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Lampiran 1

KUESIONER

Saya mahasiswa Fakultas Ekonomi dari Universitas Esa Unggul sedang
melakukan penelitian skripsi dengan judul * Analisis Sikap dan Perilaku
Konsumen Terhadap Handphone Blackberry “. Oleh karena itu saya
mengharapkan Bapak/Ibu/Saudara/l bersedia untuk mengisi kuesioner ini sebagai

bahan pembuatan skripsi saya. Terima Kasih.

1. Jenis Kelamin Anda?

a. Laki-laki b. Perempuan
2. Berapa Usia Anda saat ini?

a. 17-22 tahun C. 29-34 tahun

b. 23-28 tahun d. > 35 tahun
3. Berapa Pendapatan Anda dalam 1 bulan?

a. Rp 2.000.000,-Rp 3.000.000,- c. Rp 4.000.001-Rp5.000.000,-
b. Rp 3.000.001-Rp 4.000.000,- d. Rp>Rp 5.000.000,-

4, Apakah Pekerjaan Anda saat ini?
a. Pelajar/mahasiswa C. Karyawan

b. Wiraswasta d. Lain-lain...........c.coc...... (sebutkan)



A. Kuesioner Sikap dan Perilaku

SP = Sangat Penting

P = Penting

CP = Cukup Penting

TP = Tidak Penting

STP = Sangat Tidak Penting

Berilah tanda silang (x) pada tabel-tabel di bawah ini :
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Z
o

Pertanyaan

Belief

SP

CP

TP

STP

PRODUK

Hardware Blackberry bagus

Blackberry merupakan merek terkenal

Blackberry memiliki banyak feature

Layanan Push-Email Blackberry

Bentuk Keypad Qwerty yang elegan

HARGA

Harganya Terjangkau

Harganya sesuai kualitas

o Nlo| m| g~ w N R >

Terdapat alternative pembayaran
melalui kartu debit/kredit

DISTRIBUSI

© 0

Ketersediaan Produk yang
berkesinambungan

Terletak di lokasi strategis dan mudah
didapat

11

Cakupan pemasarannya luas

PROMOSI

12

Menggunakan Iklan media elektronik,
media cetak, dan dunia maya.

13

Terdapat promosi bundling yang
bekerjasama dengan operator celuler

14

Terdapat Garansi yang beragam

15

Memberikan Edukasi kepada pelanggan




B. Kuesioner Sikap dan Perilaku

SP = Sangat Penting

P = Penting

CP = Cukup Penting

TP = Tidak Penting

STP = Sangat Tidak Penting

Berilah tanda silang (x) pada tabel-tabel di bawah ini :
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Z
o

Pertanyaan

Belief

SP

CP

TP

STP

PRODUK

Hardware Blackberry bagus

Blackberry merupakan merek terkenal

Blackberry memiliki banyak feature

Layanan Push-Email Blackberry

Bentuk Keypad Qwerty yang elegan

HARGA

Harganya Terjangkau

Harganya sesuai kualitas

o Nlo| ml g & w R >

Terdapat alternative pembayaran
melalui kartu debit/kredit

C DISTRIBUSI

9 Ketersediaan Produk yang
berkesinambungan

10 Terletak di lokasi strategis dan mudah
didapat

11 Cakupan pemasarannya luas

D PROMOSI

12 Menggunakan Iklan media elektronik,
media cetak, dan dunia maya.

13 Terdapat promosi bundling yang
bekerjasama dengan operator celuler

14 Terdapat Garansi yang beragam

15 Memberikan Edukasi kepada pelanggan




C. Kuesioner Norma Subyektif

1. Normative Belief

Berilah tanda silang (x) pada tabel-tabel di bawah ini :

