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DAFTAR LAMPIRAN 

Lampiran 1. Tabel Ringkasan Penelitian Sebelumnya 

Tabel 3. Ringkasan Penelitian Sebelumnya 

No Nama Peneliti Judul Penelitian 
Hasil Terdahulu terkait 

Variabel Penelitian 

1. Bontis, N., Keow, 

W., & Richardson 

(2000) 

Intellectual Capital and Business 

Performance in Malaysian 

Industries 

Modal intelektual 

berpengaruh positif 

terhadap kinerja keuangan 

perusahaan. 

2. Firer, S., & 

Williams (2003) 

Intellectual Capital and 

Traditional Measures of 

Corporate Performance 

3. Chowdhury, 

I.A.M., Rana, T., 

& Azim (2019) 

Intellectual Capital Efficiency 

and Organisational Performance 

4. Kweh, Q.L., Ting, 

I.W.K., Hanh, 

L.T.M., and 

Zhang (2019) 

Intellectual Capital, Government 

Presence and Firm Performance 

of Publicity Listed Companies 

in Malaysia 

5. Gantino, Rilla., 

Ruswanti, 

Endang., & 

Rahman (2019) 

Leadership Style, Intellectual 

Capital, Corporate Social 

Responsibility and Corporate 

Performance: A Comparative 

Study Between Two Indonesian 

Industries 

6. Soewarno, 

Noorlailie., & 

Tjahjadi (2020) 

Measures that Matter: An 

Empirical Investigation of 

Intellectual Capital and 

Financial Performance of 

Banking Firms in Indonesia 

7. Chen, M. C. 

(2010) 

The Economy, Tourism Growth 

and Corporate Performance in 

the Taiwanese Hotel Industry 

Ukuran perusahaan 

berpengaruh positif 

terhadap kinerja keuangan 

perusahaan. 

8. Akinyomi, 

Oladele John & 

Olagunju (2013) 

Effect of Firm Size on 

Profitability: Evidence from 

Nigerian Manufacturing Sector 

9. Okunbo, O., & 

Oghuvwu, M. E. 

(2019) 

Firm Size, Age and 

Entrepreneurial Performance 

10. Azhar, Kaukab 

Abid., & Ahmed 

(2019) 

Relationship between Firm Size 

and Profitability: Investigation 

from Textile Sector of Pakistan 

Ukuran perusahaan tidak 

berpengaruh terhadap 

kinerja keuangan 
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11. Niresh, J. Aloy., 

& Velnampy 

(2014) 

Firm Size and Profitability: A 

Study of Listed Manufacturing 

Firms in Sri Lanka 

perusahaan. 

12. Coad, Alex., 

Segarra, Agusti., 

& Teruel (2013) 

Like Milk or Wine, Does Firm 

Performance Improve with Age? 

Umur perusahaan 

berpengaruh positif 

terhadap kinerja keuangan 

perusahaan. 

13. Ilaboya, Ofuan 

James., & Ohioka 

(2016) 

Firm Age, Size and Profitability 

Dynamics: A Test of Learning 

by Doing and Structural Inertia 

Hypotheses 

14. Okunbo, O., & 

Oghuvwu, M. E. 

(2019) 

Firm Size, Age and 

Entrepreneurial Performance 

15. Selcuk (2016) Does Firm Age Affect 

Profitability? Evidence from 

Turkey 

Umur perusahaan 

berpengaruh negatif 

terhadap kinerja keuangan 

perusahaan. 

16. Tailab (2014) Analyzing Factors Effecting 

Profitability of Non-Financial 

U.S. Firms 

17. Yazdanfar (2013) Profitability Determinants 

among Micro Firms: Evidence 

from Swedish Data 

18. Kadir, Abdul., & 

Phang, Stephanie 

(2012) 

Analisis Faktor-faktor yang 

Mempengaruhi Net Profit 

Margin Perusahaan Manufaktur 

yang Terdaftar pada Bursa Efek 

Indonesia 
Pertumbuhan pendapatan 

berpengaruh positif 

terhadap kinerja keuangan 

perusahaan. 

19. Dada, A.O., & 

Ghazali, Z. B 

(2016) 

The Impact of Capital Structure 

and Firm Performance: 

Empirical Evidence from 

Nigeria 

20. Putri, I Gusti 

Agung P.T., & 

Rahyuda (2020) 

Effect of Capital Structure and 

Sales Growth on Firm Value 

with Profitability as Mediation 

21. Seissian, Lena A., 

Gharios, Robert 

T., Awad (2018) 

Structural and Market-Related 

Factors Impacting Profitability: 

A Cross Sectional Study of 

Listed Companiesa Pertumbuhan pendapatan 

tidak berpengaruh 

terhadap kinerja keuangan 

perusahaan. 

