pearson 

Correlation 

.703** 1 .709** .783** .565** .798** .848** 

Sig. (2-tailed) .000  .000 .000 .001 .000 .000 

N 30 30 30 30 30 30 30 

PQ.3 Pearson 

Correlation 

.798** .709** 1 .794** .741** .818** .914** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 

N 30 30 30 30 30 30 30 

PQ.4 Pearson 

Correlation 

.776** .783** .794** 1 .662** .818** .903** 

Sig. (2-tailed) .000 .000 .000  .000 .000 .000 

N 30 30 30 30 30 30 30 

PQ.5 Pearson 

Correlation 

.778** .565** .741** .662** 1 .755** .846** 

Sig. (2-tailed) .000 .001 .000 .000  .000 .000 

N 30 30 30 30 30 30 30 
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PQ.6 Pearson 

Correlation 

.774** .798** .818** .818** .755** 1 .926** 

Sig. (2-tailed) .000 .000 .000 .000 .000  .000 

N 30 30 30 30 30 30 30 

TOTAL.PQ Pearson 

Correlation 

.905** .848** .914** .903** .846** .926** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  

N 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

2. Brand Trust 

Correlations 

 BT.7 BT.8 BT.9 BT.10 BT.11 BT.12 BT.13 TOTAL.BT 

BT.7 Pearson 

Correlation 

1 .773** .804** .851** .767** .643** .679** .882** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 .000 .000 

N 30 30 30 30 30 30 30 30 

BT.8 Pearson 

Correlation 

.773** 1 .713** .733** .870** .782** .809** .904** 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 .000 

N 30 30 30 30 30 30 30 30 

BT.9 Pearson 

Correlation 

.804** .713** 1 .768** .745** .759** .773** .897** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 .000 
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N 30 30 30 30 30 30 30 30 

BT.10 Pearson 

Correlation 

.851** .733** .768** 1 .702** .596** .621** .846** 

Sig. (2-tailed) .000 .000 .000  .000 .001 .000 .000 

N 30 30 30 30 30 30 30 30 

BT.11 Pearson 

Correlation 

.767** .870** .745** .702** 1 .851** .872** .925** 

Sig. (2-tailed) .000 .000 .000 .000  .000 .000 .000 

N 30 30 30 30 30 30 30 30 

BT.12 Pearson 

Correlation 

.643** .782** .759** .596** .851** 1 .910** .887** 

Sig. (2-tailed) .000 .000 .000 .001 .000  .000 .000 

N 30 30 30 30 30 30 30 30 

BT.13 Pearson 

Correlation 

.679** .809** .773** .621** .872** .910** 1 .907** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  .000 

N 30 30 30 30 30 30 30 30 

TOTAL.BT Pearson 

Correlation 

.882** .904** .897** .846** .925** .887** .907** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  

N 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 
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3. Kepuasan Konsumen 

Correlations 

 KK.14 KK.15 KK.16 KK.17 KK.18 KK.19 KK.20 KK.21 TOTAL.KK 

KK.14 Pearson 

Correlation 

1 .803** .817** .768** .850** .727** .629** .828** .902** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 

KK.15 Pearson 

Correlation 

.803** 1 .872** .804** .852** .735** .667** .799** .913** 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 

KK.16 Pearson 

Correlation 

.817** .872** 1 .907** .785** .797** .592** .860** .929** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .001 .000 .000 

N 30 30 30 30 30 30 30 30 30 

KK.17 Pearson 

Correlation 

.768** .804** .907** 1 .778** .854** .667** .873** .929** 

Sig. (2-tailed) .000 .000 .000  .000 .000 .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 

KK.18 Pearson 

Correlation 

.850** .852** .785** .778** 1 .683** .632** .801** .894** 

Sig. (2-tailed) .000 .000 .000 .000  .000 .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 

KK.19 Pearson 

Correlation 

.727** .735** .797** .854** .683** 1 .796** .818** .892** 
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Sig. (2-tailed) .000 .000 .000 .000 .000  .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 

KK.20 Pearson 

Correlation 

.629** .667** .592** .667** .632** .796** 1 .606** .773** 

Sig. (2-tailed) .000 .000 .001 .000 .000 .000  .000 .000 

N 30 30 30 30 30 30 30 30 30 

KK.21 Pearson 

Correlation 

.828** .799** .860** .873** .801** .818** .606** 1 .922** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  .000 

N 30 30 30 30 30 30 30 30 30 

TOTAL.KK Pearson 

Correlation 

.902** .913** .929** .929** .894** .892** .773** .922** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  

N 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 
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4. Customer Loyalty 