Normative Belief

NO Pertanyaan SP P | CP| TP | STP
1. Iklan mempengaruhi anda untuk

membeli Blackberry
2. Teman mempengaruhi anda untuk

membeli Blackberry
3. Tenaga penjual mempengaruhi

anda untuk membeli Blackberry

2. Motivation to Comply
Normative Belief
NO Pertanyaan SP P | CP| TP | STP

1. Iklan mempengaruhi anda untuk

membeli Blackberry
2. Teman mempengaruhi anda untuk

membeli Blackberry
3. Tenaga penjual mempengaruhi

anda untuk membeli Blackberry

D.  Kuesioner Bobot
Dalam memutuskan pembelian handphone Blackberry maka keputusan
tersebut berdasarkan pendapat saya
1. Sikap saya terhadap produk S v %
2. Keluarga,teman, dan penjual T v %
+

TOTAL

100 %
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Lampiran 2

Tabel Tabulasi Keyakinan (Belief)

57
44
56
50
64
47

51

49

54
75
53
59
40
55
60
48

64
55
57
44
53
59
63

53
48

48

41

46

50
36

pl0 pll pl2 pl3 pl4 pl5 Total

p9

p8

p7

p6

p5

p4

p3

p2

pl

10
11
12
13
14
15
16
17
18
19
20
21

22
23

24
25
26
27
28
29
30
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Tabel Tabulasi Evaluasi (Evaluation)

57
44
56
50
53
39
45

48

46

71

53
59
40

55
60
48

60
55
57
44
53
59
63
53
48

48

37
42

46

36

pl0 pll pl2 pl3 pld pl5 Total

p9

p8

p7

p6

p5

p4

p3

pl p2

10
11
12
13
14
15
16

17
18
19
20
21

22
23
24
25
26

27

28
29
30
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Lampiran 3
Tabel Validitas Belief
VAR00001 | VAR0O0002 | VAR00003 | VAR00004 | VAR00005 | VAR00006 | VARO00O7 | VAR00008 | VAR00009 | VAR00010 | VAR00011 | VAR0O0012 | VAR00013 | VAR00014 | VAR00015 TOT
VARO00001 Pearson 1 .645 452 405 571 -,190 121 ,146 ,181 ,267 ,218 .567 527 -,144 -,319 .661
Correlation
Sig. (2- ,000 ,012 ,027 ,001 ,314 ,525 ,440 ,337 ,154 247 ,001 ,003 ,446 ,086 ,000
tailed)
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
VAR00002 Pearson .645 1 .688 .692 442 -,108 ,306 ,261 377 ,243 ,239 ,360 .397 -,032 -,292 .736
Correlation
Sig. (2- ,000 ,000 ,000 ,014 572 ,100 ,163 ,040 ,195 ,202 ,051 ,030 ,868 ,118 ,000
tailed)
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
VAR00003 Pearson .452 .688 1 .689 441 ,000 463 ,243 ,226 491 ,133 ,258 ,259 ,058 -,218 711
Correlation
Sig. (2- ,012 ,000 ,000 ,015 1,000 ,010 ,195 ,231 ,006 ,485 ,169 ,166 ,762 ,247 ,000
tailed)
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
VARO00004  Pearson .405 .692 .689 1 .449 -,230 .363 ,206 .363 .409 ,128 ,115 ,236 -,198 -,308 .598
Correlation
Sig. (2- ,027 ,000 ,000 ,013 221 ,049 ,275 ,049 ,025 ,501 ,546 ,209 ,294 ,097 ,000
tailed)
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
VARO00005  Pearson 571 442 441 449 1 ,090 .406 ,222 .388 ,203 ,144 ,348 ,226 -,026 -,114 .686
Correlation
Sig. (2- ,001 ,014 ,015 ,013 ,638 ,026 ,239 ,034 ,283 447 ,060 ,230 ,890 ,547 ,000
tailed)
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
VARO00006  Pearson -,190 -,108 ,000 -,230 ,090 1 ,128 -,066 ,246 -,191 ,000 -,243 ,069 .552 .392 ,145
Correlation
Sig. (2- ,314 572 1,000 ,221 ,638 ,500 731 ,190 ,311 1,000 ,196 ,716 ,002 ,032 ,446
tailed)
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
VAR00007  Pearson ,121 306 463 .363 .406 ,128 1 ,330 .367 ,202 ,028 ,045 -,010 134 ,184 .548
Correlation
Sig. (2- ,525 ,100 ,010 ,049 ,026 ,500 ,075 ,046 ,284 ,885 ,814 ,959 ,481 ,330 ,002
tailed)
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
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VAR00008 Pearson ,146 ,261 ,243 ,206 ,222 -,066 ,330 1 .527 ,230 722 -,151 -,235 ,137 ,000 .516

