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Pengaruh Siwon Choi Sebagai Brand
Ambassador Terhadap Brand Image
Sasa di Instagram @SasaMelezatkan

Hai, Galon Respondent
Salam sejahtera untuk kita semua.

Perkenalkan nama Saya Bemanda Holland J, mahasiswa semester akhir di Universitas Esa
Unggul. Saat ini, Saya sedang merancang tugas akhir dengan judul "PENGARUH SIWON
CHOI SEBAGAI BRAND AMBASSADOR TERHADAP BRAND IMAGE SASA DI INSTAGRAM
(@SASAMELEZATKAN'. Untuk menganalisa hasil penelitian ini, Saya memerlukan respan
dari teman-teran semua dengan mengisi kuesioner ini

Kerahasiaan identitas responden akan Saya jamin secara personal. Bantuan Anda dalam
mengisi kuesioner ini sangat berarti bagi keberhasilan penelitian skripsi Saya.

Atas perhatian dan kerjasamanya, Saya ucapkan terima kasih

Salam,
Bernanda Holland J,
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L.2 Data Karakteristik Responden

Jenis Kelamin

Jenis Kelamin Total
Pria 47
Wanita 53
100
Usia
Usia Responden Total
< 17 Tahun 0
18 - 24 Tahun 44
25 - 34 Tahun 48
> 35 Tahun 8
100
Pekerjaan
Pekerjaan Responden Total
Mahasiswa/i 34
Wirausaha 2
Wiraswasta 32
Ibu Rumah Tangga 8
Lain - lain 24
100
Domisili
Domisili Responden Total
DKI Jakarta 52
Bodetabek (Bogor, Depok, Tangerang, Bekasi) 33
Bandung 2
Surabaya 2
Yogyakarta 4
Medan 4
Lainnya 3
100
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L.3 Data Hasil Analisa SPSS
Uji Validitas dan Realibilitas

Visibility (X1)
Correlations
Correlations
XI1.1 X1.2 X1.3 Total X1
X1.1 Pearson Correlation 1 483" 746" .864™
Sig. (2-tailed) 000 000 000
N 100 100 100 100
X1.2 Pearson Correlation 4837 1 A8 .809"
Sig. (2-tailed) 000 000 000
N 100 100 100 100
X1.3 Pearson Correlation 746" 487" 1 .859"*
Sig. (2-tailed) .000 .000 .000
N 100 100 100 100
Total X1 Pearson Correlation .864™ .809™ .859™ 1
Sig, (2-tailed) 000 000 000
N 100 100 100 100

**_ Correlation is significant at the 0.01 level (2-tailed).
Reliability

Scale: ALL VARIABLES
Case Processing Summary

N %
Cases  Valid 100 100.0
Excluded? 0 .0
Total 100 100.0

a. Listwise deletion based on all variables in
the procedure.

Reliability Statistics
Cronbach's
Alpha N of Items
787 3
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Credibility (X2)
Correlations
Correlations
Total
X2.1 X22 X223 X24 X2.5 X2
X2.1  Pearson 1 .593* 723" 727" 720" .878%
Correlation
Sig. (2-tailed) .000 .000 .000 .000 .000
N 100 100 100 100 100 100
X2.2  Pearson 593" 1 .695" 741 522 819"
Correlation
Sig. (2-tailed) .000 .000 .000 .000 .000
N 100 100 100 100 100 100
X2.3  Pearson 723" 695 1 736" 614" 874"
Correlation
Sig. (2-tailed) .000 .000 .000 .000 .000
N 100 100 100 100 100 100
X2.4  Pearson 277417 736 1 .664™" 898"
Correlation
Sig. (2-tailed) .000 .000 .000 .000 .000
N 100 100 100 100 100 100
X2.5  Pearson 72077 5227 6147 664" 1 .827"
Correlation
Sig. (2-tailed) .000 .000 .000 .000 .000
N 100 100 100 100 100 100
Total ~ Pearson 878 819" 874" 898" 827 1
X2 Correlation
Sig. (2-tailed) .000 .000 .000 .000 .000
N 100 100 100 100 100 100

