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LAMPIRAN

1. Hasil Validitas Pre-test VVaria bel X dan Variabel Y

Correlations
Komunikasi
Parsuasif
Personal
P P3 Pd P5 PG 7 Pa P10 P11 P12 P13 Sales ()
P1 Pearson Corralation 1 505" 000 074 666" 015 1.000" 000 074 143 016 1.000" 6217
Slg. (2-talled) 023 1.000 758 001 549 000 1.000 758 548 949 000 003
N 20 20 20 20 20 20 20 20 20 20 20 20 20
P2 Pearson Correlation 505" 1 608" 451" 817" 372 505" 608" 451" 407 ar2 505 850"
Sig. (2-tailed) 023 004 046 000 106 023 004 046 075 106 023 000
N 20 20 20 2 20 2 20 20 20 2 2 20 20
P3 Pearson Correlation 000 608" 1 344 473 384 000 1.000" 344 24 384 000 545
Slg, (2talled) 1.000 004 137 035 095 1.000 004 000 137 306 095 1.000 013
N 20 20 20 20 20 20 20 20 20 20 20 20 20 20
P4 Pearson Correlation 074 451" 344 1 265 a61” o074 451" 344 1.000" 581" 961" 074 733"
Slg. (2-talled) 758 046 137 269 000 758 046 137 000 007 000 758 000
N 20 20 20 20 20 20 20 20 20 20 20 20 20 20
P& Poarson Corralation 666" 817" 473" 265 1 199 666 817" 473" 265 299 199 666 776"
Sig. (2-talled) 001 000 035 269 400 001 000 035 259 201 400 001 000
N 2 20 20 20 2 20 20 2 2 20 2 2 20 2
P& Pearson Correlation 015 3rz 384 9617 199 1 015 a2 384 9617 463 1.000” 015 680"
Slg. (2-talled) 949 106 095 000 400 949 106 095 000 040 000 949 001
N 20 20 20 20 20 20 20 20 20 20 20 20 20 20
P7 Psarson Correlation  1.000™” 505" 000 o074 666" 015 1 505" 000 074 143 015 1.000" 621"
8lg. (2-talled) 000 023 1.000 758 001 949 023 1.000 758 548 49 000 003
N 20 20 20 20 20 20 20 20 20 20 20 20 20 20
P8 Poarson Correlation 505 1.000" 608" 451" 817" 72 505 1 608" 451" 407 372 505 850"
Siy. (2-talled) 023 000 004 046 000 106 023 004 046 075 106 023 000
N 2 20 2 20 20 2 2 20 20 2 20 20 20 2
] Pearson Corralation 000 608" 1,000” 344 473" 384 000 608” 1 344 241 384 000 545
Slg. (2-talled) 1.000 004 000 137 035 095 1.000 004 137 306 095 1.000 013
N 20 20 20 20 20 20 20 20 20 20 20 20 20 20
P10 Pearson Corralation 074 451" 344 1.000" 265 961" 074 451" 344 1 581" 961" 074 733"
Slg. (2-talled) 758 046 137 000 269 000 758 046 137 007 000 758 000
N 20 20 20 20 20 20 20 20 20 20 20 20 20 20
P11 Pearson Correlation 143 407 241 5817 299 463 143 407 20 581" 1 463 143 563"
Slg. (2-talled) 548 075 306 007 201 040 548 075 306 007 040 548 010
N 2 20 20 20 20 20 2 20 2 20 20 20 20 20
P12 Pearsan Correlation 015 ar2 384 961" 199 1.000" 015 ar2 384 961" 463" 1 015 680"
Sly. (2-talled) 949 106 095 000 400 000 949 106 095 000 040 949 001
N 20 20 20 20 20 20 20 20 20 20 20 20 20
P13 Pearson Corrslation 508 000 074 666" 015 1.000" 508 000 074 143 015 1 621"
Sig. (2-tailed) 023 1.000 758 001 949 000 023 1.000 758 548 949 003
