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Penelitian ini membahas mengenai Strategi Komunikasi yang 
Digunakan CGV University Korea Pada Penerapan Pilot Test di blitz Mall of 
Indonesia. Penerapan Pilot Test dimaksudkan dalam upaya standarisasi kegiatan 
operasional dan service sehubungan dengan adanya brand changing dari 
blitzmegaplex menjadi CGV blitz.  Penelitian ini menggunakan pendekatan 
kualitatif dengan metode studi kasus. Penelitian ini bersifat multi kasus yaitu 
strategi komunikasi kegiatan “Pilot Test” di blitz Mall of Indonesia yang 
mencakup argumen, eviden, kredibilitas, daya tarik dan komitmen. Sedangkan 
untuk unit analisisnya menggunakan multi unit analisis yaitu strategi komunikasi 
yang digunakan oleh PIC Pilot Test, Mr. Jeong Woo Seok dan proses kegiatan 
Pilot Test. Data diperoleh dari wawancara dengan PIC Pilot Test dari CGV 
University Korea, Head of blitz Service Academy, blitz Cinema Manager dan 
Assisstant Cinema Manager, Tim Support blitz Mall of Indonesia dan Manager on 
Duty blitz Mall of Indonesia. Hasil dari penelitian ini menunjukkan bahwa CGV 
University Korea dalam penerapan Program Pilot Test menggunakan strategi 
Komunikasi Persuasi Elaboration Likelihood Model. Dimana dalam 
penyampaiannya menggunakan dua rute yaitu rute Sentral dengan faktor – faktor 
pendukung berupa Argumen dan Eviden atau bukti. Dan Rute Pheripheral atau 
rute pinggiran sebagai pendukung rute sentral dengan faktor-faktor berupa 
kredibilitas, daya tarik dan komitmen.  
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This research is entitled “Communicative Strategy of CGV University 
of Korea During Pilot Test Program at blitz Mall of Indonesia “. Pilot Test is to 
be intended in an attempt to standardize operational and service activities that 
associated with brand changing from blitzmegaplex into CGV blitz. This research 
using multi case that refers to Pilot Test communication strategics (Arguments, 
Evidents, Attractiveness, Commitement, and Credibility) at blitz Mall of Indonesia 
and using Multi Unit Analysis that refers to communicative strategy from Pilot 
Test PIC, Mr. Jeong Woo Seok and the implication towards blitz staff during Pilot 
Test program. Data were taken from interview with Pilot Test PIC from CGV 
University of Korea, Head of blitz Service Academy, blitz Cinema Manager and 
Assisstant Cinema Manager, blitz Support Team and blitz Mall of Indonesia 
Manager on Duty. This research indicated that CGV University of Korea using 
the Elaboration Likelihood Model of Persuassion as their communicative strategy 
which has two route, Central Route and Pheripheral Route. Central Route is 
supported by two factors that is argument and evident. Meanwhile pheripheral 
route is supported by three factor that is credibility, attractiveness and 
commitment.  