Correlation

Sig. (2- ,440 ,163 ,195 ,275 ,239 731 ,075 ,003 ,221 ,000 426 212 AT71 1,000 ,004

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
VAR00009 Pearson ,181 377 ,226 .363 .388 ,246 .367 .527 1 ,148 460 -,174 ,096 ,160 ,000 .603

Correlation

Sig. (2- ,337 040 ,231 ,049 ,034 ,190 ,046 ,003 ,435 ,010 ,359 ,612 ,398 1,000 ,000

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
VAR00010 Pearson ,267 ,243 491 409 ,203 -,191 ,202 ,230 ,148 1 ,190 ,241 ,178 -,210 -,122 472

Correlation

Sig. (2- ,154 ,195 ,006 ,025 ,283 ,311 ,284 ,221 ,435 ,315 ,199 ,346 ,266 ,520 ,009

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
VAR00011 Pearson ,218 ,239 ,133 ,128 ,144 ,000 ,028 722 .460 ,190 1 -,058 -,032 171 -,086 .482

Correlation

Sig. (2- ,247 ,202 ,485 ,501 447 1,000 ,885 ,000 ,010 ,315 , 760 ,866 ,366 ,650 ,007

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
VAR00012 Pearson .567 ,360 ,258 ,115 ,348 -,243 ,045 -,151 -, 174 ,241 -,058 1 .459 -,227 -,232 .366

Correlation

Sig. (2- ,001 ,051 ,169 ,546 ,060 ,196 ,814 426 ,359 ,199 ,760 ,011 ,229 ,216 ,047

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
VAR00013 Pearson .527 .397 ,259 ,236 ,226 ,069 -,010 -,235 ,096 ,178 -,032 459 1 -,035 ,033 438

Correlation

Sig. (2- ,003 ,030 ,166 ,209 ,230 ,716 ,959 ,212 ,612 ,346 ,866 ,011 ,854 ,862 ,015

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
VAR00014 Pearson -,144 -,032 ,058 -,198 -,026 .552 ,134 ,137 ,160 -,210 171 -,227 -,035 1 479 ,206

Correlation

Sig. (2- ,446 ,868 762 294 ,890 ,002 ,481 471 ,398 ,266 ,366 ,229 ,854 ,007 ,276

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
VAR00015 Pearson -,319 -,292 -,218 -,308 -,114 .392 ,184 ,000 ,000 -,122 -,086 -,232 ,033 479 1 -,016

Correlation

Sig. (2- ,086 ,118 247 ,097 ,547 ,032 ,330 1,000 1,000 ,520 ,650 ,216 ,862 ,007 ,932

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
TOT Pearson .661 .736 711 .598 .686 ,145 .548 516 .603 AT2 .482 .366 .438 ,206 -,016 1

Correlation

Sig. (2- ,000 ,000 ,000 ,000 ,000 ,446 ,002 ,004 ,000 ,009 ,007 ,047 ,015 ,276 ,932

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
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Tabel validitas Evaluation

VAROO
VAR00001 | VAR00002 | VAR00003 | VARO00004 | VARO0005 | VAR00006 | VARO00007 | VARO0008 | VARO00009 | VAR00010 | VARO0011 | VARO0012 | VAR00013 | VAR00014 015 TOT

VAR00001  Pearson 1 .594 ,353 ,328 429 -,229 -,018 ,038 ,276 ,233 ,200 .500 441 114 ,014 .660

Correlation

Sig. (2- ,001 ,055 ,077 ,018 ,223 ,925 ,840 ,140 ,216 ,289 ,005 ,015 ,547 ,943 ,000

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
VAR00002  Pearson 594 1 716 .730 ,241 -,132 ,113 ,241 .506 ,288 ,308 ,275 274 ,312 ,012 707