N 20 20 20 20 20 20 20 20 20 20 20 20 20 20
Kamunikasi Persuasif Pearson Corrslation 6217 850" 545" 733" 776" 680" 621" 850" 545 733" 563" 680" 621" 1
Gt DU sig. (24ailed) 003 000 013 000 000 001 003 000 013 000 010 001 003
N 20 20 20 20 20 20 20 20 20 20 20 20 20 20
* Correlation s significant at the 0,05 level (2-tailed)
**_Correlation is significant at the 0.01 lsvel (2-tailed)
Correlations
Keputusan
Pembelian
P14 P15 P16 P17 Pl Pig P20 P21 P22 P23 P24
P14 Pearson Correlation 1 505" 000 074 666 015 1.000" 505 000 074 143 5817
Sig. (2-tailed) 023 1.000 758 001 949 000 023 1.000 758 548 007
N 20 20 20 20 20 20 20 20 20 20 20 20
P15 Pearson Correlation 508" 1 608" 451" 817" 372 508" 1.0007 608" 451" 407 880"
Sig. (2-tailed) 023 004 046 000 106 023 000 004 046 075 000
N 20 20 20 20 20 20 20 20 20 20 20 20
P16 Pearson Correlation 000 608" 1 344 473" 384 000 608" 1.000" 344 241 5947
Sig. (2-tailed) 1.000 004 137 035 095 1.000 004 000 137 306 006
N 20 20 20 20 20 20 20 20 20 20 20 20
P17 Pearson Correlation 074 451" 344 1 265 961" 074 4517 344 1.000" sa1" 7237
Sig. (2-tailed) .758 .046 137 259 000 758 .046 137 .000 007 .000
N 20 20 20 20 20 20 20 20 20 20 20 20
P18 Pearson Correlation 666 817" 473" 265 1 199 666" 817" 473" 265 299 792"
Sig. (2-tailed) 001 000 035 259 400 001 000 038 259 201 000
N 20 20 20 20 20 20 20 20 20 20 20 20
P19 Pearson Correlation 015 372 384 961" 199 1 015 372 3684 961" 463" 663
Sig. (2-tailed) 949 106 095 000 400 949 106 095 000 040 001
N 20 20 20 20 20 20 20 20 20 20 20 20
P20 Pearson Correlation 1.0007 508" 000 074 668" 015 1 .508" .000 074 143 5817
Sig. (2-tailed) 000 023 1.000 758 001 949 022 1.000 758 548 007
N 20 20 20 20 20 20 20 20 20 20 20 20
P21 Pearson Correlation 505" 1.000" 608’ 251" 817" 372 505 1 608" 451" 407 880"
Sig. (2-tailed) 023 000 004 046 000 106 023 004 046 075 000
N 20 20 20 20 20 20 20 20 20 20 20 20
P22 Pearson Correlation 000 608" 1.000" 344 473 384 000 608" 1 344 241 5947
Sig. (2-tailed) 1.000 .004 000 137 035 095 1.000 .004 137 306 .006
N 20 20 20 20 20 20 20 20 20 20 20 20
P23 Pearson Correlation 074 as1” 344 1.0007 265 961" 074 451" 344 1 sa1” 723"
Sig. (2-tailed) 758 046 137 000 259 o000 758 046 137 o007 000
N 20 20 20 20 20 20 20 20 20 20 20 20
P24 Pearson Correlation 143 407 241 5817 299 463 143 407 241 5817 1 5817
Sig. (2-tailed) 548 075 306 007 201 040 545 075 306 007 007
N 20 20 20 20 20 20 20 20 20 20 20 20
Keputusan Pembelian ()  Pearson Correlation 5817 880" 5947 723" 792" 663" 5817 880" 5947 723" 581" 1
Sig. (2-tailed) 007 000 006 o000 000 001 007 000 006 000 007
N 20 20 20 20 20 20 20 20 20 20 20 20