22. Sivathaasan, N., 

Tharanika, R., 

Sinthuja, M., & 

Hanitha (2013) 

Factors Determining 

Profitability: A Study of 

Selected Manufacturing 

Companies Listed on Colombo 

Stock Exchange in Sri Lanka 
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Lampiran 2. Tabel Detail Definisi Operasional Variabel 

Tabel 4. Definisi Operasional Variabel 

No. Variabel Proksi Skala 

1. 
Modal Intelektual 

(Intellectual Capital) 

VAIC
TM

 = VACA + VAHU + STVA 

VA = Output – Input 

*Output = Total pendapatan 

*Input = Total beban-beban 

VACA = VA / CE 

*CE = Total aset 

VACA menjadi indikator nilai tambah (value 

added) yang dihasilkan dari tiap Rp 1 untuk 

modal fisik perusahaan (capital employed) 

VAHU = VA / HC 

*HC = Beban gaji 

VAHU menjadi indikator nilai tambah yang 

dihasilkan dari tiap Rp 1 untuk pengembangan 

karyawan perusahaan (human capital) 

STVA = SC / VA 

*SC = VA – HC 

STVA menjadi indikator nilai tambah yang 

dihasilkan dari tiap Rp 1 untuk pengembangan 

struktur perusahaan (structural capital) 

Rasio 

2. 
Ukuran Perusahaan 

(Firm Size) 
Logaritma natural total aset Rasio 

3. 
Umur Perusahaan 

(Firm Age) 
Tahun tutup buku – Tahun berdirinya perusahaan Rasio 

4. 

Pertumbuhan 

Pendapatan 

(Revenues Growth) 

   
             ( )               (   )

             (   )
        Rasio 

5. 

Kinerja Keuangan 

Perusahaan 

(Firm’s Financial 

Performance) 

    
                    

            
        Rasio 

Sumber: Beneish, 1999; Majumdar, 1997; Peterson & Fabozzi, 1999; Pulic, 1998 
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Lampiran 3. Alat Ukur 

Tabel 5. Kriteria Sampel Penelitian 

No. Kriteria Jumlah 

1. 
Populasi: perusahaan advertising, media dan printing 

yang terdaftar di Bursa Efek Indonesia (BEI) 
19 perusahaan 

2. Tidak terdaftar pada periode 2016-2019 (4 perusahaan) 

3. Tidak melampirkan laporan keuangan secara lengkap (0 perusahaan) 

Total sampel penelitian 15 perusahaan 

Tabel 6. Data Perusahaan Sampel Penelitian dan Penerbitan Laporan Keuangan 

No. Nama Perusahaan 
Kode 

Perusahaan 
2016 2017 2018 2019 

1. PT Mahaka Media Tbk ABBA     

2. PT Graha Layar Prima Tbk BLTZ     

3. PT Elang Mahkota Teknologi Tbk EMTK     

4. PT Fortune Indonesia Tbk FORU     

5. PT Jasuindo Tiga Perkasa Tbk JTPE     

6. PT First Media Tbk KBLV     

7. PT Link Net Tbk LINK     

8. PT Star Pasific Tbk LPLI     

9. PT Mahaka Radio Integra Tbk MARI     

10. PT Intermedia Capital Tbk MDIA     

11. PT Media Nusantara Citra Tbk MNCN     

12. PT MNC Sky Vision Tbk MSKY     

13. PT Surya Media Citra Tbk SCMA     

14. PT Tempo Inti Media Tbk TMPO     

15. PT Visi Media Asia Tbk VIVA     

Sumber: www.idx.co.id 

Tabel 7. Data Perusahaan yang Tidak Memenuhi Kriteria sebagai Sampel Penelitian 

No. Nama Perusahaan 
Kode 

Perusahaan 
Tahun IPO 

1. PT Digital Mediatama Maxima Tbk DMMX 2019 

2. PT MD Pictures Tbk FILM 2018 

3. PT MNC Vision Networks Tbk IPTV 2019 

4. PT MNC Studios International Tbk MSIN 2018  

Sumber: www.idx.co.id 

  

http://www.idx.co.id/
http://www.idx.co.id/
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Lampiran 4. Tabulasi Data 

Tabulasi Data VAIC
TM

 (X1) 
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Rekapitulasi Data VAIC
TM 
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Tabulasi Data Ukuran Perusahaan (X2) 

 

Rekapitulasi Nilai Ln Total Asset 
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Tabulasi Data Umur Perusahaan (X3) 

 

Tabulasi Data Pertumbuhan Pendapatan (X4) 
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Rekapitulasi Data Pertumbuhan Pendapatan 

 

Tabulasi Data Kinerja Keuangan Perusahaan (Y) 
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Rekapitulasi Data Kinerja Keuangan Perusahaan 

 

Ringkasan 
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Lampiran 5. Hasil Output Olah Data (SPSS) 

Pengolahan data dilakukan dengan SPSS 21. 

