DAFTAR ISI

HALAMAN JUDUL ...ttt [
HALAMAN PERSETUJUAN SIDANG .......ouuiiiii e ii
HALAMAN PENGESAHAN SIDANG ......oooiiiiiiieii e iii
LEMBAR PERNYATAAN. ....coitiiitiie ettt stee e e sneeeanee e iv
KATA PENGANTAR ... e e e e eeeeeaenes \Y
ABSTRAK ...ttt Vii
RIWAYAT HIDUP PENULIS ..ot viii
[ e 7 o 1] PRSP X
DAFTAR GAMBAR ...ttt Xvi
BAB | PENDAHULUAN ...t 1
1.1 Latar Belakang.........ccuueveiiiiiiiiiiie e 1
1.2 Penegasan Makna Judul .............ccccooiiiiiiiiiiiieeee e 5
1.3 Batasan Masalah .............ooooiiiiiiiiiee e 6
1.4 Rumusan Masalah...........cccccoiiiiiiiii e 7
1.5 ASUMSE DASA....cciiiiiiiiiiiiii ettt 7



I G T U] T T o OO 8

1.7 MANTAAL ... 9
1.7.1 Manfaat Bagi INSttUSI...........cceeeiiiiiiiiiiieeiieeee e 9
1.7.2 Manfaat Bagi Perusahaan ............cccccccceiniiiiiiniceennien, 9
1.7.3 Manfaat Bagi Masyarakat .........cccccccccuiiiiiiiiiiiiiiiniinee, 9

1.8 Metode PeranCangan ............oocuuuiieeieeeiiiiiiiiiieeee e 9
1.8.1 Metode Pengumpulan Data...........cccceeeeeiiiiiiiiiiiiieeennns 10

1.8.1.1 Data Lapangan ..........cceeeveeeeeuiinnaaneeeeeeeeeeeeeeeinnnns 10
1.8.1.2 Data Kajian Literatur..............ooeeeeieiiiiiiiciiinnnns 12

1.8.1.3 Data Kajian Karya Komunikasi Visual Acuan .... 13

1.8.2 Metode Analisa Data.............cccoviveeiiiiiiieiiiecc e 14

1.8.2.1 Metode Analisa Kualitatif...............cccvvveenieennnnns 14

1.8.2.2 Analisa SWOT .......ouiiiiiiiiiiiiieeeee e 15

1.8.2.3 SINLESIS ...vvviiiieeiiiiiii it 16

1.9 Kerangka Pemikiran Perancangan..............cccccccceeeeeeeeennn. 17

1.10 Tempat dan Tahun Produksi ..........ccceeeeeiiiiiiiiiiiiieeeens 17

1.11 Sistematika Penulisan............cccccoviiiiiiiiiiiiiiiiceee e 18

BAB Il TINJAUAN PUSTAKA DAN DATA ..o 20
2.1 Tinjauan PUSLaKa .........coooiiiiiiiiieeiiieee e 20

Xi



2.1, 1 KOMUNIKASI. .. eteeneeiee ettt e e e e e e e e e e 20

2.1.2 KOMUNIKASI MASS@.....c.cciiiiiiiiiiieeiiiiiiiiie e 22
2.1.2.1 Pengertian Komunikasi Massa.............ccccceeeeennn. 22
2.1.2.2 Ciri — ciri Komunikasi Massa .............ccccveeeeeernn. 24
2.1.2.3 Fungsi Komunikasi Massa .............cccccceeeeeeeeennn. 26

2.1.3 PEMASAIAN.....ccciii i 30

2.1.4 PrOMOSI ..cvveiiie ittt ettt e e e e e 32

2.1.5 PeriKlanan .........ccuueeiiiiiiiie e 34

2.1.6 MEAIA ...eoiiiee e 36

2.1.7 VISUAD ...ciiiiii it 37

2.1.8 1dentitas ViSual..........ccuveiiiiiiiiiiiiiee e 38

2.1.9 COPY WITING...ci it 40
2.1.9.1 Head lIN€ ......oeviiieiiiiiieeeeeeee e 41
2.1.9.2 Sub Head line.........ccovviiiiiiiiiiiee e 41
2.1.9.3 BOAY COPY ...uvviiiniiieiiie ettt 42