*_ Correlation is significant atthe 0.06 level (2-tailed)
**_Correlation is significant at the 0.01 level (2-tail=d).



UNIVERSITAS ESA UNGGUL

2. Hasil Reabilitas Pre-test Variabel X dan Variabel Y
Komunikasi persuasif personal sales

Case Processing Summary

I %
Cases Valid 20 100.0
Excluded? 0 0
Total 20 100.0

a. Listwise deletion based on all
variahles in the procedure.

Reliability Statistics

Cronbach's
Alpha [ oof tems

A0 13

Keputusan pembelian (Y)

Case Processing Summary

I %
Cases Valid 20 100.0
Excluded? 0 0
Total 20 100.0

a. Listwise deletion based on all
variahles in the procedure.

Reliability Statistics

Cronbach's
Alpha [ of ltems

Be7 11

3. Hasil Distribusi Frequensi responden berdasarkan jenis kelamin, usia dan
data waktu pembelian terakhir
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Statistics
Data Walkiu
Jenis Fembelian
Kelamin Usia Konsumen
I Valid 96 ;] ;]
Missing 0 ] ]
Jenis Kelamin
Cumulative
Frequency Fercent  “alid Percent FPercent
Valid  Laki-Laki 34 354 354 354
FPerempuan G2 G4.6 G4.6 100.0
Tatal =i 100.0 100.0
Usia
Cumulative
Frequency Fercent Yalid Percent Fercent
Walid 18- 28 38 39.6 39.6 39.6
20-39 43 448 448 B4.4
40- 50 11 11.5 1.5 858
51 - 61 4 4.2 4.2 100.0
Total 96 100.0 100.0
Data Waktu Pembelian Konsumen
Cumulative
Frequency FPercent Yalid Percent Fercent
Valid  1-4 Bulan 30 3.3 3.3 3.3
5- 8 Bulan 49 51.0 51.0 g2.3
§-12 Bulan 17 17.7 17.7 100.0
Tatal 86 100.0 100.0

Hasil Validitas Variabel X dan Variabel Y
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Correlations

Total
P1 P2 P3 P4 P5 Kredibilitas
P1 Pearson Correlation 1 042 5617 243" 042 518"
Sig. (2-tailed) 683 .000 017 683 .000
N 96 96 96 a6 96 96
P2 Pearson Correlation 042 1 4207 034 1.000" 782"
Sig. (2-tailed) 683 .000 745 .000 .000
N 96 96 96 a6 96 96
P3 Pearson Correlation 5617 4207 1 2217 4207 770"
Sig. (2-tailed) 000 000 031 .000 .000
N 96 96 96 a6 96 96
P4 Pearson Correlation 243" -.034 2217 1 -034 418"
Sig. (2-tailed) 017 745 031 745 .000
N 96 96 96 a6 96 96
P& Pearson Correlation 042 1.000" 4207 034 1 782"
Sig. (2-tailed) 683 000 .000 745 .000
N 96 96 96 a6 96 96
Total Kredibilitas ~ Pearson Correlation 518" 7827 770" 4187 782" 1
Sig. (2-tailed) 000 000 .000 .000 .000
N 96 96 96 a6 96 96
= Correlation is significant atthe 0.01 level (2-tailed).
* Correlation is significant at the 0.05 level (2-tailed).
Correlations
Total Daya
P& P7 P& P4 Tarik
PB Pearson Correlation 1 4227 3137 207 6447
Sig. (2-tailed) .00o ooz 049 000
I 96 96 a6 1] 1]
P7 Pearsan Correlation 4227 1 6047 -178 6937
Sig. (2-tailed) .0oo .0oo 082 .0oo
I a6 a6 15 96 96
P8 Pearson Correlation 3137 6047 1 -.D46 am”
Sig. (2-tailed) 002 .00o 658 000
I 96 96 a6 1] 1]
PS Pearsan Correlation -207" -178 -.0D46 1 2937
Sig. (2-tailed) .0449 .0g2 658 004
I a6 a6 15 96 96
Total Daya Tarik  Pearson Correlation fas” f93 il 293" 1
Sig. (2-tailed) .00o .00o 000 004
I 96 96 a6 1] 1]