Correlation

Sig. (2- ,001 ,000 ,000 ,200 ,487 ,651 ,199 ,004 ,122 ,098 141 ,144 ,093 ,950 ,000

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
VARO0003 Pearson ,353 .716 1 .739 ,162 -,050 ,187 ,196 ,237 .482 ,201 ,142 ,102 ,156 -,138 .601

Correlation

Sig. (2- ,055 ,000 ,000 ,393 ,792 ,323 ,300 ,207 ,007 ,287 ,453 ,592 412 467 ,000

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
VARO00004 Pearson ,328 .730 .739 1 ,227 -,215 ,148 ,153 .363 421 ,181 ,054 ,131 ,060 -,200 .544

Correlation

Sig. (2- ,077 ,000 ,000 ,228 ,255 ,436 421 ,049 ,021 ,340 776 ,490 ,754 ,290 ,002

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
VAR00005 Pearson 429 241 ,162 227 1 ,061 412 ,268 ,350 ,092 ,064 ,146 ,161 -,057 ,249 .547

Correlation

Sig. (2- ,018 ,200 ,393 ,228 , 750 ,024 ,152 ,058 ,630 , 736 ,440 ,396 , 764 ,184 ,002

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
VAR00006 Pearson -,229 -,132 -,050 -,215 ,061 1 ,235 ,156 ,115 -,202 ,202 -,042 214 -,254 ,157 ,152

Correlation

Sig. (2- ,223 ,487 , 792 ,255 , 750 ,211 ,410 ,546 ,284 ,283 ,828 ,257 ,176 ,408 422

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
VARO0007 Pearson -,018 ,113 ,187 ,148 412 ,235 1 .387 ,194 ,081 -,027 -,073 -,008 -,139 ,218 .386

Correlation

Sig. (2- ,925 ,651 ,323 ,436 ,024 211 ,034 ,304 ,671 ,888 ,702 ,968 ,463 ,248 ,035

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
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VAR00008 Pearson ,038 ,241 ,196 ,153 ,268 ,156 .387 1 .361 ,131 .645 -,158 -,163 ,095 ,051 .378

Correlation

Sig. (2- ,840 ,199 ,300 421 ,152 ,410 ,034 ,050 ,489 ,000 ,404 ,388 ,618 , 791 ,040

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
VARO00009 Pearson ,276 .506 ,237 .363 ,350 ,115 ,194 .361 1 ,126 434 -,071 121 ,098 ,201 .620

Correlation

Sig. (2- ,140 ,004 ,207 ,049 ,058 ,546 ,304 ,050 ,506 ,016 ,708 ,523 ,605 ,287 ,000

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
VAR00010 Pearson ,233 ,288 482 421 ,092 -,202 ,081 ,131 ,126 1 177 ,209 ,155 -,141 -,119 AT72

Correlation

Sig. (2- ,216 122 ,007 ,021 ,630 ,284 671 ,489 ,506 ,350 ,267 414 ,456 ,5632 ,009

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
VARO00011 Pearson ,200 ,308 ,201 ,181 ,064 ,202 -,027 .645 434 177 1 ,061 ,065 ,063 -,026 471

Correlation

Sig. (2- ,289 ,098 ,287 ,340 ,736 ,283 ,888 ,000 ,016 ,350 747 ,733 , 743 ,893 ,009

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
VARO00012 Pearson .500 ,275 ,142 ,054 ,146 -,042 -,073 -,158 -,071 ,209 ,061 1 511 -,091 ,078 .363

Correlation

Sig. (2- ,005 ,141 ,453 ,776 ,440 ,828 , 702 ,404 , 708 ,267 747 ,004 ,631 ,682 ,049

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
VAR00013 Pearson 441 274 ,102 ,131 ,161 ,214 -,008 -,163 ,121 ,155 ,065 511 1 -,151 ,132 430

Correlation

Sig. (2- ,015 ,144 ,592 ,490 ,396 ,257 ,968 ,388 ,523 414 ,733 ,004 426 ,486 ,018