**_ Correlation is significant at the 0.01 level (2-tailed).

Reliability
Scale: ALL VARIABLES
Case Processing Summary

N %
Cases  Valid 100 100.0
Excluded? 0 .0
Total 100 100.0

a. Listwise deletion based on all variables in
the procedure.
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Reliability Statistics
Cronbach's
Alpha N of Items
911 5
Attraction (X3)
Correlations
Correlations
Total X
X3.1 X3.2 X3.3 X3.4 3
X3.1 Pearson 1 509" 558" 587" 776"
Correlation
Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100
X3.2 Pearson 509" 17217 609" 8517
Correlation
Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100
X3.3 Pearson 558 121 1 .805™  .904™
Correlation
Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100
X3.4 Pearson 587 609" 8057 1 .870™
Correlation
Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100
Total X Pearson 776 8517 904" 870" 1
3 Correlation
Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100

**_ Correlation is significant at the 0.01 level (2-tailed).

Reliability
Scale: ALL VARIABLES
Case Processing Summary
N %
Cases  Valid 100 100.0
Excluded? 0 .0
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Total 100 100.0

a. Listwise deletion based on all variables in
the procedure.
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Reliability Statistics
Cronbach's
Alpha N of Items
.868 4
Power (X4)
Correlations
Correlations
Total X
X4.1 X4.2 X4.3 X4.4 4
X4.1 Pearson 1 .808™ 579" 629" .894™
Correlation
Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100
X4.2 Pearson .808" 1 529 6167 877
Correlation
Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100
X4.3 Pearson 5797 .529™ 1 786" 814"
Correlation
Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100
X4.4 Pearson 629" © .616°"|. .786™ 1 .859™
Correlation
Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100
Total X Pearson 894" 877" 814" 859 1
4 Correlation
Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100

*#*_ Correlation is significant at the 0.01 level (2-tailed).
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Reliability
Scale: ALL VARIABLES
Case Processing Summary
N %

Cases  Valid 100 100.0

Excluded? 0 .0

Total 100 100.0
a. Listwise deletion based on all variables in
the procedure.

Reliability Statistics
Cronbach's
Alpha N of Items
.880 4

Brand Image (Y)

Correlations

1 ¥2 ¥3 Y4 Y5 Y8 ¥7 Y8 Y9 Y10 w1 Total
Y1 Pearson Carrelation 1 743" 688" 510" 668" 663" 530" 671" 725" 6727 670" 836
Sig, (2-tailed) <,001 <001 <001 <p01 <001 <001 <001 <001 <001 =001 <001
N 100 100 100 100 100 100 100 100 100 100 100 100
Y2 Pearson Correlation el 1 gt | sl | e 676 635" 545" 619" 6227 604" 798"
Sig. (2-tailad) <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001
N 100 100 100 100 100 100 100 100 100 100 100 100
Y3 Pearson Carrelation 688" 721" 1 702" 562" 684" 538" 5427 661" 6327 598" 810"
Sig, (2-tailed) <,001 <001 <ot <00t <001 <001 <001 <001 <001 <001 <001
N 100 100 100 100 100 100 100 100 100 100 100 100
Y4 Pearson Correlation . 1] a2 6337 5817 562" 676" 6327 619" 798"
Sig. (2-tailad) <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001
N 100 100 100 100 100 100 100 100 100 100 100 100
Y5 Pearson Carrelation 669" 617" 592" 725" ] 642" 751" 687" 736" 7327 763" 865
Sig, (2-tailed) <001 <001 <001 <001 <001 <001 <001 <001 <001 =001 <001
N 100 100 100 100 100 100 100 100 100 100 100 100
Y8 Pearson Corelation 663 676 684" 6337 8427 1 S8 613" 588" 598" 612" 790"
Sig. (2-tailed) <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001
N 100 100 100 100 100 100 100 100 100 100 100 100
Y7 Pearsan Garrelation 630" | 635 3 S8 | 751" 576 1 831" v 690" 738" 860"
Sig. (2-tailed) <,001 <,001 <001 <001 =<0t <001 <001 <001 <001 <001 <001
N 10 1m0 100 100 100 100 100 100 100 100 100 100
e Pearson Carrelation 571" 545" 542" 5627 ge7" 513" 831" 1 776" 8477 725" 834"
Sig, (2-talled) <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001
N 100 100 100 100 100 100 100 100 100 100 100 100
Y8 Pearson Carrelation 5 e E61" | avn | wid8 588" 747" 778" 1 7457 689" 867
Sig. (2-tailed) <001 | =001 <001 <001 <p0f <001 <001 <001 =001 =001 <001
N 100 100 100 100 100 100 100 100 100 100 100 100
¥10  Pearson Corelation 6727 6227 6327 637" 7327 598" 690” 647" 748" 1 838 852"
Sig, (2-tailad) <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001
N 100 100 100 100 100 100 100 100 100 100 100 100
Y11 Pearson Garslation 670" G4 508" 618" 763" 512" 738”7 725" 689"~ 936" 4 862"
Sig. (2-tailed) <001 <001 <001 <001 <01 <001 <001 <001 <001 <001 <001
N 100 100 100 100 100 100 100 100 100 100 100 100
Total  Pearson Gorrelation 83 79 mo | 98 | ges 7e0” 860 834" 867 852" 862" 1
Sig. (2-tailed) <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001
N 100 100 100 100 100 100 100 100 100 100 100 100