2.1.10 PrinSip DES@IN ......cuviiiiiiiiiiiiiieee et 43
2.1.00.2 TrAMA weeviiiieiiiiiieiiee et e e e e e e e 43
2.1.10.2 Kesederhanaan ...........ccccceeviiiiiiieeee e, 45
2.1.10.3 Keseimbangan .......ccccccceviiiiiiiiiieieieeeeeeeeeeeeen 46
2.1.10.4 Pusat Perhatian............cccoocvvveiiiieeee e 47

Xii



2.1.10.3 KESAUAN ...cvvivniiiiieiiieieeiee e et e e e e e aa e 48

2.1.11 Aliran Gaya Desain dalam Desain Grafis..................... 49
2.1.12 UNSUI DESAIN .....vvviiieieiiiiiiiieee ettt 64
2.1.12.1 GANIS ceiieiiiiiiieie et 65
2.1.12.2 BidANng .....cceiueeeiiiieiiee e 67
2.1.12.3 BeNtUK ..o 69

2. 1. 12,4 WAIMA ....uuiiiiiiiiiiiiiiiieiiiee ettt ettt e e e 71

P2 O 2 S L = o U 81
2.1.12.6 Gelap Terang .........eeeeeeeeeeeeeiiiiiiiiiiiieeaeeeeeeeeeeen 82
2.1.12.7 TEKSIUN.....oeiiiieiie e 83
2.1.12.8 KOMPOSISi.evvvvvreiiiiiiiiiiiiiiiiiiiieiieeaaeaaaeeaeeeaaaaaaean 85
2.1.12.9 TipOgrafi....cccuueeeeieiiiiiiiieie e 91
2.1.12. 710 LAYOUL...ciiiiiiiiee e 96
2.1.12.11 Gambar/ USLrasSi ..........coouvcuvrmrreeeeiiiiiiiieeeeeenn 98

2.2 ANAIISA DALA.......cieeiieiiiiie e 100
2.2.1 Gambaran INSHtUST..........ooiuviiiieeeeei e 100
2.2.1.1 Sejarah PT. Cisarua Mountain Dairy................ 101
2.2.1.2 ViSi dan MiSi ...cccooiiiiiiiiiiiiieieiiee e 102
2.2.1.3 Pemilik Saham .........cccccceiiiiiiiieeee 103
2.2.1.4 Departemen Perusahaan ................................. 103

xiii



2.2.1.5 Reputasi Perusahaan.........cccccccccveeiieinnnn. 104

2.2.1.6 Produk Perusahaan............cccoccviviiieiinniiinnnnnn. 104
2.2.1.7 Lokasi Perusahaan............cccoecuvveiiieeinniiiiinenn. 105

2.2.2 Data Produk ..........cuviiiiiiiiiiiieieeeee e 106
2.2.2.1 Merk Produk .........cccuviiiiiiiiiiiiiic e 106
2.2.2.2.3eNiS Produk.........ccuuvviiieeiiiiiiiiieee e 106
2.2.2.3 Bentuk Produk............ccccoeeiiiiiiiieen 106
2.2.2.4 Spesifikasi Masing-Masing Produk .................. 106
2.2.2.5 Harga Masing-Masing ProdukK.......................... 108
2.2.2.6 Keunggulan ProduK.........cccccccvviiiniiiiinnnnnnnnnn. 108
2.2.2.7 Segmentasi Pasar ........ccccccccvvviiiiiiiiciiie, 108
2.2.2.8 Positioning Produk ..............cccovveeiiieninniiinennnn. 109
2.2.2.9 Target AUdIENCE ....cccovvvvvviiiiiiiiieeeeeeeeeeeeeeeee e 109
2.2.2.10 FOtOo Produk.........ccccuviiiiiieiiiiiiiicc e 110

2.2.3 Data Sarana Visual yang Ada............cccvvvvvvveveveeeeeennnen. 110
2.2.3.1 Sarana Komunikasi Visual Eksternal ............... 110
2.2.3.2 Sarana Komunikasi Visual Internal .................. 111

