Daftar Pustaka

Clancy, Kevin. J and Robert S. Shulman, Marketing Myths That are Killing
Business : McGraw-Hill Book Co dan Penerbit Andi, Yogyakarta, 1996.
Cutlip, Scott M, Effective Public Relations edisi Kesembilan: PT Dian Rakyat,

Jakarta, 2009.

Durianto, Darmadi, Sugiarto, Anton Wachidin Widjaja dan Hendrawan
Supratikno, Invasi Pasar dengan Iklan yang Efektif : PT. Gramedia Pustaka
Utama, Jakarta, 2003

Khasali, Rhenald, Manajemen Periklanan Konsep dan Aplikasinya di Indonesia :
PT. Pustaka Utama Grafiti, Jakarta, 1992

Khasali, Rhenald, Segmentasi, Targeting, dan Positioning : PT. Gramedia Pustaka
Utama, Jakarta, 1998.

Kusumastuti, Frida, Dasar — Dasar Humas : PT. Ghalia Indonesia, 2002.

Moleong, Lexy, Metodologi Penelitian Kualitatif : PT. Remaja Rosdakarya,
Bandung, 2006.

Newsom, Doug, Alan Scott, Judy Vanslyke Turk, This is PR — The Realities of
Public Relations : Wadsworth Publishing Co, California, 2009

Rangkuti, Freddy, Flexible Marketing : PT. Gramedia Pustaka Utama, Jakarta,
2004.

Ruslan, Rosady, Manajemen Public Relations dan Media Komunikasi : PT Raja
Grafindo Persada, Jakarta, 2005.

Shimp, A. Terrence, Advertising Promotion and Supplemental Aspect of
Integrated Marketing Communications : Harcourt Collage Publisher, South
Carolina, 2003

Sissors, Jack Zanville dan Roger B. Baron, Advertising Media Planning :
McGraw-Hill, 2002

Surmanek, Jim, Media planning — a practical guide : McGraw-Hill Professional,
United States, 1996.

68



Wardhani, Diah, Media Relations Sarana Membangun Reputasi Organisasi :
Graha llmu dan Universitas Mercu Buana, Yogyakarta, 2008.

Yin, Robert K, Studi Kasus Desain dan Metode : PT Raja Grafindo Prasada,
Jakarta, 2005.

69