**. Correlation is significant atthe 0.01 level {2-tailed).
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Reliability
Scale: ALL VARIABLES
Case Processing Summary
N %
Cases  Valid 100 100.0
Excluded? 0 .0
Total 100 100.0

a. Listwise deletion based on all variables in
the procedure.

Reliability Statistics
Cronbach's
Alpha N of Items

.955 11

L.4 Data Hasil Analisa SPSS
Uji Asumsi Klasik

1. Uji Normalitas

Histogram
Dependent Variable: Y

Mean = 1 41E-16
Std. Dev. = 0.995
N=100

20

Frequency

-4 -2 0 2

Regression Standardized Residual

61

Universitas Esa Unggul



Universitas Esa Unggul

Normal P-P Plot of Regression Standardized Residual

Dependent Variable: Y

£.
g
(8]
&
Observed Cum Prob
One-Sample Kolmogorov-Smirnov Test
Unstandardiz
ed Residual

N 100

Normal Parameters®®  Mean .0000000

Std. Deviation 5.52768594

Most Extreme Absolute .096

Differences Positive .069

Negative -.096

Test Statistic .096

Asymp. Sig. (2-tailed)° .024

Monte Carlo Sig. (2- Sig. .023

tailed) 99% Confidence Lower 019

Interval Bound
Upper .026
Bound

a. Test distribution is Normal.

b. Calculated from data.

c. Lilliefors Significance Correction.

d. Lilliefors' method based on 10000 Monte Carlo samples with starting seed
2000000.
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2. Uji Heteroskedastisitas

Scatterplot
Dependent Variable: Y
L L 2
LY e
g ° % o 3.
- o 0o ©
é o ° 3: ° ° 3.0. °
o ® ° & o. 3 o.o H °
.ﬂ 0 ° :.. :. 0® @ °
g 4 ° ® .§= .’ =',
2 ° ° °® °
2
a ® °
)
© = 2
o
-4

-4 -2 0

Regression Standardized Predicted Value

3. Uji Multikolinieritas

Collinearity Statistics

Model Tolerance VIF

1 (Constant)
Total X1 447 2.235
Total X2 242 4.134
Total X3 .199 5.019
Total X4 264 3.793

Analisis Regresi Linier Berganda

Regression
Variables Entered/Removed?
Variables Variables

Model Entered Removed Method

1 Total X4, . Enter
Total X1,
Total X2,
Total X3P

a. Dependent Variable: X

b. All requested variables entered.
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Model Summary
Adjusted R Std. Error of
Model R R Square Square the Estimate
1 .6822 465 443 5.410

a. Predictors: (Constant), Total X4, Total X1, Total X2,
Total X3

ANOVA?
Sum of Mean
Model Squares df Square F Sig.
1 Regression 2416.747 4 604.187  20.645 .000°
Residual 2780.253 95 29.266
Total 5197.000 99
a. Dependent Variable: X
b. Predictors: (Constant), Total X4, Total X1, Total X2, Total X3
Coefficients®
Standardi
zed
Unstandardized  Coefficien Collinearity
Coefficients ts Statistics
Std. Toleran

Model B Error Beta t Sig. ce VIF
1 (Consta 14.852 3.722 3.991  .000

nt)

Total X 1.465 402 409  3.644  .000 447 2.235

1

Total X -.332 313 -.162 -1.059 292 242 4.134

2

Total X .687 420 275 1.634  .106 199 5.019

3

Total X 578 340 248 1.700  .092 264 3.793

4

a. Dependent Variable: X
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Coefficients?®
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
| (Constant) 17.320 3.570 4.852 .000
Total X 452 .054 .646 8.389 .000

a. Dependent Variable: X
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