2.3 Data KOMPELIIOT .......evviiiiiiiiiieieeieeee e 111
2.3.1 Gambaran INStItUSH .........cccvvveiieiiiiiiieee e 111
2.3.1.1 Sejarah PT. Ultrajaya.......cccccccvvvvvieiiieeeeeaeeee.. 111

Xiv



2.3.1.2 Visidan Misi Ultra Jaya .............ccccceeeeeeeeeen.. 112

2.3.1.3 Pemilik Saham..........ccccovvviiiiiii, 113
2.3.1.4 Departemen Perusahaan ................ccccceeeeen. 113
2.3.1.5 Produk Perusahaan...........ccccoooeiiiiieiiinnnnnnnn. 113
2.3.1.6 Lokasi Perusahaan.............cccooociiiiiicininniinnn. 114

2.3.2 Lokasi Perusahaan............cccccceeeiiiiiiiiiiie e 114
2.3.2.1 Merek Produk ...........ccccueieeeieiiniiiiieieee e 114
2.3.2.2 3eniS Produk ...........coooiiiiiiiiiiiiiiee e 114
2.3.2.3 Bentuk Produk ... 114
2.3.2.4 Spesifikasi Masing-Masing Produk.................. 115
2.3.2.5 Harga Masing-Masing ProdukK......................... 116
2.3.2.6 Keunggulan Produk ...........cccccoiiiiiiiiiiinnnnnee. 117
2.3.2.7 Segmentasi Pasar .......ccccccccvviiiiiiiiiieieeeeee, 117
2.3.2.8 Positioning Produk.........ccccccociiiiiiiiiiiinin, 118
2.3.2.9 Target AUdIENCE .....covvvvvvviiiiiiiiiiieeeeeeeeeeee, 118
2.3.2.10 FOtO Produk .........ccooiiiiiiiiiiiiiiiiiieeeee e 118

2.4 ANAliISa DAta.........c.evvieiieeiiiiiiee e 119
2.4.1 ANAlISA SWOT ....oiiiiiiiiiiiiiiie e 119
2.4.2 USP (Unique Selling Proposition).............ccceeveeveeeeeennen. 121
2.4.3 POSItIONING......ccoeieiiiieieeee e 12

XV



BAB [l KONSEP PENCIPTAAN ..ot 122

3.1 KONSep PemMaSAran .........ccevvvviiiiiiiiiiiiiiiieeeeeeeeeeeeeeeen 122
3.1.1 Tujuan Pemasaran.........ccccceeeeeeeeeeeeeeeeeee e 122
3.1.2 Strategi Pemasaran ..................cccoo oo, 123
3.1.3 TUjUAN PrOMOSI....cccceeiiieiiieiee s 124
3.1.4 Strategi PromoOSi ........ceviieeiiiiiiiieeeee e 124
3.1.5 Tujuan Periklanan ...........ccccoooiiiiii s 125
3.1.6 Strategi Periklanan........................ccccoo 126

3.2 KONSEP MEAIA.....cevviieeiiieiiiiieeeeeeeee e 127
3.2.1 Tujuan Media ......cooouuviiiiieeiee e 127
3.2.2 Strategi Media...........ueeveieeiiiiiieeee e 128
3.2.3 Pemilihan Media ..........cccooiiiiiiiiiii e 129

3.2.3.1 Media Above The Line ........cccooeeeviiiieniiinneenns 129
3.2.3.2 Media Below The Line.........ccooovuviiiveeeeiiiiinee, 130
3.2.3.3 Visual Merchandising ........cccccccvvvvviiieiineineeene. 130
3.2.4 Program Media .........cooeeeieeieeiie s 131
3.2.4.1 Kop Surat & AMPIOP ..., 131
3.2.4.2 Kartu ldentitas Karyawan ...................c............. 132
3.2.4.3 Seragam Karyawan............cccceeeiieeievinnieeiennnnnnn. 133
3.2. 4.4 FOIAEr MAp ....uvvvvieiiiiiiiiiiiiieeeeeeeeee e e 133