** Correlation is significant atthe 0.01 level (2-tailed).

* Correlation is significant at the 0.05 level (2-tailed).
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Correlations
Total
P14 P15 P16 Perhatian
P14 Pearson Correlation 1 4207 042 712"
Sig. (2-tailed) 000 (683 000
I =13 =L =13 =13
P15 Pearson Correlation 420 1 561 867
Sig. (2-tailed) .000 .0oo .0o0
M 96 96 g6 96
P16 Pearson Correlation 042 H61 1 BBO
Sig. (2-tailed) 6E3 .000 .0o0
M g6 = g6 a6
Total Perhatian  Pearson Correlation 712" 86T 6607 1
Sig. (2-tailed) 000 000 .000
I 8a g6 S8 g6
**_ Correlation is significant at the 0.01 level (2-tailed).
Correlations
F10 F11 F12 P13 Total Pesan
P10 Pearson Correlation 1 046 2607 221 688
Sig. (2-tailed) 657 011 031 .000
N 96 46 g6 96 46
P11 Pearson Correlation 046 1 -290" 077 475"
Sig. (2-tailed) 657 .004 458 .000
N 96 g6 gg g6 T
P12 Pearson Correlation 2607 -200" 1 - 150 3417
Sig. (2-tailed) 011 004 144 .00
N 56 56 g6 56 56
P13 Pearson Correlation 221 077 -150 1 56T
Sig. (2-tailed) 031 458 144 .000
N 96 46 gg g6 T3
Total Pesan  Pearson Correlation 688 475" T E6T 1
Sig. (2-tailed) .000 000 .0 000
N 96 T g6 g6 T

* Correlation is significant atthe 0.05 level (2-tailed).
** Correlation is significant atthe 0.01 level (2-tailed).
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Correlations

Total
F14 F15 F16 Ferhatian
P14 Pearson Correlation 1 4207 042 7127
Sig. (2-tailed) .ooo G683 .000
M 96 a6 a a6
P15 Pearson Correlation 4207 1 561 867
Sig. (2-tailed) .0oo 000 000
M 96 a6 a a6
P16 Pearson Correlation 042 561 1 660
Sig. (2-tailed) 683 000 000
[l 2[5 21 213 a6
Total Perhatian  Pearson Correlation 7127 867 660 1
Sig. (2-tailed) .0oo .ooo .000
[ 496 496 a6 a6
** Correlation is significant atthe 0.01 level (2-tailed).
Correlations
Total
P17 F18 Ketertarikan
P17 Pearson Correlation 1 -.036 735
Sig. (2-tailed) ¥ 26 000
I 96 g6 a6
P18 Pearson Correlation -.036 1 6517
Sig. (2-tailed) 726 000
I 215] 215 215
Total Ketertarikan ~ Fearson Correlation 735 6517 1
Sig. (2-tailed) 000 000
I 96 g6 a6
** Correlation is significant at the 0.01 lavel (2-tailed).
Correlations
Total
P19 P20 P21 Keinginan
P19 Pearson Correlation 1 -.202" .164 522"
Sig. (2-tailed) .049 110 .000
N 96 96 96 96
P20 Pearson Correlation -.202" 1 420" .633"

Sig. (2-tailed) .049 .000 .000
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N 96 96 96 96
P21 Pearson Correlation .164 420" 1 782"

Sig. (2-tailed) .110 .000 .000

N 96 96 96 96
Total Keinginan ~ Pearson Correlation 522" 633" 782" 1

Sig. (2-tailed) .000 .000 .000

N 96 96 96 96

*, Correlation is significant at the 0.05 level (2-tailed).

**_Correlation is significant at the 0.01 level (2-tailed).

Correlations

Total
22 P23 P24 Keputusan

P22 Pearson Correlation 1 -.088 A9 680

Sig. (2-tailed) 392 .000 .000

N 96 96 96 96
P23 Pearson Correlation -.088 1 -128 507

Sig. (2-tailed) 392 215 .000

N 96 96 96 96
P24 Pearson Correlation A9 -128 1 695

Sig. (2-tailed) .000 215 .000

N 96 96 96 96
Total Keputusan  Pearson Correlation &a0” s07 TN 1

Sig. (2-tailed) .000 .000 .000

N 56 56 96 56

** Correlation is significant atthe 0.01 level (2-tailed).

5. Hasil Reabilitas Variabel X dan Variabel Y

Komunikasi persuasif personal sales
Reliability Statistics

Cronbach's
Alpha [ of ltems

74z 13
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Item-Total Statistics