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
VAR00014 Pearson ,114 ,312 ,156 ,060 -,057 -,254 -,139 ,095 ,098 -,141 ,063 -,091 -,151 1 -,012 ,046

Correlation

Sig. (2- ,547 ,093 412 ,754 , 764 ,176 ,463 ,618 ,605 ,456 ,743 ,631 ,426 ,951 807

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
VAR00015 Pearson ,014 ,012 -,138 -,200 ,249 ,157 ,218 ,051 ,201 -,119 -,026 ,078 ,132 -,012 1 ,071

Correlation

Sig. (2- ,943 ,950 467 ,290 ,184 ,408 ,248 ,791 ,287 ,532 ,893 ,682 ,486 ,951 ,708

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
TOT Pearson .660 .707 .601 .544 547 ,152 .386 .378 .620 472 471 .363 430 ,046 ,071 1

Correlation

Sig. (2- ,000 ,000 ,000 ,002 ,002 422 ,035 ,040 ,000 ,009 ,009 ,049 ,018 ,807 ,708

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30




Lampiran 4
Tabel Sikap Konsumen Blackberry

RESPONDEN SIKAP 26 9,18
27 4,47
! >.00 28 4,47
2 >.00 29 1,92
3 >.00 30 3,50
4 0,00 31 3,13
> 0,04 32 5,50
6 16,00 33 5,00
’ L73 34 5,41
8 817 35 1,91
5 229 36 2,49
10 718 37 6,23
11 3.7 38 7,77
12 Ll 39 -2,09
13 Le7 40 9,79
14 L 41 2,03
15 8,00 42 5,00
16 1039 43 11,21
17 217 44 9,58
18 1191 45 3,33
19 . 46 3,04
20 1>.27 47 3,57
21 14,20 48 4,24
22 301 49 6,77
23 4,00 50 5,51

24 7,00

25 3,05

73



51 4,64
52 6,36
53 5,15
54 1,17
55 1,00
56 3,13
57 5,20
58 11,89
59 1,48
60 6,33
61 4,02
62 2,22
63 7,50
64 8,24
65 8,63
66 15,60
67 3,50
68 2,65
69 -0,43
70 3,33
71 10,52
72 4,74
73 4,24
74 2,49
75 8,93

76 3,24
77 5,88
78 6,33
79 1,92
80 5,17
81 5,00
82 5,00
83 5,00
84 5,41
85 2,12
86 0,79
87 5,50
88 8,94
89 -0,04
90 -9,03
91 2,67
92 5,44
93 11,21
94 10,02
95 3,33
96 3,04
97 4,19
98 4,41
99 9,06
100 5,65

3,38

74
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Lampiran 5
Norma Subjektif Handphone Blackberry
RESPONDEN NORMA SUBJEKTIF MOTIVASI