Xvi



3.2 4.5 KartU NamMa ...coveniiiieieeeeeee e 134

3.24.6 Kalender ...........eevviiiiiiiiiiiiee e 135
3.2.4.7 Shopping Bag .......ccovviimiiiiiiiieeieiiiecee e 135
3248 T-Shirt oo 136
B2 4.9 MUQ. .ot 136
3.2.4.10 Ballpoint........ceeeiieiiiiiiiiiiieeeeeeeee e 137
R F0 St I o PP 138
3.2.4.12 SHKET weeeeieieeee e 138
3.2.4.13 Buku Catatan Kecil............cccoeuvirieeieeniiniinnn. 139
3.2.4.14 Gantungan KUNCl.........eeeeeeeeiiiiiiiiiiiiiiaeeeaeeeeenn. 139
3.2.4.15 [klan Majalah ...........covvvevvviviiiiiiiiiiiiii 140
3.2.4.16 IKIaN KOran ........cccoooviuiieeeiieeeiiiiiieeee e 140
3.2.4.17 Billboard...........ooeeieeiiiiiiiiiiiee e 141
3.2.4.18 Bumper Iklan Audio Visual..............cccoeeeen. 142
3.2.4. 19 BIrOSUI .....evviiiiiiiiiiiiiiiieiiie it 142
3.2.4.20 SPANAUK ... 143
3.2.4.21 X-BANNET ....utiiiiiiiiiiiiiiiiiiiieeieeeeee et 143
3.2.4.22 Hanging Mobile ..........cccvvveiiiiiiiiiiiiiiiiiee 144
3.2.4.23 Umbul-Umbul ........ooooiiiiiee e 144
3.2.4.24 POSEEI ...ttt 145

XVii



3.2.4.25 Booth Pameran dan Rack Display ................. 145

3.2.4.26 Mobil Operasional ..........cccccoeiviiiieeiiennniinee, 146

3.2.4.27 Packaging........cccoeeriiiiiiiiiiiieee e 146

3.2.4.28 Special Packaging.........cccccceiiiiiiieiiiiiiii 147
3.25Biaya Media ....ccovvveeiiiiiiiiie s 148

3.3 Konsep Kreatif ... 152
3.3.1 Tujuan Kreatif........cuuveiiieiiiiiieee e 152
3.3.2 Strategi Kreatif ...........ooeeieeiiiiiee e 153
3.3.2.1 Target AUAIENCE .....ccvvviiiiiiiiiiiiiiieeeeeeeeeeeeee e 153

3.3.2.2 PEWAIMNAAN ......eevviiiiiiiiiiiirieiiieeeeee et 154

3.3.2.3 Estetis FiloSOfiS .........ccoiiiiieiiiiiiiiiiiec e 154

3.3.2.4 Pemakaian Gaya Desain...........cccccceeeeeiiininnen. 154
3.3.2.5Bentuk Pesan ... 155

3.3.2.5.1 Pesan Verbal (Copy Writing) ............. 155

3.3.2.5.2 Pesan Non-Verbal / Art Directing....... 157

BAB IV APLIKASI DESAIN ....eii e 169
4.1 Kajian KOMUNIKASI .......cccoeiiiiiiiiiiiiiiiivesssnsreseeeeeeeeeeeeeeeeeeeeeeeas 169
4.1.1 KOMUNIKALOT ....eeeiiiiiiiiiiiiiiie e 169
4.1 2 PESAN ...evviiiiiiiiiiieeeie ettt 169

Xviii



4. 1.3 MEIA .. 170

4. 1.4 KOMUNIKAN ..o 170

A L5 EFEK ettt 171

4.1.6 Umpan BaliK..........coooiiiiiie e 171

4.2 Tahap Persiapan ..............uuuuuuuiimiiimiiiiieiiieeeeeeeeeeeeeeeeeeeeeeeeeeeees 171

4.2.2 Tahap ProdukSi.......cccevveviiiiiiiiiiiiiiiee, 172

4.2.2.1 Tahap Produksi Desain Digital / FA ................. 172

4.2.3Tahap Cetak......uuiiiiiiiiiiiiiiee e 217

BAB V PENUTUPR ... 218
5.1 KESIMPUIAN .. 218

5.2 SAIAN ... 218
DAFTAR PUSTAKA e 221

Xix