Scale Corrected Cronbach's
Scale Mean if Variance if Iterm-Total Alpha if ltem

ltem Deleted ltem Deleted Correlation Deleted
P 40.33 22018 Rl 785
2 40.36 21.034 504 770
F3 40.28 21.004 648 TGO
P4 40.46 21.346 4849 T2
P& 40.36 21.034 504 FT0
P& 40.31 23143 1496 800
P7 40.23 23.063 402 782
P8 40.38 21.0749 .488 T2
Fa 40.36 21.034 504 770
P10 40.28 21.004 648 TEBO
P11 40.42 23677 A13 .8og
P12 40.38 22834 279 7
P13 40.46 21.346 489 T2

Keputusan pembelian
Reliability Statistics

Cronbach's
Alpha [ oof tems
785 11
Item-Total Statistics
Scale Corrected Cronbach's
Scale Mean if Variance if [term-Total Alpha if ltermn
[termn Deleted Itermn Deleted Correlation Deleted
P14 3357 16.858 A5 TJET
P15 3348 16.253 704 T4
P16 33.54 17.746 442 764
P17 3363 17.837 266 .7an
P18 3351 16.316 A8 751
F1d 3352 17.810 .280 786
P20 3357 16.858 A5 JET
P21 33.48 16.253 .04 T4
P22 33.54 17.746 442 769
P23 3363 17.837 266 7an
P24 33.78 17.583 371 JT6

6. Hasil Uji Korelasi, R2 (R-Sauare) "dan Uji t (Parsial)

Uji Korelasi
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Fomunikasi

Fersuasif Keputusan
Personal Fembelian
Sales (X) i
Komunikasi Persuasif Pearson Correlation 1 356
Personal Sales (x) i i
Sig. (2-tailed) .ooo
I 3] Y6
Keputusan Pembelian (¥)  FPearson Correlation 356 1
Sig. (2-tailed) .000
I 496 496
** Correlation is significant at the 0.01 level (2-tailed).
R2 (R-Square)
Model Summarf]
Adjusted R Std. Error of
Macel F R Square Square the Estimate
1 3867 A27 18 4,238
a. Predictors: (Constant), Komunikasi Persuasif Persaonal
Sales ()
. Dependent Variable: Keputusan Pembelian )
Uji t (Parsial
Coefficients”
Standardized
Unstandardized Coeflicients Coefficients

Madel B Std. Error Beta t Sig.

1 (Constant) 30,524 1.784 17.109 000
Komunikasi Persuasif 174 048 356 3.6949 000
Fersonal Sales ()

a. Dependent Variable: Keputusan Pembelian (Y)
7. Hasil Regresi Linier
Coefficients”
Standardized
IUnstandardized Coefficients Coefficients

Madel B Std. Error Beta t Sig.

1 {Constant) 30,624 1.784 17.104 000
Komunikasi Persuasif A79 048 356 3,698 .000

Personal Sales ()

3. Dependent Yariable: Keputusan Pembelian {Y)
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8. Distribusi Frekuensi setiap pertanyaan 1 — 24

P1
Cumulative
Frequency  Percent  Walid Percent Fercent
Valid  Sangat Tidak Setuju 41 427 427 427
(5TS)
Tidak Setuju (TS) g 9.4 9.4 52.1
Setuju (s) 20 208 208 728
Sangat Setuju (55) 26 271 271 100.0
Total §6 100.0 100.0
P2
Cumulative
Frequency  Percent  Valid Percent Fercent
Valid ~ Sangat Tidak Setuju 32 333 333 333
(5TS)
Tidak Setuju (TS) 7 7.3 7.3 40.6
Setuju (s) 22 229 229 B35
Sangat Setuju (35) 35 36,5 36,5 100.0
Total 96 100.0 100.0
P3
Cumulative
Frequency  Percent  Valid Percent Percent
Valid  Sangat Tidak Setuju 2 21 21 2.1
(STS)
Tidak Setuju (TS) 12 12.5 12.5 14.6
Setuju (3) iz 333 333 479
Sangat Setuju (S5) 50 521 521 100.0
Total 96 100.0 100.0
P4
Cumulative
Frequeney  Percent  Valid Percent Percent
Valid  Sanogat Tidak Setuju f fi.3 fi.3 f.3
(5T8)
Tidalk Setuju (TS) T 7.3 7.3 135
Setuju (S) a7 3|5 3|5 521
Sangat Setuju (35) 46 475 475 100.0