Correlations 

 CL.22 CL.23 CL.24 CL.25 CL.26 CL.27 CL.28 CL.29 CL.30 CL.31 CL.32 TL.CL 

CL.22 Pearson Correlation 1 .885** .825** .793** .796** .753** .858** .813** .924** .770** .779** .905** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 30 30 30 

CL.23 Pearson Correlation .885** 1 .828** .820** .820** .864** .890** .889** .880** .805** .875** .942** 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 30 30 30 

CL.24 Pearson Correlation .825** .828** 1 .833** .918** .831** .871** .872** .810** .774** .894** .934** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 30 30 30 

CL.25 Pearson Correlation .793** .820** .833** 1 .758** .827** .785** .815** .809** .807** .818** .891** 

Sig. (2-tailed) .000 .000 .000  .000 .000 .000 .000 .000 .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 30 30 30 

CL.26 Pearson Correlation .796** .820** .918** .758** 1 .891** .922** .866** .764** .735** .896** .926** 

Sig. (2-tailed) .000 .000 .000 .000  .000 .000 .000 .000 .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 30 30 30 

CL.27 Pearson Correlation .753** .864** .831** .827** .891** 1 .857** .854** .749** .753** .902** .915** 

Sig. (2-tailed) .000 .000 .000 .000 .000  .000 .000 .000 .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 30 30 30 

CL.28 Pearson Correlation .858** .890** .871** .785** .922** 

 

 

.857** 1 .938** .832** .864** .869** .956** 
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Sig. (2-tailed) .000 .000 .000 .000 .000 

 

 

.000 

 

.000 .000 .000 .000 .000 

N 30 30 30 30 30 

 

30 30 30 30 30 30 30 

CL.29 Pearson Correlation .813** .889** .872** .815** .866** .854** .938** 1 .798** .860** .864** .944** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  .000 .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 30 30 30 

CL.30 Pearson Correlation .924** .880** .810** .809** .764** .749** .832** .798** 1 .806** .815** .904** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 30 30 30 

CL.31 Pearson Correlation .770** .805** .774** .807** .735** .753** .864** .860** .806** 1 .808** .885** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000  .000 .000 

N 30 30 30  30 30 30 30 30 30 30 30 30 

CL.32 Pearson Correlation .779** .875** .894** .818** .896** .902** .869** .864** .815** .808** 1 .940** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000  .000 

N 30 30 30 30 30 30 30 30 30 30 30 30 

TOTA

L.CL 

Pearson Correlation .905** .942** .934** .891** .926** .915** .956** .944** .904** .885** .940** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000  

N 30 30 30 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Lampiran 6. Hasil Uji Reliabilitas 30 Responden 

 

1. Product Quality 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.947 6 

 

2. Brand Trust 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.956 7 

 

3. Kepuasan Konsumen  

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.964 8 

 

4. Customer Loyalty 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.982 11 
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Lampiran 7. Hasil Uji Analisis Jalur 

 

1. Hasil uji t secara parsial Product Quality dan Brand Trust terhadap 

Kepuasan Konsumen 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

I (Constant) 5.896 2.046  2.882 .005 

Product Quality .546 .085 .469 6.386 .000 

Brand Trust .441 .093 .347 4.726 .000 

a. Dependent Variable: Kepuasan Konsumen 

sumber: data diolah peneliti software statistik 2021 

2. Nilai koefisien determinasi Product Quality dan Brand Trust terhadap 

Kepuasan Konsumen 

Model R R Square Adjusted R Square 

Std. Error of the 

Estimate 

I .755a .570 .564 2.183 

a. Predictors: (Constant), Brand Trust, Product Quality 

sumber: data diolah peneliti software statistik 2021 

3. Hasil uji t secara parsial Product Quality, Brand Trust dan Kepuasan 

Konsumen terhadap Customer Loyalty 

 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

II (Constant) -7.410 3.634  -2.039 .043 

Product Quality .572 .166 .271 3.447 .001 

Brand Trust .518 .173 .225 3.002 .003 

Kepuasan Konsumen .687 .138 .378 4.972 .000 

a. Dependent Variable: Customer Loyalty 

sumber: data diolah peneliti software statistik 2021 

4. Nilai koefisien determinasi Product Quality, Brand Trust dan Kepuasan 

Konsumen terhadap Customer Loyalty 

Model R R Square Adjusted R Square 

Std. Error of the 

Estimate 

II .783a .613 .605 3.778 

a. Predictors: (Constant), Kepuasan Konsumen, Brand Trust, Product Quality 

sumber: data diolah peneliti software statistik 2021 



UNIVERSITAS ESA UNGGUL 

92 
 

Lampiran 8. Hasil Uji Plagiasi 
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