IKLAN || TEMAN | PENJUAL | AVERAGE [ IKLAN || TEMAN | PENJUAL | AVERAGE
1 1 1 -2 1,33 0 -2 2 -1,33
2 2 1 1 3,33 1 1 -1 1,67
3 1 1 -2 1,33 0 -2 2 -1,33
4 0 0 0 0,00 0 0 0 0,00
5 1 1 2,33 1 1 1 2,33
6 -1 1 0 0,00 1 0 0 1,00
7 -1 -2 -2 -3,67 0 1 2 1,67
8 2 2 2 4,67 2 2 2 4,67
9 0 0 0 0,00 0 0 1 0,33
10 1 0 0 1,00 0 1 -1 0,67
11 0 0 1 0,33 0 0 0 0,00
12 0 0 0 0,00 0 0 0,00
13 -1 -1 -2 -2,67 -1 -2 -1 -3,33
14 0 -1 0 -1,00 -1 -2 -1 -3,33
15 -2 -2 -1 -4,33 -1 -1 0 -2,00
16 -2 -1 -1 -3,33 -1 -1 -1 -2,33
17 -2 1 1 -0,67 1 1 2,33
18 -1 -1 -1,67 -1 1 0 0,00
19 -2 -1 0 -3,00 0 -1 -1 -1,33
20 -1 0 -1 -1,33 0 0 0,00
21 0 0 -1 -0,33 0 1 0 1,00
22 0 1 1 1,33 1 1 -1 1,67
23 1 0 1 1,33 0 1 0 1,00
24 1 0 1 1,33 0 1 0 1,00
25 2 0 0 2,00 0 0 0 0,00
26 2 -1 1 1,33 1 -1 2 0,67
27 0 0 1 0,33 0 1 0 1,00
28 0 0 0,00 0 0 0 0,00
29 -1 1 1,33 2 1 2 3,67
30 -1 -1 0 -2,00 -1 0 -1 -1,33
31 0 0 1,00 0 0 0 0,00
32 -1 0 -1,00 1 2,33
33 2 2 4,67 2 2 2 4,67
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34 2 0 2 2,67 1 0 -1 0,67
35 -1 1 2 0,67 2 -1 1 1,33
36 -1 2 0 1,00 1 1 2,33
37 0 0 0 0,00 0 0 0 0,00
38 0 0 1 0,33 0 0 0,00
39 0 0 0 0,00 2 -1 1 1,33
40 2 2 2 4,67 0 -1 0 -1,00
41 1 1 0 2,00 2 0 1 2,33
42 1 1 1 2,33 0 -1 0 -1,00
43 2 0 -2 1,33 0 1 2 1,67
44 2 -1 0 1,00 2 0 2 2,67
45 -2 1 1 -0,67 1 1 1 2,33
46 -1 -1 1 -1,67 -1 1 1 0,33
47 0 1 2,33 2 1 1 3,33
48 2 0 2,00 2 1 3,33
49 -1 -1 -0,33 2 -1 0 1,00
50 1 -1 -1 -0,33 -1 -1 -1 -2,33
51 0 -1 -2 -1,67 0 -1 0 -1,00
52 0 1 -1 0,67 2 1 0 3,00
53 0 0 0 0,00 0 0 0 0,00
54 0 0 0 0,00 2 2 2 4,67
55 -2 2 0 0,00 1 0 1 1,33
56 0 1 0 1,00 0 0 0 0,00
57 -1 -1 2 -1,33 0 0 2 0,67
58 2 2 2 4,67 2 2 2 4,67
59 1 1 0 2,00 1 0 -1 0,67
60 1 1 1 2,33 1 1 1 2,33
61 1 1 1 2,33 2 0 0 2,00
62 0 0 0 0,00 -1 -1 0 -2,00
63 0 0 0 0,00 0 0 0 0,00
64 0 0 -1 -0,33 0 -1 2 -0,33
65 -1 -1 2 -1,33 1 1 1 2,33
66 0 0 1 0,33 1 1 1 2,33
67 -1 1 1 0,33 1 1 1 2,33
68 0 0 0,00 0 0 0 0,00
69 0 0 0,00 0 0 0 0,00
70 -2 1 1 -0,67 1 1 1 2,33
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71 -1 -1 1 -1,67 -1 0 0 -1,00
72 0 1 2,33 2 1 1 3,33
73 2 0 2,00 1 2 1 3,33
74 0 1 0,33 0 0 0 0,00
75 0 1 1,33 0 1 0 1,00
76 2 -1 1 1,33 1 -1 2 0,67
77 0 1 0,33 0 1 0 1,00
78 0 0 2,00 0 0 0 0,00
79 -1 2 1 1,33 2 1 2 3,67
80 -1 -1 0 -2,00 -1 0 -1 -1,33
81 0 1 0 1,00 0 0 0 0,00
82 -1 0 0 -1,00 1 1 2 2,67
83 2 2 2 4,67 2 2 2 4,67
84 0 2 2,67 1 0 2 1,67
85 -1 1 2 0,67 2 -1 2 1,67
86 -1 2 0 1,00 1 1 1 2,33
87 0 0 0 0,00 0 0 0,00
88 0 0 1 0,33 0 0 0,00
89 0 0 0 0,00 2 -1 1 1,33
90 2 2 2 4,67 0 -1 0 -1,00
91 1 1 0 2,00 1 0 1 1,33
92 1 1 1 2,33 0 -1 0 -1,00
93 2 0 -2 1,33 1 1 2 2,67
94 2 -1 0 1,00 2 0 2 2,67
95 -2 1 1 -0,67 1 2 1 3,33
96 -1 -1 1 -1,67 -1 1 1 0,33
97 0 1 2,33 2 1 1 3,33
98 0 1,00 2 1 3,33
99 -1 -1 -0,33 2 -1 0 1,00
100 1 -1 -1 -0,33 -1 -1 -1 -2,33