Total 96 100.0 100.0
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P5
Cumulative
Frequency  Percent  Valid Percent Percent
Valid ~ Sangat Tidak Setuju 26 271 271 271
(5TS)
Tidak Setuju (TS) 8 8.3 83 354
Setuju () 34 354 354 70.8
Sangat Setuju (35) 28 28.2 29.2 100.0
Tatal a5 100.0 100.0
P6
Cumulative
Freguency  Percent  Valid Percent Percent
Valid  Sangat Tidak Setuju 19 19.8 19.8 19.8
(STS)
Tidak Setuju (TS) KL 354 354 552
Setuju (S) 15 15.6 156 70.8
Sangat Setuju (55) 28 292 282 100.0
Total a8 100.0 100.0
P7
Cumulative
Frequency  Percent  Walid Percent Percent
Walid  Sangat Tidak Setuju 41 427 427 427
(5TS)
Tidak Setuju (TS) g 9.4 9.4 521
Setuju () 20 208 208 724
Sangat Setuju (35) 26 271 271 100.0
Total 86 100.0 100.0
P8
Cumulative
Frequency  Percent  Walid Percent Percent
Walid  Sangat Tidak Setuju a1 531 531 531
(5TS)
Tidak Setuju (TS) 10 10.4 10.4 B35
Setuju () 7 7.3 7.3 708
Sangat Setuju (35) 28 282 282 100.0

Total a8 100.0 100.0
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P9
Cumulative
Frequency  Percent  ‘alid Percent Percent
Valid  Sangat Tidak Setuju 32 333 333 333
(5TS)
Tidak Setuju (T5) 7 7.3 7.3 406
Setuju (5) 22 228 228 3.5
Sangat Setuju (55) 3 36.5 36.5 100.0
Total a5 100.0 100.0
P10
Cumulative
Frequency  Percent  Valid Percent Percent
Valid  Sangat Tidak Setuju 13 135 135 134
(5TS)
Tidak Setuju (TS) 7 7.3 7.3 208
Setuju (5] 32 333 333 542
Sangat Setuju (55) 44 458 453 100.0
Total a6 100.0 100.0
P11
Cumulative
Frequency  Percent  Valid Percent Fercent
Valid  SangatTidak Setuju 13 135 135 135
(STS)
Tidak Setuju (TS) ] 52 52 18.8
Setuju (s) 41 427 427 61.5
Sangat Setuju (S5) a7 385 3|5 100.0
Total af 100.0 100.0
P12
Cumulative
Frequency  Percent  Valid Percent Fercent
Valid  Sangat Tidak Setuju 25 26.0 26.0 26.0
(5TS)
Tidak Setuju (TS) ] 94 94 354
Setuju (S) M 354 354 70.8
Sangat Setuju (S5) 28 292 292 100.0

Total 96 1000 100.0
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P13
Cumulative
Frequency  Percent  Valid Percent Percent
Valid  Tidak Setuju (TS) 19 19.8 18.8 19.8
Setuju (3) 44 458 458 5.6
Sangat Setuju (S5) 33 344 344 100.0
Tatal 96 100.0 100.0
P14
Cumulative
Fregquency  Percent  Valid Percent Percent
Valid  Sangat Tidak Setuju 2 21 21 21
(5TS)
Tidak Setuju (TS) 12 12.5 124 14.6
Setuju (3] Ky 333 333 479
Sangat Setuju (35) 50 521 521 100.0
Total ag 100.0 100.0
P15
Curnulative
Frequency  Percent  Valid Percent Fercent
Walid  Tidak Setuju (TS) B 813 8.3 8.3
Setuju (3) 38 396 39.6 474
Sangat Setuju (S5) 50 521 521 100.0
Total 96 100.0 100.0
P16
Cumulative
Frequency  Percent  “alid Percent Percent
Valid  Tidak Setuju (TS) B 6.3 6.3 6.3
Setuju (5) 47 450 49.0 552
Sangat Setuju (35) 43 448 448 100.0
Total a5 100.0 100.0
P17
Cumulative
Frequency  Percent  Valid Percent Fercent
Valid  Tidak Setuju (TS) 22 224 224 224
Setuju (5) 23 240 240 46.9
Sangat Setuju (S5) A1 531 531 100.0
Total 86 100.0 100.0