Statistik Deskriptif 

Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

VAICTM 60 -3.57 8.53 2.5092 2.61555 
Size 60 25.22 30.73 28.4878 1.50423 
Age 60 8.00 49.00 22.1667 9.65185 
RG 60 -74.69 47.30 2.2834 20.83780 
NPM 60 -425.87 102.87 -16.7651 86.83082 

Valid N (listwise) 60     

Uji Asumsi Klasik 

Uji Normalitas Kolmogorov-Smirnov 

One-Sample Kolmogorov-Smirnov Test 

 
Unstandardized 

Residual 

N 60 
Normal Parameters

a,b
 Mean .0000000 

Std. Deviation 74.43131324 
Most Extreme Differences Absolute .239 

Positive .172 
Negative -.239 

Kolmogorov-Smirnov Z 1.853 
Asymp. Sig. (2-tailed) .002 

a. Test distribution is Normal. 
b. Calculated from data. 
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Diagram Normal P-Plot: 

 

Uji Autokorelasi 

Model Summary
b
 

Model R R Square 
Adjusted R 

Square 

Std. Error 
of the 

Estimate 
Durbin-
Watson 

1 .515
a
 .265 .212 77.09041 1.773 

a. Predictors: (Constant), RG, SIZE, VAICTM, AGE 
b. Dependent Variable: NPM 

Uji Multikolinearitas 

                           Coefficients
a
 

Model 

Collinearity Statistics 

Tolerance VIF 

1 (Constant)   
VAICTM .735 1.361 

Size .833 1.200 

Age .639 1.566 

RG .608 1.646 

a. Dependent Variable: NPM 

Uji Heteroskedastisitas 
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Transformasi Squerty 

 

Statistik Deskriptif (Transform) 

Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

sqrt_VAICTM 52 .49 2.92 1.6322 .66005 
sqrt_Size 60 5.02 5.54 5.3355 .14170 
sqrt_Age 60 2.83 7.00 4.6059 .98408 
sqrt_RG 38 .29 6.88 3.4241 1.55961 
sqrt_NPM 34 .64 10.14 4.0369 1.93453 

Valid N (listwise) 30     

Uji Asumsi Klasik (Transform) 

Uji Normalitas Data Transform 

One-Sample Kolmogorov-Smirnov Test 

 
Unstandardized 

Residual 

N 30 
Normal Parameters

a,b
 Mean .0000000 

Std. Deviation .67893905 
Most Extreme Differences Absolute .162 

Positive .092 
Negative -.162 

Kolmogorov-Smirnov Z .888 
Asymp. Sig. (2-tailed) .410 

a. Test distribution is Normal. 
b. Calculated from data. 

Uji Autokorelasi Data Transform 

Model Summary
b
 

Model R R Square 
Adjusted R 

Square 

Std. Error 
of the 

Estimate 
Durbin-
Watson 

1 .900
a
 .810 .780 .73124 2.299 

a. Predictors: (Constant), sqrt_RG, sqrt_Size, sqrt_Age, sqrt_VAICTM 
b. Dependent Variable: sqrt_NPM 

Runs Test 

 Unstandardized Residual 

Test Value
a
 .11751 

Cases < Test Value 15 
Cases >= Test Value 15 
Total Cases 30 
Number of Runs 20 
Z 1.301 
Asymp. Sig. (2-tailed) .193 

a. Median 
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Uji Heteroskedastisitas Data Transform 

 

Uji Multikolinearitas Data Transform 

                             Coefficients
a
 

Model 

Collinearity Statistics 

Tolerance VIF 

1 (Constant)   
sqrt_VAICTM .740 1.351 

sqrt_Size .733 1.365 

sqrt_Age .793 1.260 

sqrt_RG .855 1.170 

a. Dependent Variable: sqrt_NPM 

Uji Regresi Linear Berganda 

Coefficients
a
 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 10.041 6.019  1.668 .108 

sqrt_VAICTM 2.950 .315 .949 9.371 .000 

sqrt_Size -1.403 1.195 -.119 -1.173 .252 

sqrt_Age -.996 .230 -.424 -4.332 .000 

sqrt_RG -.076 .102 -.070 -.745 .463 

a. Dependent Variable: sqrt_NPM 

Uji Hipotesis 

Uji Statistik F (Uji Simultan) 

ANOVA
a
 

Model 
Sum of 
Squares df 

Mean 
Square F Sig. 

1 Regression 57.097 4 14.274 26.695 .000
b
 

Residual 13.368 25 .535   
Total 70.465 29    
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a. Dependent Variable: sqrt_NPM 
b. Predictors: (Constant), sqrt_RG, sqrt_Size, sqrt_Age, sqrt_VAICTM 

Uji Statistik t (Uji Parsial) 

Coefficients
a
 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 10.041 6.019  1.668 .108 

sqrt_VAICTM 2.950 .315 .949 9.371 .000 

sqrt_Size -1.403 1.195 -.119 -1.173 .252 

sqrt_Age -.996 .230 -.424 -4.332 .000 

sqrt_RG -.076 .102 -.070 -.745 .463 

a. Dependent Variable: sqrt_NPM 

Uji Koefisien Determinasi (R
2
) 

Model Summary
b
 

Model R R Square 
Adjusted R 

Square 
Std. Error of the 

Estimate 

1 .900
a
 .810 .780 .73124 

a. Predictors: (Constant), sqrt_RG, sqrt_Size, sqrt_Age, sqrt_VAICTM 
b. Dependent Variable: sqrt_NPM 

 