0,13 0,34 0,33 0,58 0,56 0,23 0,56 0,98




Bobot Sikap dan Norma Subyektif Handphone Blackberry

26 30 70
27 50 50
28 60 40
29 75 25
30 40 60
31 20 80
32 80 20
33 90 10
34 50 50
35 80 20
36 10 90
37 50 50
38 70 30
39 40 60
40 85 15
41 75 25
42 60 40
43 70 30
44 80 20
45 100 0
46 50 50
47 90 10
48 80 20
49 75 25
50 90 10

Lampiran 6
RESPONDEN BOBOT
w1 w2
1 50 50
2 30 70
3 50 50
4 50 50
5 50 50
6 70 30
7 30 70
8 50 50
9 60 40
10 65 35
11 50 50
12 70 30
13 80 20
14 50 50
15 70 30
16 80 20
17 30 70
18 80 20
19 20 80
20 75 25
21 50 50
22 60 40
23 50 50
24 40 60
25 30 70
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Bobot Sikap dan Norma Subyektif Handphone Blackberry

51 70 30
52 85 15
53 75 25
54 60 40
55 60 40
56 45 55
57 80 20
58 47 53
59 40 60
60 70 30
61 73 30
62 50 50
63 90 10
64 80 20
65 70 30
66 50 50
67 50 50
68 75 25
69 20 80
70 70 30
71 75 25
72 50 50
73 80 20
74 100 0
75 80 20

76 20 80
77 50 50
78 40 60
79 75 25
80 40 60
81 20 80
82 80 20
83 90 10
84 50 50
85 0 100
86 10 90
87 70 30
88 70 30
89 40 60
90 85 15
91 50 50
92 60 40
93 70 30
94 80 20
95 100 0
96 50 50
97 90 10
98 80 20
99 75 25
100 90 10
61 39

0,61 0,39
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Perilaku Konsumen Handphone Blackberry

29 1.94
30 2.00
31 0.63
32 4.20
33 5.70
34 2.71
35 1.33
36 1.15
37 3.12
38 5.44
39 -0.84
40 8.02
41 2.02
42 2.60
43 6.65
44 8.47
45 3.33
46 2.02
47 3.52
48 3.79
49 4.33
50 5.06
51 3.55

Lampiran 7

R PERILAKU

1 -0.50
2 2.90
3 -0.50
4 0.00
5 1.52
6 10.90
7 -3.68
8 10.08
9 2.58
10 4.67
11 1.87
12 0.99
13 2.33
14 4.13
15 6.80
16 9.11
17 2.75
18 9.53
19 0.40
20 11.45
21 7.10
22 1.80
23 2.00
24 2.80
25 0.92
26 6.25
27 2.23
28 2.68
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Perilaku Konsumen Handphone Blackberry

52 5.55
53 3.86
54 0.70
55 -0.20
56 1.41
57 4.96
58 11.95
59 1.19
60 5.33
61 3.53
62 1.11
63 6.75
64 6.19
65 6.04
66 8.30
67 2.25
68 1.99
69 -0.09
70 2.33
71 8.14
72 3.87
73 3.79
74 2.49
75 7.34
76 4.65

77 2.94
78 2.53
79 1.94
80 2.67
81 1.00
82 3.80
83 5.70
84 5.71
85 1.00
86 0.98
87 3.85
88 6.26
89 -0.02
90 -11.02
91 1.83
92 2.86
93 7.25
94 8.82
95 3.33
96 2.02
97 4.07
98 3.73
99 6.05
100 5.18

2.18
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