13
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P13
Cumulative
Frequency  Percent  Valid Percent Percent
Valid  Tidak Setuju (TS) 19 19.8 18.8 19.8
Setuju (3) 44 458 458 5.6
Sangat Setuju (S5) 33 344 344 100.0
Tatal 96 100.0 100.0
P19
Cumulative
Frequency  Percent  Valid Percent Percent
Walid — Tidak Setuju (TS) 18 18.8 18.8 18.8
Setuju (3) 21 1.9 21.9 40.6
Sangat Setuju (S5) 57 594 55.4 100.0
Total 98 100.0 100.0
P20
Cumulative
Fregquency  Percent  “alid Percent Percent
Valid  Sangat Tidak Setuju 2 21 21 21
(5T3)
Tidak Setuju (TS) 12 124 125 14.8
Setuju () 32 333 333 474
Sangat Setuju (55) 50 521 521 100.0
Total 95 100.0 100.0
P21
Cumulative
Frequency  Percent  Valid Percent Percent
Walid — Tidak Setuju (TS) 8 83 B.3 B.3
Setuju (5) 38 396 39.6 479
Sangat Setuju (S5) 50 521 521 100.0
Total 96 100.0 100.0
P22
Cumulative
Frequency  Percent  Valid Percent Percent
Valid  Tidak Setuju (TS) B 6.3 6.3 6.3
Setuju (5) 47 45.0 45.0 552
Sangat Setuju (55) 43 4418 4418 100.0
Total 95 100.0 100.0

14
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P23
Cumulative
Frequency  Percent  Walid Percent Percent
Valid  Tidak Setuju (TS) 22 229 2249 229
Setuju (S) 23 24.0 240 46.9
Sangat Setuju (S5) 51 531 531 100.0
Total a6 100.0 100.0
P24
Cumulative
Frequency  Percent  Valid Percent Fercent
Valid — Tidak Setuju (TS) 19 1898 19.8 188
Setuju (5] 44 458 458 G5 6
Sangat Setuju (SS) 33 344 34.4 100.0
Total 96 100.0 100.0
9. Data Tabulasi Jawaban responden
Komunikasi
P1 | P1 | P1 Persuasif
Responden | P1 | P2 | P3 | P4 | P5 1 ) 3 Personal
Sales (X)
1 1 1 3 1 1 1 1 1 1 4 4 2 3 24
2 1 1 4 1 2 1 1 2 1 3 3 2 2 24
3 4 1 2 4 3 3 4 3 1 3 4 3 4 39
4 3 1 1 4 3 3 3 1 1 2 3 3 3 31
5 3 4 3 4 4 3 3 4 4 4 4 4 3 47
6 4 3 4 3 3 4 4 4 3 4 3 3 4 46
7 4 3 4 4 4 4 4 4 3 4 3 4 3 48
8 3 4 4 4 4 3 3 4 4 4 4 4 3 48
9 3 3 4 2 3 3 3 3 3 3 3 3 4 40
10 4 4 3 4 3 4 4 4 4 4 4 3 4 49
11 4 4 3 4 4 3 4 4 4 4 4 4 3 49
12 3 3 3 4 4 3 3 2 3 2 3 4 3 40
13 2 3 4 2 3 2 2 4 3 4 3 3 4 39
14 3 4 4 4 4 4 3 4 4 4 4 4 4 50
15 3 4 4 3 3 4 3 4 4 4 4 3 3 46
16 4 3 3 4 4 4 4 2 3 2 3 4 2 42
17 3 4 3 3 3 4 3 4 4 4 4 3 3 45
18 3 1 4 3 2 3 3 1 1 3 3 2 3 32
19 2 1 4 3 3 4 2 1 1 4 4 3 4 36

15
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